FOR INTERNAL USE

SOME ADVICE/RULES FOR MEDIA PARTNERSHIPS
Why to have a media partner? 

- Finding a good national, regional and/or local media will help you promote the game. 
Don’t underestimate regional and local media for this campaign! On the contrary, we encourage especially the smaller partner organisations to start with a regional or local media partner. 

If you don’t have much experience and/or available resources to invest in communication, having a media partner will help you promote the game and reach your public, with less cost and less effort. 

- A media partner will help you convey Topten message on energy efficiency 

In order to better promote the game and its content, a media partner may also decide to have a special focus on energy efficiency during the period of the game, with articles about the issues and interviews with relevant people. According to your availability and possibility, you could help the media to find experts who could support our message. 
Whom to choose as a media partner?
- Print press (newspapers or magazines) or radio are likely to be the best first choice, because of their wider outreach. 

- Find out which is the printed newspaper/magazine which is most read by the broader public (young and middle aged people attentive to modern technologies and more sensitive to the environment, housewives attentive to reduce their energy costs). 

- Do not choose first a specialised (economic, financial) media because this would reduce significantly the number of people you can reach. 
- Radio is also an important driver, but in this case you would need to prepare a spoken message for the game. 
- Start with one media partner rather than try to reach all media at once, especially if you have limited resources or if you have no experience in media relations. One success story will help you to multiply the work.
What can you get from a media partner?

- Free advertising: competitions with winning prizes draw a lot of attention! Print press and radio can give you free ‘ad’ space in their print issues or online sites in exchange for the value of the actual prize to be won (the more the value of the prize, the more space in print press or better time slots given for radio i.e near peak traffic time, when lots of people listen to the radio in their cars 
- dedicated page for pictures: they can also agree to take care of collecting the pictures and publish them on a dedicated page (where people can go and see them). The submissions are done via email or phone via MMS (each organisation will decide how the pictures will be submitted). This will give them more visibility and will solve you the problem of collecting the pictures and creating a dedicated web page for a photo gallery.
What can you offer to a media partner?


- Visibility on promotion material: The name/logo of the media partner will be published in all promotion material (posters and online banner). This will give more visibility to the media and attract more readers/listeners. The logo/name of the media will be placed at the bottom of the poster under ‘supported by” and the same can be done on the online page of the competition, where you can put the logos of the partners and the links to their websites. 
- Visibility as a socially responsible media partner: Topten game is not just a competition with winning prizes but it conveys an important message about the importance of saving energy, using energy in a more efficient way and as a result reducing energy consumption and costs and protecting the environment. By supporting the game, the media will be automatically perceived as an engaged media, attentive to the current challenges, like energy security and climate change. 

What a media partner IS NOT ALLOWED to ask you?
- Money: YOU SHOULDN’T HAVE TO PAY FOR A MEDIA PARTNERSHIP! An agreement with a media partner includes advantages for both parties in terms of visibility and promotion but it does not involve any payment from your side. It should be a barter deal. Where one party supplies a prize of value and the media partner uses the prize and the messaging around it to attract people to their publication or radio channel via a game.
- Influence on messages: the artwork and messages of the game have been agreed with the Topten partners and need to be coherent in all countries. You can adapt the messages to your language and culture, but you cannot completely change the content and the visuals of the game. 
How to contact a media partner? 

- Look up the contact details on the website and call them. Ask to speak to the advertising or editorial department (it may be differ according to countries), briefly present the Topten project, the idea of the game and ask whether you can send him/her more information and arrange to meet up to discuss it. If the meeting is successful you can already decide to sign/agree on the deal. 

- Once you have explained all steps of the competition and the media partnership is established, agree on timing and rules/legal disclaimer for the competition (the media partner can advise you on this). Keep external events in mind (holidays, sale periods, pre-Christmas shopping) that might affect the interest of media in participating.

- Also, decide with your media partner who will receive the pictures and pick the lucky winner and who will present him/her with the prize. Ideally this could be a celebrity or be for example your Minister for the Environment.





Good luck!

