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About Topten ACT

Topten ACT aims at transforming the European market of energy-using products
towards higher energy efficiency.

Topten ACT identifies the top energy-efficient products in 16 European countries,
and makes this information available to consumers and large buyers on tailored
national websites. The most energy efficient models in different product categories
(such as household appliances, lighting, office equipment, consumer electronics,
cars) are presented with comprehensive product information based on official labels
and standardized declarations. Topten works with manufacturers and thus increases
both market offer and consumer demand of high energy efficiency products. Topten
is strictly neutral and independent from manufacturers and retailers, its selection
criteria are always published online.

Topten ACT is supported by the European Commission’s research and innovation
programme Horizon 2020, and many national organisations (energy agencies,
environmental and consumer organisations, research institutes). The Topten ACT
project involves 17 partners in 16 European countries. It is coordinated by ADEME
(Agence de 'Environnement et de la Maitrise de 'Energie).

More information and access to all national websites on the European site:
www.topten.eu

This project has received funding from the European Union’s Horizon 2020 research
and innovation programme under grant agreement n°649647 and is supported by the
Swiss State Secretariat for Education, Research and Innovation (SERI) under
contract numbers 15.0096.
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Description of Work Package 5

The national websites are a key element of the Topten ACT structure. Not only do
they arm consumers with valuable, up-to-date information; they also give Topten
ACT - thanks to the large number of visitors attracted — the capacity to establish
constructive working relationships with manufacturers and with retailers.

Retailers are key to Topten ACT’s end goal of market transformation, for two main
reasons:

e They ‘edit’ the choice of products available to consumers by deciding what is
available in their shops and websites.

e They have a direct relation with consumers: at the point of sales and at the
very moment of purchase.

Topten ACT partners have known from experience and realized again during the
Topten ACT project that establishing energy efficiency partnerships with retailers is a
challenging job. Retailers are per se heavily focused on sales and revenue; number
of sold energy-efficient appliances is not a key performance indicator (KPI) for them.
Some retailers though use these figures to communicate how green they are but
unfortunately, not much budget or personnel resources are tied to these “goals”.
Marketing campaigns and advertisement is usually sponsored with large financial
budgets by manufacturers to support retailer’'s sales — competing with these budgets
is difficult. Despite these circumstances, Topten ACT partners managed — thanks to
the activities developed in this work package — to establish numerous active
partnerships with retailers. We managed to get in contact with many product category
managers, branch managers and e-commerce managers supporting them to
promote energy-efficient products from Topten lists. Topten ACT also implemented
activities that ensured consumer ACTion (they purchase the top energy-efficient
products offered by retailers) regardless of the degree of cooperation of retailers.
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Objectives for Task 5.2. Facilitating Consumer ACTion

Even when retailers are not interested in collaborating, Topten ACT websites work to
facilitate consumer purchases by providing direct links to top energy-efficient
products on retailer websites (‘shop links’). The business of directing visitors towards
retailers is commonly known as ‘affiliate marketing’, or ‘referral marketing’. While we
will use these terms here forth, some specifics for Topten ACT should be borne in
mind:

e The objective of Topten ACT was not to increase overall retailer sales, but to
support consumers to buy top energy efficient products. Topten ACT websites
thus provide shop links only to retailer pages presenting Topten-selected
energy-efficient products, and not to the retailer websites in general.

¢ In classic ‘affiliate marketing’, the publisher (the entity bringing consumers to
the retailer) is rewarded for its efforts.

In Topten ACT, websites provide shop links even in the absence of backlinks from
retailers. Integrating shop links to retailers is about facilitating the purchase of
energy-efficient products: Users do not get lost at another price comparison website
where the might even get distracted to buy a cheaper — but less efficient product.

Task leader Bush Energie had already started working on referral marketing in the
early phase of the Topten ACT project for Topten Switzerland. Based on its
experience, Bush Energie has prepared a ‘Guidelines for Referral Marketing’ (D5.3)
to help other national partners get started with such activities: recommendations for
developing links and approaching retailers, expected obstacles etc. Furthermore,
Bush Energie provided tutorials on Dropbox on how to implement shop links in the
software and shared insights on experiences at the Topten ACT meeting in Vilnius
(Nov. 2017).

National partners also reflected on their specific national conditions and ensured that
their activities have maximum impact. This allowed them not only to establish links
towards top energy-efficient products on retailer websites, but also to count
consumer clicks towards retailer websites and quantify the impact of their referral
marketing activities. Ideally, retailers would have cooperated in this ‘counting and
quantifying’ process, as their collaboration makes the process smoother. However,
no figures have been provided directly from retailers — web figures only were
available from partners that used affiliate networks. Anyhow, this is the strength of
the referral marketing activities suggested: they enabled consumer ACTion
regardless of the degree of retailer collaboration.

