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1. Introduction

Thousands of refrigerators, TVs, cars and all kind of energy consuming equipment are available on the market. Until now consumers have not been able to compare and chose judiciously between products on the basis of energy efficiency, because no information is easily available and without the advice of energy experts, a thorough comparison would simply become too difficult. Yet, it is very important to encourage consumers to choose for energy efficient products, in order to reduce energy consumption in society and thus bring down the impact on the environment. One of the ways to encourage consumers to choose for energy efficient products is by offering them reliable, transparent and easy-to-understand information on the energy consumption of products. Euro-Topten is an international project with this very aim. However, Topten is a concept that goes far beyond presenting information on a website. The various activities that will be described in this document reinforce each other with the ultimate goal to encourage and accelerate the design, marketing and buying of super efficient appliances and equipment within a reasonable timeframe. Therefore Topten should not be regarded as just another website targeting consumers but as a much wider concept for a wide group of people and having potential strategic impacts on the policy making level and within companies. [image: image5.png]Fle Edt View Favortes Took Help
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2. Topten

2.1
What is Topten?

Topten is a consumer-oriented online search tool that enables comparison of all kind of energy consuming equipment. By a simple click, up-to-date information of the most energy-efficient appliances in various categories of products can be found, including household appliances, office equipment, consumer electronics and cars. The selection of Topten products is based on energy efficiency, sometimes combined with other environmental criteria. Next to energy performance, information is provided on several other characteristics of interest for consumers, such as brand, model, picture, electricity costs saved and price. 
Topten is independent of producers and commercial distributors, and relies on labels and standardized declarations, neutral tests and analysis of independent institutions. At least every half a year the information displayed on the websites is updated to stick as much as possible to the market. New Topten products are launched regularly. Therefore, the information is reliable, transparent and up-to-date. 
Topten websites are the basis for further initiatives that are required to promote the uptake of energy efficient products and to raise awareness among decision-makers for developing effective policies on efficient products. 
The main initiatives within Topten are: 
· Monitoring of market evolution of targeted appliances in order to analyse the effect of the project; reviewing technical efficiency specifications;

· Organisation of a competition on the best promotion campaign for energy efficient Topten products (targeting large-scale buyers, incl. retailers);
· Involvement of manufacturers in the Topten project by a product exhibition on selected most efficient Topten products;

· Developing a Euro-Topten network in order to enable a large scale constructive dialogue with multinational industry, responsible governments and private sectors, including retailers, to orient them towards more energy efficient appliances;

· Communication activities targeting the general media, the general public, private large-scale buyers and public authorities, setting energy-saving at the top of their agenda. 
2.2
Why Topten?
Topten aims at making energy efficient products the normal and best choice for consumers, retailers and manufacturers. It encourages consumers to choose for energy efficient products, by offering them a simple comparison and selection of the most energy efficient products. For each product Topten offers recommendations regarding energy efficient use. Moreover, the electricity costs that are saved by the efficient Topten model in comparison with a similar model that has not been optimized in terms of energy efficiency, should provide a monetary incentive for consumers to chose for the Topten model. 

The ultimate objective of the project is to reach a critical mass able to shift the market towards higher energy efficiency. Topten websites attract already a large number of visitors, which will make manufacturers willing to cooperate in the required market transformation. Furthermore, it means that the activities carried out during the project have to be continued beyond the scope of the project and that the team of active partners in this field should continuously be expanded. The long term goal of the project is to save approximately 120 GWh per year
.
2.3
When is Topten?

The idea of Topten was launched in 2000 in Switzerland. In seven years time, www.topten.ch has grown into a well-known portal presenting comparisons for 1200 products and attracting 1.5 million visitors per year. In 2004 and 2005 similar initiatives have been launched – with success - in France and Austria.
The European IEE-project “Euro-Topten” project has officially started in January 2006 and will last up until October 2008 (34 months). At the end of 2006 seven national Topten websites were online, each of them providing a selection of best appliances from the energy point of view. We expect at least 10 websites to be on line and running with 8 categories of product by the end of the project. All national websites can be reached through the common portal www.topten.info.

Furthermore, in 2006, the Topten International Group (TIG) association was founded to launch, support and coordinate national Topten projects. 
2.4
Who is Topten?
The Euro-Topten project is being conducted under the auspices of the Intelligent Energy-Europe programme of the European Commission. The project is led by energy specialists, environmental NGOs and consumer associations.

Topten partners

Topten consists of the following partners:
· ADEME, France (project coordinator); [image: image6.png]rosoft Internet Explorer provided by Econcern =8| x|
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· Austrian Energy Agency, Austria;

· Ecofys b.v., The Netherlands;

· SEVEn, o.p.s, Czech Republic;

· Wuppertal Institute, Germany;
· WWF Belgium;
· WWF France;
· WWF Hungary;
· WWF Italy;
· WWF European Policy Office, Belgium;

· Polish Foundation for Energy Efficiency, FEWE;
· Motiva Oy, Finland.
Topten Steering Committee
The Euro-Topten project is supported by a Steering Committee, who will participate in the Topten working seminars. The steering committee consists of consumer organizations, environmental NGOs and national energy agencies. Their contribution to the project is very valuable as they disseminate information on Topten in their own network, bring their technical and practical expertise on specific products and in the field of consumer behavior, or they plan to launch a Topten project in their country. 

