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WP 5: Contacts with Retailers - Activities of Öko-Institut
MediaMarkt & Saturn (www.mediamarkt.de / www.saturn.de)
Building on existing contacts with MediaMarkt/Saturn it seemed ambitious but still promising to approach the company again and try to achieve a cooperation. 
Several preceding personal meetings between Öko-Institut (Dr. Rainer Grießhammer) and MediaMarkt/Saturn (Prof. Dr. Oliver Hackl) where Öko-Institut presented the concept of TopTen/EcoTopten and proposed a cooperation, were followed by several phone conferences during 2009 on the same subject. 
Unfortunately MediaMarkt/Saturn decided up to now not to cooperate with EcoTopten by e.g. advertising EcoTopten listed products prominently and to offer rebates. They argued that on the one hand the range of TopTen/EcoTopten products is not broad enough, as it does not covers the assortment of MediaMarkt/Saturn (it encompasses all kind of electric and electronic appliances including toasters, irons, DVD players etc. etc.). On the other hand they never set links on their website that bear the risk to lead their customers away to other websites.  Until now they were not open for any “interim solution” or small cooperation.  
In order to motivate them Öko-Institut agreed that MediaMarkt/Saturn may use background information from the website www.ecotopten.de (e.g. consumer tips). 
Quelle (www.quelle.de)
Öko-Institut / EcoTopTen used to have good contacts with Quelle Versand and therefore originally intended to connect to earlier cooperations: Quelle used to have an EcoTopten Shop installed on the companies’ website. Additionally Öko-Institut and Quelle did some consumer oriented activities together (energy-related advisory of private households). 
Against this background it was promising to plan and perform further common activities. 
Unfortunately due to the insolvency of Quelle in November 2009 – that was only (somehow) foreseeable in June 2009 - a further cooperation with EcoTopTen was no more possible. We regret this and are tracking the development as Whirlpool bought the rights for the trade mark “Privileg” (household appliances) and Otto Versand bought the trade mark “Quelle”. 
Tchibo GmbH (www.tchibo.de)
Tchibo GmbH sells each week a new assortment of products (“each week a new world”) and advertises them broadly through different channels (e.g. in the Tchibo customer magazine with a circulation of 2 million). The range of different products is large including mostly small products (e.g. textiles, kitchen utilities) but also larger ones like household appliances. Against this background it seemed to be promising for Öko-Institut  to approach Tchibo.
On 29.03.2010 the meeting took place at Tchibo GmbH in Hamburg between Öko-Institut (Dr. Dietlinde Quack) and Tchibo (Stefan Dierks, Senior Manager Environment, Corporate Citizenship & Corporate Governance Corporate Responsibility; Nicolai Gottschlich, Manager Environment) where Öko-Institut presented the concept of TopTen/EcoTopten and asked for cooperation with EcoTopten. 
As a result of the meeting Tchibo agreed to advertise an appliance listed in EcoTopTen with reference and advertisement to EcoTopTen. 
It is to be expected in calendar week 32 2010 (august). 

This cooperation can be seen as a first step hopefully followed by further ones. 
Electronic Partner GmbH (www.electronicpartner.com)
Concerning ElectronicPartner we are able to connect to an earlier cooperation with Electronic Partner on the occasion of the IFA 2008 (Internationale Funkausstellung Berlin).
ElectronicPartner understands itself as a support group with more than 5,000 small and medium sized partner companies, specialized on household appliances. The most prominent partner company in Germany is MEDIMAX. 
Öko-Institut arranged a meeting with ElectronicPartner in order to present the Topten concept and to achieve a cooperation between ElectronicPartner and EcoTopten in Germany. 
The Meeting will take place on the 9th of July 2010 at ElectronicPartner GmbH in Düsseldorf. 
From the side of Electronic Partners Dr. Sonja Steves, Corporate Communications /Public Relation will take part together with her colleagues from purchasing department, sales department and marketing. 
From Öko-Institut Dr. Dietlinde Quack will take part. Additionally Christian Noll, a representative from BUND, an environmental NGO, supporting EcoTopTen in Germany, will also join the meeting. 
Otto GmbH & Co KG (www.otto.de)
Otto already successfully refers to EcoTopTen when advertising household appliances, listed on www.ecotopten.de
. Still Öko-Institut would like to extend the cooperation.  .  
There have already been some informal contacts between Öko-Institut and Otto in the last year, e.g. on the occasion of the UTOPIA conference in November 2009 in Munich. 
Öko-Institut plans to contact Otto and present the TopTen/EcoTopten concept again to representatives of the company in order to achieve a further cooperation (e.g. rebate for EcoTopten products). 
This will be done within the second half of 2010. 






� 	See e.g. � HYPERLINK "http://www.otto.de/Haushalt/Kuehlen-und-Gefrieren/Gefriertruhen/shop-de_bc_sh8967350/?ls=0#lmPromo=la,2,hk,sh4325147,fl,Z3_S2_ST_Shop" ��http://www.otto.de/Haushalt/Kuehlen-und-Gefrieren/Gefriertruhen/shop-de_bc_sh8967350/?ls=0#lmPromo=la,2,hk,sh4325147,fl,Z3_S2_ST_Shop� 
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