Bush Energie as task leader has gathered in this final Referral Marketing Report I
the results of referral marketing activities by national partners, including number of
retailers referred, number of visits generated to retailer websites, and illustrative
screenshots of good examples.

All of the activities in this WP required dedicated attention. As non-manufacturers
with low budgets, the Topten ACT national partners needed creative approaches to
motivate retailers to cooperate with them. And since the retailer scene is very
different across Europe, it was difficult to provide national targets for partnerships
and referrals. Instead, Topten ACT targeted a combined 32 partnerships/referrals
across Europe.
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Two options for referral marketing

In October 2015 the report “Guidelines for Affiliate Marketing” (D5.3) was established
and shared within the Topten ACT partners. Affiliate marketing or referral marketing
means that a publisher (in this case the Topten national websites) refers their users
to online retailers (e.g. Amazon) with so called "deep links" or "shop links". The
publisher partners then get a financial compensation for this referral.

Option 1: Referral marketing with an affiliate network

At the early stage of the Topten ACT project, the affiliate marketing guideline (D5.3)
focused on the classical affiliate marketing concept with an affiliate network. The
affiliate network creates unique referral links for publishers, monitors click rates and
sales, and finally distributes the commissions to the publishers (see Figure 1). The
compensation depends mainly on the performance of the publishers, i.e. the national
Topten websites. The performance is measured by generated clicks to the retailer
and generated buys at the retailer. The financial compensation is nowadays
calculated on the number of clicks and/or a commission on the sales price. The rates
for clicks (pay per click, in short PPC) are some cents (1 to 10 €ct.); the commission
ranges from 3 to 10% on the sales price (pay per sale, in short PPS).

Publisher (you)

Affiliate network Customer is
distributes directed to a
commission to merchant via an
publisher. affiliate link.

T

Affiliate network

Tradedoubler .= - |=‘ - Jm”m

Affiliate network Customer buys a
allocates the sale to [#————— 4 product at

the publisher. merchant’s website.

Figure 1: Affiliate network concept
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Only three countries (France, Italy and Poland) have actually used the affiliate
network concept, e.g. with Amazon or Idealo. However, it was realized in the second
reporting period that affiliate networks are not well established in every country (e. g.
Switzerland) or that page views (incl. click rates) were at the beginning too low for
some national websites to justify an affiliate network scheme (because affiliate
networks can refuse creating referral links).

Option 2: Referral marketing with direct retailer collaborations

Besides the typical affiliate marketing scheme described above, some countries
established directly with retailers yearly-fixed collaborations or even paid contracts.
These collaborations with the online retailers are without an intermediate affiliate
network and without any pay model based on performance indicators (such as PPC
or PPS). The collaborations were based on existing collaborations that were
extended to referral marketing or on the set-up of new collaborations / pilots with
retailers.

Usually, besides a mere referral marketing, the national Topten sites supported the
online retailers on how to promote energy-efficient products (e.g. Topten Germany
and Austria advised Saturn for their “Go Green Now” campaign). Rather than
generating revenue for the retailer, this scheme helps retailers to show the customers
their engagement in energy efficiency.

The performance of the referral marketing was measured directly with Google
Analytics which provides an API to track specific links. An API stands for "application
programming interface” and is a defined interface so that web sites and services can
automatically exchange data with each other. Each API has a set of parameters
which can be used to customize the exchange between the websites.

The new Topten software uses the Google Analytics APl and tracks the number of
clicks on shop links and further information such as price, brand, model and product
category. These figures can help for further, upcoming negotiations with retailers or
induce the decision to change to an affiliate marketing concept when the click rates
are increasing.
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Figure 2: Referral marketing with direct retailer collaborations

Most Topten ACT partners worked with this direct collaborations, namely Austria,
Czech Republic, Germany, Spain, Sweden and Switzerland. United Kingdom had an
affiliate marketing concept which is based on performance - but not with a network,
and with a retailer directly. So mixed concepts are also possible.

Reminder: Key performance indicators

For both affiliate marketing concepts (affiliate network or direct retailer collaborations)
monitoring the generated traffic and performance is key. With the affiliate network
these figures are provided and monitored by the network. With the direct retailer
collaborations, own monitoring with Google Analytics and its API is needed. Retailers
are not eager to provide their KPIs (Key Performance Indicators) to other parties.
Below some important KPIs are recapitulated:

¢ Click-through-ratio (CTR): The CTR indicates what percentage of the page
views resulted in a shop link click towards an online retailer (the higher the
better).

e Click-sales-ratio (CSR): The CSR indicates what percentage of the shop link
clicks towards the online retailer resulted in a sale (the higher the better).

e Earnings-per-click (EPC): The EPC is calculated by dividing total commission
revenues by the number of unique clicks toward a merchant: EPC = revenues
/ unique clicks.

