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Topten ACT aims at transforming the European market of energy-using products towards higher 

energy efficiency. Topten ACT identifies the top energy-efficient products in 16 European countries, 

and makes this information available to consumers and large buyers on tailored national websites. 

The most energy efficient models in different product categories (such as household appliances, 

lighting, office equipment, consumer electronics, cars) are presented with comprehensive product 

informationbased on official labels and standardized declarations. Topten works with 

manufacturers and thus increases both market offer and consumer demand of high energy 

efficiency products. Topten is strictly neutral and independent from manufacturers and retailers, its 

selection criteria are always published online. Topten ACT is supported by the European 

Commission’s research and innovation programme Horizon 2020,and many national organisations 

(energy agencies, environmental and consumer organisations, research institutes). The Topten 

ACTprojectinvolves17 partners in 16European countries. It is coordinated by ADEME (Agence de 

l’Environnement et de la Maîtrise de l’Energie). More information and access to all national 

websites on the European site: www.topten.eu 

 

WP4 Dissemination and Exploitation, Task 4.3 – Monitoring of Websites and National Media, D4.10 - 1st 
European Press Book (months 1-18). 

 

This project has received funding from the European Unionʼs Horizon 2020 research and innovation programme under 

grant agreement n°649647. Disclaimer: The sole responsibility for the content of these projects lies with the authors. It 

does not necessarily reflect the opinion of the European Union. Neither the EASME nor the European Commission and the 

project partners are responsible for any use that may be made of the information contained therein 

mailto:stewart.muir@est.org.uk
http://www.topten.eu/
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France 

22nd March 2016 – Consoglobe 

Circulation: 4500 article views 

Audience: General public 
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28th July 2015 - Actu Environnement  

Circulation: 787,000 monthly readers 

Audience: Energy/Environment professionals 
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26th July 2015 - Magazine Good Planet 
Circulation: 17,800 monthly readers 
Audience: General public (environmental) 
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1st April 2015 - Réponse à tout 
Circulation: 227,000 
Audience: General public  
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Italy 

12th July 2016 - Adnkronos (Italian National news agency) 

Circulation: 25,000 

Audience: Consumers 
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12th July 2016 – Focus (Major science magazine/website) 

Circulation: 125,000 

Audience: Consumers 
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12th March 2015 Corriere della Sera 

Circulation: 101,828 

Audience: General public 

 

12th December 2015 – Il Sole 24 Ore  

Circulation: 360,820 

Audience: Industry, Retail, General public 
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23rd December 2015 – TGCOM24  

Circulation: 352,866 

Audience: Industry, economic sector 

 

24th November 2015 – Qual Energia 

Circulation: 98,366 

Audience: Energy sector 
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25th November 2015 - GreenStyle 

Circulation: 146,557 

Audience: Consumers, environment sector 
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Luxembourg 

28th January 2016 

Readership: 7,200  

Audience: General public 
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Switzerland 

15th March 2015 - Eco Mobiliste 

Circulation: 360,000 

Audience: General Public 
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11th May 2016 – Saft & Kraft 

Circulation: 750,000 

Audience: General Public 
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15th July 2016 – Mieten und Wohnen 

Circulation: 360,000 

Audience: General Public 

 

9th July 2016 – Neue Luzerner Zeitung 

Circulation: 302,000 

Audience: General Public 
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Portugal 

6th June 2016 - TV appearance – Minuto Verde 

Viewers: 500,000 

Audience: General public 
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3rd June 2015 - Sol 

Audience: General public 
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21st Dec 2015 – Jornal Metro 

Circulation: 70,000 

Audience: General public 
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4th Dec 2015 – Verdadeiro Olhar 

Circulation: 10,000 

Audience: General public 
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21st January 2015 - IT Channel 

Audience: Industry 
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UK 

Dec 2015/Jan 2016 - RETRA Alert 

Circulation: 1,000 

Audience: Industry 
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Czech Republic 

22nd October 2015 - Denik 

Circulation: 470,000 daily copies 

Audience: General public 
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9th June 2016 – Enuby 

Audience: General public 

 

 
 

3rd June 2016 – Estav 

Circulation: 2,000 daily copies 

Audience: General public 
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21st October 2015 – Metro 

Circulation: 280,000 daily copies 

Audience: General public 
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Norway 

15th December 2015 – Prisguide.no 

Audience: General Public 
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Poland 

27th May 2015 - bytow.naszemiasto.pl 

Audience: General public 
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27th May 2015 – Izolacje 

Audience: General public 
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1st June 2015: Rynek Instalacyjny 

Circulation: 10,000 copies 

Audience: Industry 
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11th July 2016: Magazyn Biomasa 

Circulation: 4,000 copies 

Audience: Industry 
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Belgium 

31st March 2016 – Trends.be 

Readership: 205,000 

Audience: General public 
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Germany 

