Working with local authorities 

Many Topten projects have developed activities targeting public procurement officers – produce and disseminate brochures, deliver specific advice, etc. One of the most comprehensive approaches with this respect is the French "Topten Pro" website, dedicated to professional buyers. www.guide-toptenpro.com 
Topten France has set up a working group of six majors local authorities (the cities of Paris, Lyon, Lille, Chalon sur Saône, the regional administrations of Corsica and Nord-Pas de Calais), the national social housing association and two NGOs supporting local governments.  

Together, with the support of ADEME, they define priorities and the services they need: to day, four professional product categories are on line (computers monitors, professional efficient light bulbs, small delivery cars, and multi function copier machines). The selection of products reassure the buyers about availability and seriousness of brands, while for each category a simple and straightforward specification document to be used in the framework of call for tenders is available, as well as contact to manufacturers. For small orders, buyers can chose directly from the product selections and use the recommendations provided.

The site has been launched with specific partners but can be accessed on subscription by any local government or social housing organisation.

( Procurement officers’ basis for efficiency. TOPTEN brings:
• Support in the formulation of procurement specifications 

• Assurance that very efficient products are available on the market (no pilot products, lower risk of unsuccessful call for tenders), from brands that are able to provide all associated services

• Reduction in operating costs to enhance competitiveness and ensure good use of public money

Working with utilities  

More and more utilities get interested in energy services for their residential clients – in some cases because regulators oblige them to invest in energy efficiency, in others because they view the promotion of energy efficiency as a way to build clients' loyalty.

The utility of the city of Prague, PRE, 560 000 clients, used the Topten project and became a winner of the Euro-Topten competition for the best Topten information campaigns. PRE supported the production of a Topten leaflet, provided information on Topten through its advice centres, included Topten in its on-line calculator, offered to rent energy metering equipment, trained its employees, and organised a seminar on energy efficient equipment.

Topten Poland also collaborated with a large Utility, Vattenfall (more than 4 millions clients), in developing an on-line calculator linking to the Topten website. This operation won the WEBBY award in the "Interactive Advertising/Business to Consumer" category. www.vattenfall.pl/kalkulatorenergii/
In Austria, the utility EVN from lower Austria teamed up with Topprodukte and retailers within the "Power Partner" campaign: EVN clients buying in selected shops super efficient products identified on Topprodukte, benefited from a credit on their energy bills. Promotion activities were also organised at the point of sale.
( Utilities' reference. TOPTEN brings: 

• Continuously identify the highest-efficiency products 

• Serve as a basis for rebate programmes

• Serve as a source of information for their clients

Successful communication 

In Belgium, Topten organised a press conference for its launch, comparing the energy consumption of an inefficient and a Topten refrigerators. The watt-hour meter displayed a yearly cost of 136 euro/year for the old model in comparison with 36 euro/year for the new model. Journalists were able to use this information in their reports. 

In the Netherlands, new launches of Top10 products were presented in the well known national consumer television programme called “Kassa”. In Portugal, Topten has been presented several times on the main national TV channel, in the framework of a weekly programme called the "Green minute".
During the Brussels Motor Show, a joint message was displayed by WWF/Topten in the framework of the campaign "Stop climate change, before it changes you”. WWF was able to, on the one hand, point out "green washing" activities of manufacturers, and on the other, to advice to surf on www.topten.be to select one of the most energy efficient cars before going to a car dealer.

In Finland, Topten has set up a "steering committee" gathering institutions (ministries and consumer agency), professional associations (from the automobile or the retail sector), WWF Finland and the national Consumers Association,. The consumer agency offered to share data and research material with Topten Finland as well as use the Topten selections on their website.

( Media's favourite informer and support for NGOs and Institutions campaigns. TOPTEN brings:

• A credible, independent source of information 

• One-stop shop for broad range of product categories
• Concrete actions to illustrate campaigns on sustainable consumption and climate change

• Material and information for these campaigns