Software requirements for affiliate marketing

Product range and prices from online retailers vary on a daily basis. Furthermore, the
number of products at online retailer can reach nowadays millions of products.
8
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Automated solutions are therefore an absolute must. This chapter explains the
functionality of data exchange with online retailers and the software features that are
needed for the shop link integration in the Topten websites.

Data exchange with online retailers: data feeds and EAN codes

In order to integrate shop links in the Topten national websites, a so-called data feed
with the product range from the online retailer needs to be accessed. This data feed
is updated once a day by the retailer and includes all products they offer. The feed
also includes prices, shipping costs, deep links, availability and the EAN (European
Article Numbering). The data feed is mostly a simple Excel file which is stored at a
specific place on their server.

The EAN is a unique number for products. This EAN code is also collected by the
national Topten websites. In order to generate a shop link on a Topten website, a
matching needs to be done between the EAN code in the Topten database and the
EAN code in data feed from the online retailer. If there is a match, then a shop link
can be generated on the Topten website (see Figure 3).

m Topten database Data feed from online retailer

ean article_numt article_nam¢price _ deliver stock _ deeplink_to_product-de_CH d

0319 come ¢ ’ @ 85854238847 7.853E+11 Thule Subter  49.9

1 hetps://www.melectronics.ch/de/p/785300138950/
0 https://www.melectronics.ch/de/p/785300126952/ hv
1 hetps://www.melectronics.ch/de/p/785300126962/ v
1 https://www.melectronics.ch/de/p/785300125605/ h
0 https://www.melectronics.ch/de/p/772782100000/ iv
1 https://www.melectronics.ch/de/p/717461900000/ hv

3499550354188 7.853E+11 Nacon Revol 119
3660619009954 7.853E+11 Lacie Rugge« 145
1RINRIINANR 7 RS3AF+11 Niknn Mh-D1 339

761 701 41 68898
08 7617014168898 =

.....

e e e e

Fust ~

Figure 3: Shop link integration thanks to EAN matching

Shop link engine from the new Topten software

The brand-new software was launched in September 2017 at first for Topten
Switzerland (at www.topten.ch) and then subsequently was rolled-out to seven other
countries (see also D4.7 Software Update - Central Topten Software). With the new
software a new core feature was introduced: shop link engine.

The shop link engine enables the data exchange with the online retailer. The shop
link engine performs an EAN matching and attaches automatically a shop link to the
according product. Furthermore, the logo of the retailer, product price and availability
are displayed (see Figure 4). The shop link engine also has a best price function
which displays the lowest price at the top — therefore also serving as a price
comparison site.
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Figure 4: Shop link engine generates automatically shop links and shows the best price first

At the moment there are two options for the shop link engine to be operated:

e Manually: If the retailer does not have a data feed (usually small or specialised
retailers), editors can use a manually created Excel file and upload it to the
backend of the software. This requires that the Excel file is maintained by the
editor, which needs a lot of time. (The matching and shop link generation is
anyhow done automatically.)

e Automatically: As explained above, the software can be programmed that it
fetches the data feed once a day automatically at the server from the online
retailers which are in cooperation with the national web sites. For each online
retailer a script needs to be developed.

Anyhow, as it turned out during the project, in many countries affiliate networks and
online retailers nowadays work with so called APIs. Instead of just downloading once
a day an Excel from their server, one needs to send a request via this API. This is an
automatic option but slightly more sophisticated since the Topten software needs to
be adapted exactly to the API of the online retailer and one needs to know how to
handle the calls. It is more powerful since the API is usually instantly updated by the
retailer and specific calls for certain product categories (e.g. refrigerators) can be
done. In the near future, the software will be updated with this third possibility.
Countries which only got an API access to their partners (e.qg. Iltaly for idealo.it), did a
work-around by uploading an Excel file to the Topten software via the manual
approach. This approach is not very sophisticated and needs a lot of time. But as a
starter, it was feasible.

The backend of the Topten software also comes with an overview on the matched
products and integrated shop links. This is very helpful for the national Topten
affiliate experts to see how many shop links are actually displayed on the website, to
which online retailer how many links are generated and what products have a shop
link.

