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	Name of Topten Partner
	Motiva Oy

	Country
	Finland

	Contact person 
	Kirsi-Maaria Forssell

	Telephone number
	+358 424 281 206

	Email address
	kirsi-maaria.forssell@motiva.fi


Be the Top Energy Saver!
	Game starting date
	14.10.2011

	Game end date
	31.10.2011 (active game time, open until 30.11.2011)

	Game description
	Topten Game in Finland was done in form of a tool (guess the savings when changing your tired, old appliance to a new energy efficient model). After completing the comparison, the participant was invited to share the result with friends via Facebook / email and submit contact information. The game was linked to the national energy awareness week and the oncoming of the new energy labeling. 


	City or region chosen for game
	Whole country


	Main dissemination channel, media partner, etc.
	Website, press releases, links from other websites, press articles. No media partner, the game linked with National Energy Awareness Week campaign


	Sponsors
	-

	Partnership with retailers
	Retailer: Veikon Kone Oy


	Banner on national Topten website
	14.10. – 30.11.2011

	Poster
	-

	Banner on other sites
	No banner, link only (14.10. – 31.10.2011, www.motiva.fi)

	Sticker
	-


Please remember to send us print screens of your banners, of articles published onlines, as well as scanned versions of print articles, or copies of your stickers, posters, etc. for reporting! Thank you!

	Media coverage
	Press articles: 2



	Announcement of winner
	No announcement, email sent to winner

	Overall number of winners in your country
	1

	Prize(s)
	Television (32”)


	Overall number of participants
	121

	Changes in web statistics
	The number of visitors grew by more than 20 percent during the active game time (1. – 31.201.2011) as compared to the previous month (September). After the active game time the number of visitors went down by 20 percent.


	Comments, obstacles, challenges
	- difficult to get retailer interested even if all materials and opportunities were given. 
- more participants and coverage could have been obtained if the game could have been produced as a Facebook application.
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