The Steering Committee is made up of:
	· SAFE, Switzerland
	· CLCV, France

	· ICLEI, Germany
	· Konsumentverket / STEM, Sweden

	· WWF Switzerland
	· WWF Spain

	· ASECO, Italy
	· Elsparefonden, Denmark

	· DENA, Germany
	· Öko Institute from Germany

	· WWF UK
	· Mouvement Ecologique, Luxemburg

	· Quercus Portugal
	


Topten supporters

Finally, supporters of Topten, who will speak about the project in their daily work and who develop specific actions will be recruited. Stichting Natuur en Milieu from the Netherlands for example is closely involved in the Euro-Topten project. They have drawn a lot of media attention to the Dutch Topten website during new Topten launches and updates, and they have started the dialogue with some of the industries involved in Topten products among others. 
Topten International Group
The Topten International Group (TIG) has been created as a non-profit association, based in Paris/France in order to coordinate internationally Topten. It is an umbrella organisation which aims at accompanying Topten projects in time (after the Euro-Topten project is over) and to welcome new partners from a wide geographical scope. Interested organisations are encouraged to contact TIG as Topten is open for collaboration. The ultimate goal is to increase influence on energy efficiency standards, to safeguard high quality of operations and the independence of Topten projects, to speed-up exchange of experiences and data and to provide access to tools and web-systems for national Topten organisations. TIG has already started pushing to develop activities on public procurement and maintains the www.topten.info portal, which links to the national websites. Furthermore, TIG develops lists of "Best of Europe" products (see section 4).

2.5
How does a Topten website come about?

The following steps have to be undertaken to come to a well-defined, up-to-date and reliable Topten:
1. Develop technical specifications and choose selection criteria (energy efficiency, CO2 emission, etc.) that take account of the most recent technological and market developments. Topten partners try as much as possible to employ the same selection criteria for each country, even though the threshold level for the selection may be different;
2. Define appropriate subcategories based on type, size and other characteristics that connect to the perceptions of the website target group: consumers. The subcategories are chosen at a country level;
3. Search for and analyse data of the product selection criteria, construct a pre-selection of Topten products and verify the quality of data, pre-selection and the methodological choices made during the process with manufacturers. During this activity partnerships are created with manufacturers who are willing to work on making their products more efficient;
4. Design a consumer-friendly website, with information on energy efficient use of product, background information on the Toptens, news pages, etc.;
5. Construct and launch final Topten on national website, in order to reach consumers and make them aware of the benefits of energy efficient products through recommendation on the website and through several media activities. Media attention is crucial for increasing public awareness of efficient products and is therefore an important part of Topten.
NB: as bringing more transparency on the market is one of Topten's goals, all these steps, including selection criteria, are motivated and explained on the websites. 
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The picture shows an example of the national Topten website in the Netherlands, displaying the Topten of small freestanding fridges, with pictures, several product characteristics and price.
2.6
Topten achieved results
Although the project is in its first year, at the time of writing (Feb 2007), it is possible to conclude from experience in countries where Topten websites are already active (Switzerland, France, Austria, The Netherlands, Belgium, Poland, Czech Republic) that:

· Topten is a concept that goes far beyond presenting information on a website. The various activities reinforce each other with the ultimate goal to encourage and accelerate the design, marketing and buying of super efficient appliances and equipment within a reasonable timeframe;
· Target groups are responding very positively: e.g. 900’000 of visitors with 27 Million hits in Switzerland were reported in 2005, the city of Zurich is buying systematically from the Topten-selection; in France the main TVs and press have reported the presentation of the car and household categories; the Netherlands has received 160,000 visitors in 2006 with continuing success in 2007. Moreover, partners as electrical utilities, consumer and environmental organisations are multiplying the impact of Topten;  
· Topten has proven to be an open platform; new countries can join at any time, as facilitated by the TIG initiative. Currently, Spain and Portugal are thinking about launching their websites this year and Luxemburg may also be joining;
· Partnerships with local authorities have been developed in Switzerland, Austria, France and the Netherlands;
· The Best of Europe has been set up, which will be explained in section 4.
3. Euro-Topten initiatives 
3.1
Promotion of Topten

The websites are promoted thanks to communication activities towards the media in order to attract numerous visitors, which in turn give us strength to organise a dialogue with manufacturers at European level, set ambitious criteria for product selection and advise large buyers (public procurement) and authorities developing policies on efficient products. WWF European Policy Office has contact about Topten with high political officials and to the industry. The Euro-Topten project has also been presented to the International Energy Agency.
3.2 Euro-Topten competition 
“For the best promotion campaign on energy efficient Topten products”

The Euro-Topten competition is meant to stimulate promotional activities that aim at reducing the energy consumption in domestic and office sectors. The competition targets the demand-side group, such as public and private buyers, retailers and other organisations that support the Topten initiative. With this competition the best promotion campaign around the theme of energy efficient Topten appliances will be distinguished and awarded with the Euro-Topten award. The winner of the Euro-Topten competition will benefit from international-wide publicity for its energy conscious policy during the Euro-Topten awarding ceremony. Moreover, the winner of the Euro-Topten competition will be presented on 10 national Topten websites. Therefore, the competition can be a powerful communication and promotion tool in the marketing strategy of companies, organisations and retailers. The winner will be decided by an international jury consisting of the Euro-Topten members from 16 countries. 