10
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Tracking shop link clicks

Per default Google Analytics will not track shop links since these are so called
outbound or external links. As soon as a user clicks on external links, the tracking will
stop. Therefore, the Topten software has a custom-built solution that works with the
Google Analytics API and JavaScript. Each shop link that is integrated on the Topten
product list gets automatically tagged by the shop link engine with price, brand,
model, EAN, retailer name and product category. These tags are then submitted to
Google Analytics. Each national team then is able to run shop link reports in their
Google Analytics. Bush Energie has set up reporting templates and shared them with
the other national teams (see Figure 5). With these reports, detailed reporting on how
many shop links for which retailer were generated or which product category was
clicked. Thanks to the tracked price it is even possible to calculate the generated
revenue for referral partners — a strong instrument for future negotiations.

Clicks by Store Clicks by Product Category Total Events by View

Store Total Events Subcategory Total Events View Total Events

nettoshop.ch 10,037 vacuum_cleaners 444 expanded 21,832

microspot.ch 4,650 fans 245 detail 2119

Fust 3,319 washing_machines 231

melectronics 1,663 freezers 179

Total Events by Section
Interdiscount 944 coffee_machines 130
Section Total Events
private 23,926

Clicks by Brand Clicks by Main Category business 25

Brand Total Events Category Total Events

Electrolux 4075 household 21,002

Total Events by Device Category
V-ZUG 2,943 office_tv 1,523
M desktop M tablet M mobile

Miele 2,792 lighting 1,141

Siemens 1,551 house 250 ‘

Bosch 1,361 professional_cooling 25
Total Events Total Events by Age and Gender

@ Total Events 1
400

Total Events by SKU

SKU Total Events

600
1,200
800 8806088194196 1,199
. 7332543542444 476
7630029404650 379

Figure 5: Google Analytics monitoring shop links

o
=
Total Events

For some countries we have gathered the visits generated to the websites of the
retailers and some key performance indicators (see Table 1). Since many countries
were busy with getting the software roll-out on-time due to the delay of the Topten
software launch (see report D4.7 Software Update) and establishing the
collaborations with the referral partners was very time-consuming, the gathered
figures are only a snapshot. Furthermore, it’s difficult to compare all figures across all

11
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countries since each country has a different setup. Switzerland has for example only
direct retailer collaborations, France works with affiliate networks and Italy works
mainly with comparison sites. More insights on the performance and metrics will be
covered in the chapter below “Experiences and results from the Topten ACT
partners”.

Tracking time frame Number of visits

Country | of visits generated to | generated to CTR CSR EPC
retailer websites retailer websites

CH 1.11.17-31.8.18 27’183 6.96% - -

FR 6.7.-29.8.18 278 28.19% 3.4% € 0.07-0.15

IT 22.3.-31.8.18 316 1.02% - €0.04

PL 1.2.-31.8.18 42 - 9.52% | z10.27

UK 1.11.-31.8.18 1’261 9.57% - -

Table 1: Generated visits to retailer websites and other key performance indicators

Experiences and results from the Topten ACT partners

This chapter gives an overview of all ten countries that have referral partnerships and
highlights with screenshots their results. The chapter is followed by a summary over
all countries and provides the main learnings for future developments.

Referral marketing in France

Due the delay of the Topten software launch, France had done in the first reporting a
pre-study on optimizing user experience. Namely, they have done conversion tests
and A/B testing on call-to-action buttons (see D5.4 Periodic Referral Marketing
Report I). France went live with the new software in April 2018 and in July 2018
already operational with affiliate marketing with three online shops (see Figure 6).

12
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Cdiscount L ] [ ] 549,99 € Lien vers Cdiscount

Figure 6: Online shops integrated at Topten France

In France, retailers work with affiliate networks (i.e. they rarely deal directly with the

websites referring to them). As a first test, Guide Topten cooperated with Idealo since
this is a "neutral" comparison website (not being paid by manufacturers to be shown

on their site). To set the shop links with Idealo, they had to start an affiliate contract

with the network called AWIN. Afterwards, they added links towards Darty (one of the

most well-known specialized retail chain in France) and Cdiscount (very well-known

but positioned on a lower range). Cooperating with further referral partners turned out

to increase their click-through-ratio (CTR). The more different online retailers are
displayed for a single product, the more people actually clicked on a shop link (see
Table 2). It can be said that on average 28% of the users from France viewing a
Topten product list were referred to an online shop. From these 3.4% on average
actually bought the product.

Links per page Views unique Clicks unique CTR

1 505 119 23.56%
2 450 143 31.78%
3 31 16 51.61%

986 278 28.19%

13
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Table 2: Increased CTR by adding more referral partners

Referral marketing and labelling in Sweden

In the first reporting period the Swedish online price comparison website
pricerunner.se had labelled Topten products (see Figure 7) and Topten Sweden
integrated shop links to pricerunnter.se (see Figure 8). Unfortunately, after a software
relaunch at pricerunner.se, the labels have not yet been re-activated. Topten Sweden
is now in the process of deciding on further referral partners. Meanwhile, Topten
Sweden as an environmental NGO had to focus on marketing more in general than
affiliate marketing. They invested more time in Facebook campaigns (see D 4.9
Periodic Dissemination Activities Report).

