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Topten communication: TV, Radio, Internet.
Examples from Portugal.


Consuming less energy while providing the same quality of service is very often a matter of good design. The overall objective of Topten is to shift the market towards more energy efficiency so that more manufacturers produce a wider range of more efficient products.
One of the ways to reach this objective is inform about and promote the most energy efficient products to the general public. 
In order to reach its audience group, mass media are crucial vectors for the Topten's communication strategy.


The Topten team in Portugal regularly develops Topten information for:
· A TV programme called “Minuto Verde” (Green Minute)
· A Radio programme called “Um Minuto pela Terra” (One Minute for the Earth)
· And Internet spots

The concept of the Green Minute TV programme is to present, each working day, a different advice or suggestion to raise people awareness regarding energy, water, air, waste, noise or nature conservation issues.
[image: minuto verde]The Topten website is used and quoted each time the Green Minute focuses on products consuming energy.
This programme started in 2006 as part of the very famous daily morning broadcast “Bom Dia Portugal” (Good Morning Portugal). The Green Minute goes on the national TV three times a day at 8, 9 and 10 a.m. on the Portuguese, the international and the African networks (RTP1, RTP International and RTP África), and since August 2011 also in Portuguese sign language.

The Green Minute is also visible on the Internet, where an email address is available should citizens want to ask questions or make suggestions. Quercus, the NGO managing Topten in Portugal provides the necessary information.

[image: banner_UmMinutoPelaTerra]Since 2007, the "One Minute for the Earth" programme consists of the same concept (awareness raising on environmental issues) but goes daily on the national radio (Antena 1) at 6 and 10 a.m. and 3 p.m.
For this programme too, Topten is used and quoted whenever energy-consuming products are the focus of the programme.

The One Minute for the Earth programme can also be heard on the Internet.


In July 2011 Quercus started the dissemination of two Topten Internet spots. They can be viewed from the Portuguese Topten website (www.topten.pt). 
One of the spots is about efficient washing machines and the other is about efficient refrigerators. 
To make the spots more appealing, the voices belong to two well-known TV presenters followed by a suggestive music and reading a humoristic text. In each spot the woman (for the refrigerator) or the man (for the washing machine) pretend they are discussing about someone they just met. Only at the end of each spot the viewer understands the purpose of it is energy efficient appliances and nothing else...
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Images of the Topten Internet Spots. Both can be seen from www.topten.pt 


Results and Lessons learnt

The TV "Green Minute" on appliances are seen on average by 196 000 viewers, the radio "One minute for the earth" reaches 6,5% audience, and after one month on line, the Topten Internet spots have been viewed by 1 550 visitors.

Continuous communication is key to the Topten success: every time Topten is quoted on the TV, radio or in the press (i.e. traditional media compared to the internet, which is also a specific target), the number of visitors on the Topten website grows (see graph below). The more visitors, the more interest from manufacturers and retailers for super efficient appliances. Therefore, it is essential to plan and regularly implement communication activities.

In the Autumn 2011, a new dissemination campaign of the Internet spots will be made, along with a press communication regarding a category update. The possibility of TV broadcast is also being considered.
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1.	"One Minute for the Earth" + Metro newspaper (both on Topten project)
2.	"Green Minute" + "One Minute for the Earth" (Refrigerators & Cars)
3.	Postcard distribution (restaurants, theaters and cultural centres)
4.	"Green Minute" (Topten project)
5.	"One Minute for the Earth" (Topten project)
6.	Freezers lauching + Metro newspaper (Topten project)
7.	"Green Minute" (Washing machines)
8.	Internet spots on Topten first dissemination





For more information

www.topten.pt


Rita Antunes: ritaantunes@quercusancn.pt 
Laura Carvalho: lauracarvalho@quercusancn.pt
Sara Campos: saracampos@quercusancn.pt


www.quercus.pt
[image: logo quercus com legenda2]

The sole responsibility for the content of this document lies with the authors. It does not necessarily reflect the opinion of the European Union. Neither the EACI nor the European Commission are responsible for any use that may be made of the information contained therein. 
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