3.3
Euro-Topten product exhibition

The Euro-topten exhibition is meant to stimulate the supply side of efficient products, by encouraging manufacturers to compete explicitly on the criteria of energy efficiency and environmental performance. The exhibition will present the best energy efficient Topten products in Europe. As the products visible at the various national and Best of Europe websites are too numerous to all be presented at the exhibition, a selectiion will be made. From previous experience it appeared that manufacturers are eager to see their products “at the top of the list” and best positioned on the Topten websites. Due to the publicity around the the event and the spotlight offered at a fair trade, the Euro-Topten exhibition is expected to be a trigger, directly or indirectly, for manufacturers to work on producing more energy efficient products. The Euro-Topten product exhibition will be held at the same international event for public buyers as the awarding ceremony for the competition. The choice of the best Euro-Topten products will be shown there. 
4. Best of Europe 
4.1
Introduction
Best of Europe is an activity initiated by TIG in order to check product and market data at European level with all the Topten teams and to build information interesting decision makers. 
It focuses on the most energy efficient appliances all over Europe. Its objective is to show the European status quo on energy efficient products and the progression of efficient Topten products to politicians, the European Commission, energy agencies, industries and scientists. Best of Europe was first launched on October 2006 for the product category: cold appliances (freezers and refrigerators). As of Feb 2007, Best of Europe’s tumble driers, cars and lamps are also presented. Further categories will be put on-line in the near future.
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Topten Best of Europe identifies the most energy efficient products in Europe, presents them in the usual Topten-layout on www.topten.info and states those countries where these best products are available. It is expected that these front-runner products will stimulate producers, international buyers and policymakers to push energy efficiency and intensify international competition.  Furthermore, guidelines are set up for policy makers, which contain energy efficiency recommendations for each product category, to help them develop wise policy measures such as campaigns, rebate programmes, criteria for large buyers and tightening of energy labels. 
4.2
Rationale

Originally, Topten was aiming at transforming the market towards higher energy efficiency by focussing on technical issues of energy efficiency in order to raise consumer awareness and inform large buyers on potential energy savings. In addition to this encouragement, the need to consolidate the political impact of Topten in a situation where decision makers and manufacturers of energy consuming products think at a European- if not world-wild-level was also recognized. Best of Europe was therefore developed following on the Topten websites at a national level, providing the basis for the international promotion of and the lobby for energy efficiency products.

Best of Europe shows the status quo of efficient technologies on the European market and serves as a European reference on energy efficiency. Through professional dissemination and lobbying activities, this Topten reference is expected to be used as a basis for environ​mental policy design, labelling strategies and European energy dissemination programmes, minimal efficiency requirements and specifi​cations for multinational buyers. The new standard created by Topten should push existing and new labels on national and European levels. It should be emphasised, that no time is to be wasted since many countries are now in the process of defining such labels. 

4.3

Dissemination activities
Dissemination activities concern Euro-Topten as a whole as well as the national websites and Best of Europe. Each of these has different target groups, e.g. consumers, large buyers, media, etc. Dissemination and policy design of Best of Europe concentrates on the following target groups:

· EU Commission (Brussels and EU-Joint Research Centre Ispra)

· Energy agencies, scientific organisations, EnR Club, conferences as EEDAL, eceee (European Council for an Energy Efficient Economy)
· Labelling commissions (EU-Eco-design, EU-label, Energy-Star etc.)

· EU headquarters of manufacturers and multinational buyers

Information on Best of Europe will also be disseminated in relevant international fora outside of Europe, with which synergy potential will be sought (e.g., APEC, APP-CDC, various UN activities), by publications, meetings, speeches, personal contacts and press releases on European level. 

5. Contact

For more information on Topten, please visit: www.topten.info, or contact:

	Therese Kreitz (Project leader)

500 Route des Lucioles

06560 Valbonne

France

+334 9395 7984
therese.kreitz@ademe.fr
	Sophie Attali

6 rue de Verdun

93450 Ile-Saint-Denis

France

+331 4922 0064

sophie.attali@topten.info
	Dr. Eric Bush

Rebweg 4

7012 Felsberg

Switzerland

+41 81 252 63 64

info@topten.info


Supported by: http://europa.eu.int/comm/energy/intelligent/index_en.html
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The sole responsibility for the content of this publication lies with the authors. It does not necessarily reflect the opinion of the European Communities. The European Commission is not responsible for any use that may be made of the information contained therein.[image: image3.png]



� If we assume that the websites attract approximately 1.2 million visitors and we assume 300kWh as the typical electricity consumption per product per year and that each visitor will yield a saving of 33%.