Bosch KSV36VWA40 Vit

- fr. 6 890 kr
- ;
(,*—UI] BOSCH '-/Energismart produkt! top
Invented for life .
trx Liebherr KB 4350 Premium Vit
2 — fr. 14 995 kr
:-: ) Testad av
Kap testet har
= Siemens KS36VMW41 Vit
- — fr. 8990 kr
= |
2 SI E M E NS '-/Energismart produkt! top

Figure 7: Toprunner.se labelled Topten products during first reporting period
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EIZO FlexScan EV2216W

Elkostnad per ar: 32 kr Storlek 22 tum
Snittpris: 2 500 kr

20 kWh/ar
I 7* Hitta b&sta pris
24 fivama IHYAMA B2483Hs-B3
Elkostnad per ar: 32 kr Storlek 24 tum
Butis o @@ 20 kWh/Ar Snittpris: 2 000 kr

l A% Hitta basta pris

Figure 8: Topten Sweden links with “Hitta basta pris” to the price comparison site toprunner.se

Referral marketing and labelling in Austria

In the second reporting period, Austria has established successful cooperations with
retail chains Mediamarkt, Saturn and Expert including consumer-oriented information
on their online shop about topprodukte.at and its gradings. Austria on its side refers
on its product lists with shop links to these three retailers.

As a generic principle, the topprodukte.at team aimed at involving retailers with
physical stores and did not approach retailers that run online shops only. However,
the rollout of point of sale activities in the partners’ affiliated physical stores was
limited, even if the headquarters have been fully supportive and committed. The
individual shop locations are managed by independent private limited companies
without direct control from the headquarters. However, the cooperation facilitated
training activities with the sales personnel (either presence trainings or e-learning)
with input from the topprodukte.at team.

Retail chain Mediamarkt

Mediamarkt includes the dedicated section “Grun und gut” (Green and well) in their
online shop with sections on an overview on actual listed topproducts, their
commitment to sustainability, energy saving tips, a description concerning the
affiliation with topprodukte and further related initiatives (see Figure 9).
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Figure 9: Landing page ,Griin und gut‘ on mediamarkt.at with topprodukte.at label (left) and description of
affiliation with topprodukte.at (right)

Beyond that Mediamarkt presents background information about the grading
topprodukte.GOLD and topprodukte.SILBER (see Figure 10 left). As a quick
orientation for consumers a listing of products with topprodukte grading is provided
for the various product categories (see Figure 10 right).

NMedaSMakt - RFTTRpp— ...

W Angebote Service Trends Media Markt Mobil

* MediaMarktClub  FAQ  Meln Markt

QG e e o [
_ # Angebole Service Trends Media Marki Mobd * MediaMarki Club  FAQ ~ Mein Markt +

@ZM Topprodukte

energieeffiziente und sparsame Gerate. o=

Energiesparberatung

Fragen Sie die Spezialisten von topprodukte.at

der Natur g S
Betried. ter Hand zu bieten, kooperiert Media M.

R d g per Mail von “khimaaktiv toppre
rund um das Thema “Energie sparen - Geld sparen - Umwelt schiltzen” beraten zu lassen.

Teleton: (01) 58 6152 4178

E-Mall: of fice@topprodukte.at

Unser Service fiir unsere en
umweltbewussten Kui

setzt nicht nur auf
Markt

U bieten, kooperiert Media Markt |
dos

Markt noch einen Schritt weiter und bietet

Markt ind deis Naad

KUHLEN & GEFRIEREN
“topprodukt.GOLD" kennzeichnet etwa die
topprodukt energieeffizientesten 10% einer Kategorie. Diese nl I
P o Kimasktiy 0% I
e

riger Beten

1nnouatner Tochnologh - das schost e Umwes und Bren Geldbectel Kigarate dor
Av und A gt us Hohen und

Designs.

Damt S
‘onentieren Sie sich an dec Kennzeichnung Topprodukt Geld” brw Topprodt Siber”

aktuellen Durchschmittsprodukten.

Energle im Verglekch 7u aktuellen

topprodukt n20%
P kimaskiy
3+ Durchschnittsprodukten.

Figure 10: Consumer information concerning topprodukte-grading (Gold/Silber) on landing page ,Griin und gut*
(left) and overview on product categories with topprodukte-grading (right)

16



@ f

s-m act

The topprodukt grading (either GOLD or SILBER depending on the specific selection
criteria) is included very prominently in the product’s detailed description and
embedded in the product image (see Figure 11).