September 2015 – Öko-Test Spezial Energie 

Circulation: 70,000 printed copies 

Audience: General public 
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April 2015 – Elektrohändler 

Circulation: 60,000 

Audience: Retailers 
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Ökologisch Bauen u Renovieren 

Circulation: 450,000 

Environmental NGO publication 
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Austria 

Illwerke VKW Magazin – Energiesparen im Wohnzimmer  

Circulation: 159.000, monthly magazine in Vorarlberg  

Publication date: December 2015 

Smart homes – Saving energy at the living room 

Tips and helpful information on saving energy at living rooms (especially consumer electronics) and 

what consumers should consider when deciding to buy new equipment. (Information about 

topprodukte.at database and link to website) 
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Kronen Zeitung – Stromversorger fördern sparsame Elektrogeräte 

Circulation: 957 364, Austrian Daily News 

Publication date: 20.11.2015 

Utility companies promote energy saving appliances 

Up to Euro 100 grant for efficient washing machines, refrigerator, etc. – with reference to 

topprodukte.at database and link to website. 

 

St. Pölten Konkret – Energiesparen in der Firma und im Haushalt  

Circulation: 30.000, official monthly city magazine 

Publication date: August 2016 

Saving energy at the office an at home  

General and background information about the platform topprodukte.at, the database and the 

services for private and business sector (link to website.) 
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Umwelt & Energie – Cool durch den Sommer 

Circulation: 30,000, monthly magazine 

Publication date: August 2016 

Cool and laid-back summer 

How to keep room temperatures convenient and largely stable even without air conditioning – only 

through physical measures or changing user behaviour. 
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Gastwirt – Richtig cool sparen 

Circulation: 19,800, business magazine, ten times a year 

Publication date: May 2016 

b2b.topprodukte.at (topprodukte.at for business sector) in collaboration with ProCold  

20 years after the European Union introduced its energy label for household cold appliances, 

labelling and Ecodesign regulations are being extended to commercial and professional refrigerators 

and freezers. 

 

 

 

 



   

38 
 

Saturn Magazin – Runter mit dem Energieverbrauch 

Circulation: 150,000, Consumer Magazin –Multimedia, Computer, Entertainment,  

Publication date: February 2012 

 

Reduce Energy Consumption  

Helpful tips for the purchase and efficient use of energy-efficient equipment. (Especially at the 

kitchen and the  
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Sweden 

27th February 2015, ETC Goteborg 

Audience: General public 
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9th March 2016, TCO Development 

Audience: General public 
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Romania 

Presentation catalogue of National Research and Development Institute for Energy /March 2015   

12 pages - 400 printed copies  
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13th April 2016 - Romania Cultural  

 

Title:  “Sa ne protejam mediul si veniturile – eficienta energetica a aparatelor electrocasnice”/ 

“Protecting the environment and ... our money – high energy efficient appliances”  

(Web and 30 minute radio interview) 

 

Romania Cultural is a branch of the Romanian National Radio Broadcasting Company with national 

coverage. 

http://www.radioromaniacultural.ro/13_aprilie_2016_planeta_radio_eco_sa_ne_protejam_mediul_

siveniturile_eficienta_energetica_a_aparatelor_electrocasnice-48079 

 

 
 

 

  

http://www.radioromaniacultural.ro/13_aprilie_2016_planeta_radio_eco_sa_ne_protejam_mediul_siveniturile_eficienta_energetica_a_aparatelor_electrocasnice-48079
http://www.radioromaniacultural.ro/13_aprilie_2016_planeta_radio_eco_sa_ne_protejam_mediul_siveniturile_eficienta_energetica_a_aparatelor_electrocasnice-48079
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May-June 2016 - Mesagerul Energetic 

 

Title: “TOPTEN – instrument de conştientizare maxima a rolului eficienţei energetice pentru piata de 

produse electrice inovatoare” / “TOPTEN – instrument of awareness of the role of energy efficiency 

for the market innovative electrical products” – (page 8-9)  

(Paper and web) 

“Mesagerul Energetic” is the flagship publication of the Romanian Member Committee of the World Energy 

Council (WEC) and also a reference to Romanian specialists from the energy community. The publication 

appears monthly, full color, in an edition of 900 copies and is distributed to WEC members, government 

authorities, academia, institutes of higher learning, research institutes and development, media organizations 

etc. 
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Lithuania 

12th July 2016 - Lithuanian National Energy Association 

Audience: Industry, Government 
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22nd July 2016 - Patariame.lt 
Audience: General public 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
15th June 2016 - Anykščiai Municipality website 
Audience: General public 
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20th July 2016 - Lithuanian District Heating Association 
Readership: Around 40,000 visitors per month 
Audience: Industry 

 

 

 