# Angebote Service Trends Business-Portal % MediaMarktClub  FAQ  Mein Markt ~

4 Zuriick zu den Suchergebissen | @ - Haushalt+Garten - Kilhl- + Gefrierschranke - Kihlschranke - LIEBHERR TP 1434 Comfort

LIEBHERR TP 1434 Comfort

Online-Preis

GRATIS VERSAND - £ ] g 0
[ oonswne | Avtikelnummer: 1311803 o— A
- ™% Produki bewerten und bis zu 300€ gewinnen 1 =]

i Nur 11,66* } Monaticne Rate”

BN
_ME .
-
= == 3 Einbaugerat Nein £= Online finanzieren
t’ Energieeffizienzklasse Ates
topprodukt I. a% Abmessungen (B/H/T) 554 mm x 850 mm x 623 mm Em
/ollansicht

khmal«tﬁv. somps. Nutzinhalte der Kihifacher 108 Liter Produkldatenblalt
FINANZIERUNG Nutzinhalte der 14 Liter rodukidateniat

2
g Gefrierfacher
Lieferung in 6-9 Werktagen

Abtauvorgang im Kihlteil: automatisch
arictverfig e
iw i= i Abtauvorgang im Gefrierteil: manuell Marktverfagbarkelt prifen
and and wall

Mehr technische Dater .
= Warenkorb
auf dis Merkliste Vergleichen Drucker e .

Schnell rugreifen!

.Y
Weitere Garantie-Leistungen

Figure 11: Examples of listed products with topprodukt-grading Gold

Retail chain “Saturn”

Cooperation with Saturn has been established following the successful
implementation of the cooperation with Mediamarkt. Both chains are owned by one
head quarter of the company Mediasaturn. Thus, the concept of the cooperation with
Saturn is similar to the one with Mediamarkt in principle. Screenshots presented
below are provided for the respective Saturn online shop.
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GRUN

SCHALTEN

SAT u RN hr Lieblingsprodukt finden...

Kategorien ‘ Angebote Service Tech-News Saturn Mobil

o . ar 4 Zuriick zu den gebnisser nterf TV Gerdte - 4K Ultra HD TV - PHILIPS Fernseher 55PUS6262/12 Ultra HD 4K HDR TV
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Geratetyp: Ultra HD 4K HDR TV
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2 Vollansicht ’ew\csfhi"'nciagona\e 55 Zoll
{Zoll)
- Bildschirmform: Flat

i w Bildqualitat UHD 4K

] SMART TV: Ja

. i

[

Ey,
*
o=

Figure 12: Overview on product categories with topprodukte-grading (left) and labelling of topprodukte.GOLD
(right)

Retail chain “Expert”

Topprodukte succeeded in setting up cooperation with Expert as well, implemented
in their online shop expert.at.

A consumer-oriented description of the affiliation is provided within the partner
section of the website (see Figure 13).
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klimaaktiv, der Kli initiative des i for i und Tourismus.
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-
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Figure 13: Description of affiliation with topprodukte.at on landing page ,,Griin und gut*

The topprodukte grading is included next to specific icons on the product detail sites
(see Figure 14).

= PRODUKTE v AKTUELL ~ LEISTUNGEN = SERVICE  STANDORTE EREXPEAT | AKTIONEN %
S i e 7. i kbl gt - ANEEE
+ BOSCH e ’
= Bosch GSN58AW45

= Serie 6 NoFrost

asEE—=])
cemis  wemTELLERSIO

Figure 14: Example of listed product with topprodukt-grading

The shop links are included as deep links in the topprodukte product lists including
price information. To ease the comparison of prices between products complying with
the topprodukte selection criteria but not offered by one of the retail chains with
partnership agreements, an average retail price from physical shops is included for
those products as well (see Figure 15).
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Mediamarkt: 1.469.- Mediamarkt: 1.219.-

Saturn: 1.469.- Medianpreis: 2.299.- 'g1m: 1.219. '

Figure 15: Example of topprodukte.at product list with shop links for Mediamarkt and Saturn

Referral marketing and labelling in Italy

Topten Italy collaborated already in the first reporting period with idealo.it. Since the
software was delayed, Italy could not establish referral links to Idealo. Anyhow, Italy
went live with the new software in November 2017 and not only set referral links to
Idealo (see Figure 16) but also to Amazon and Qualescegliere.it in the mean-time.

The collaboration between Topten Italy and idealo.it is not only an exchange of links,
it includes the labelling of Topten products at idealo.it (see Figure 17).
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:... tuplten. it Chi siamo Partner Contatti

Capacita contenitore

3.5
polveri (l):
Rumorosita (dB): 70
. . X Classe efficacia . -
Electrolux Consumo energetico Tipo di Traino con L N A Costi elettriciin 10
. 21.2 . riemissione polveri: . 50€
ESPTGREEN annuale in kWh: aspirapolvere: sacco .. _ anni:

Classe efficacia pulitura
tappeti:
Classe efficacia pulitura
pavimenti:

@ Altri dettagli sul prodotto £ Sito del produttore

Disponibile da In stock? Con consegna? Prezzo Link
amazoncom  amazen s e | Arvenditors |
Classe efficienza energetica: A+ Capaciti contenitore polveri (): 3.5 Raggio d'azione (m): 12

Figure 16: Italy successfully integrated links to idealo.it and Amazon

idealo

A  Elettronica - Elettrodomestici ~ Grandi elettrodomestici = Congelatori verticali

= , @ Liebherr GP 1486-20

i 10 offerte: € 476,10 — € 555,00 *
b 1 opinione: Yk dkk

=
= y Recensione:
-
= .
2D Armadio (&ISORNE - Volume utile congelatore 104 | Congelamento automatico
i - - Scheda prodotto

Conclusione: | congelatori presenti su www.eurotopten.it consumano fino al 50% di energia in meno rispetto ai modelli in classe A+, facendoti risparmiare fino a 400 €
in 15 anni.

eurotopten.it online (16/02/17)

Figure 17: Price comparison site idealo.it is labelling Topten products

With the Italian review and comparison site qualescegliere.it Topten ltaly also has a
mutual partnership. Topten Italy links to their site (see Figure 18) and
gualescegliere.it labels products with Topten (see Figure 19). It is to be noted that
gualescegliere.it does not have an affiliate marketing scheme (compared to idealo.it
or Amazon) but is source of information on products reviews for Italian consumers.
Having Topten as a label on other consumer sites helps promoting energy-efficient
products and gives visibility to Topten Italy.
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" Dimensione dello scherme {pollici): 43
AILHELOV Consumo energetico annuale (kWh): 51  Risoluzione: 1920x1080  Costi elettrici in 10 anni: 122 € m
Smart TV: Neo

@ Altri dettagli sul prodotto % Sito del produttore

Disponibile da In stock? Con consegna? Prezzo Link
gualeScegliere.it Qualescegliere.it Si Si 275,00 €
Classe efficienza energetica: A++ Indice di efficienza energetica: 0.14

Figure 18: Italy also integrated links to the consumer portal qualescegliere.it

4. Velocita: Voto 7 su 10

19

Altri test

SCOPRI DI PIU SULL'EFFICIENZA
ENERGETICA DI QUESTO PRODOTTO SU

™ topten.it

Figure 19: The ltalian review and comparison site qualescegliere.it labels Topten products in their reviews

Engaging retailers in Germany

Since the first reporting period, the price comparison website www.idealo.de
highlights the EcoTopTen products for all EcoTopTen product groups relevant for
idealo (see Figure 20).
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# > Elektroartikel > Haushaltselektronik > Elektro-GroRgerate > Kuhischranke > Gorenje NRK 6203

@ Gorenje NRK 6203 TR

a weitere Varianten, z.B.: TX

EE 26 Angebote: 597,19 €-762,00 €~
:;',1 0 Produktmeinungen: Produktmeinung auf idealo verfassen
Testbericht:

EE223) KUHL-GEFRIERKOMBINATION - STANDGERAT- 60 CM BREIT - 254 LITER KUHLBEREICH
85 LITER GEFRIERBEREICH - BETRIEBSGERAUSCH: 42 DB (NORMAL) Produktdatenblatt

Testberichte - von uns fur Dich zusammengefasst

[ ] EcoTopTen-Produkt

Fazit: Von EcoTopTen ausgezeichnete Kihl- und Gefriergerate besitzen die beste Energieeffizienzklasse A+++ und sind deshalb besonders sparsam im
Stromverbrauch. Weder Kihimittel noch die fir die Isolationsmaterialien verwendeten Schaumungsmittel dirfen halogenorganische Stoffe enthalten oder mit Hilfe
solcher Stoffe hergestelit worden sein

EcoTopTen online (15.08.18)

Figure 20: Price comparison site idealo.de is labelling Topten products

Saturn Germany started in 2017 the campaign “Jetzt auf Grun schalten!” (“Go Green
Now”) with product recommendations based on the EcoTopTen product lists and the
EcoTopTen criteria. The following product groups are considered within the
campaign: cooling appliances, washing machines, tumble dyers, dish washers,
vacuum cleaners, coffee machines, televisions. Saturn provides EcoTopten an Excel
list from their database. Then, EcoTopTen scans their products and sends them once
a month all products which fulfil the EcoTopTen criteria so Saturn knows which are

the most energy-efficient products.
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Figure 21: Saturn promoting energy-efficient appliances thanks to EcoTopen criteria

Even though EcoTopTen does use the classical affiliate marketing scheme, both
examples from idealo.de and Saturn show nicely how EcoTopTen successfully
engaged retailers to highlight energy-efficient products, making it easier for
consumers to go for a green choice. In the near future Germany wants to use the
Saturn case as a good example and try to establish the same with the retailer
MediaMarkt.

Referral marketing in UK

UK already established direct links to Marks Electrical and Hughes in the first
reporting period. With the new software — which was launched in the UK on October
2017 - they could extend their partnership to new retailers (see Figure 22 and Figure
23). They have now eleven different online shops integrated and thanks to diverse
referral partners they could establish shop links to a wide range of product categories
— from large household appliances, to TVs and lighting.
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Figure 22: Thanks to their referral partners, many shop links are displayed at Topten UK
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Figure 23: Shop link integration at Topten UK TV product list

The partnerships still have the potential to grow. Topten UK realized retailers were
happy to provide product URLs and details of products they sold. Retailers were
reluctant to include Topten references and branding on their websites, due to a
preference to maintain full brand integrity.

Sony HD Type: Full HD  Electricity cost per year: £10 -
On-mod g 48 . 8
KDLAOWEG63BU frmeade power ) Smart TV: no  Electricity cost, 8 years: £84 Y
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Regarding affiliate marketing the main success for Topten UK is that AO.com
provided Topten UK with product links and invited them to join its online referral
platform where Topten will receive commission for click throughs resulting in a
product purchase. Topten UK will there try to expand the affiliate relationship with
AO, as well as using this as a leverage to develop a similar relationship with other
retailers.

Referral marketing in Czech Republic

Czech Topten (branded as Usporné spotfebice) went live in mid-July 2018 and
immediately set up shop links to the national price comparison site Zbozi.cz.
Zbozi.cz, owned by Seznam.cz search engine (half of the Czech market), is major
price comparison website. The collaboration gained quickly momentum and not only
consists of referral links to Zbozi.cz but Zbozi.cz also created recommendation pages
for major product categories including direct links to Czech Topten website back.

" usporne spotrebice.cz DOMACNOST Novinky  Onis  Oprojektu  OXtitkovini  Kontakt n
Myéky Vysavace Digestore Kévovary Osvétleni Televizory
ENERGIE TECHNICKE UDAJE
- | -
a “ Energeticka trida: Ardd
( REG o T BT il (gl 8  Niklady na elektFinu na 10 let: 5480 KE
5 ProSteam LTFBEGBSC TFida d&innosti odstFedovini: A
Rocni spotfeba vody (l): 10999
@ Zobrazitdetaily £ Odkaz na vjrobee
e |
Nabidka prodejen Skladem? Sdopravou? Cena od 0Odkaz na obched
Eboticz ZboZi.cz ano ne 13 085,00 K& Do obchodu
Hluénost odstiedovani (dB): 77 Hlugnost prani [dB): 51 Max. otacek (poet/min.): 1600
VyEka (em): 85 irka (em): 60 Hloubka {em): 50

(

Figure 24: Czech Topten sets referrals to their national price comparison site Zbozi.cz
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Prodejci pii prodeji praéky (v obchodé i na internetu) musi vystavit energeticky Stitek. Z ngj zjistite;

« energetickou tfiidu — A+++ je nejvy3si a D nejnizsi,

« kapacita naplnév kg,

« roéni spotiebu elektrické energie v kWh (je uvaZovdno 220 pracich cykll za rok),

s rocni spotieba vody v litrech,

s hluk pfi prani a pfi odstfedovani v dB,

« tfida G8innosti odstfedovani,
Udaje na energetickém &titku jsou nicméné uvedené pro prim&my praci program na bavinu. VZdy tedy bude zaviset,
jak asto perete a jaky program vyuZivate.
VWbeér sporné pracky
Pokud nechceme platit zbyte&né naklady na elektfinu a vedu, vyplati se pfi wbéru pragky dodrzovat nékolik
jednoduchych pravidel:

« Nekupujte si zbyte&né pratku s velkou kapacitou, pokud ji nevyuZijete. Pracka pracuje nejuginnéji, pokud je
zcela naplnéna.

s Vyberte energetickou tfidu A+++. Kvili neustale zvy3ujici se (¢innosti praéek je nyni nejhoréi dostupna
energeticka tfida na trhu A+. TakZe pokud si koupite pracku A+, je to ta nejméné Géinna pracka na trhu. Brzy se
ale dotkame aktualizaci energetickych Stitkl.

« Spotfeba vody by méla byt piiblizné pod 1800 litrd za rok na jeden kg naplné.

« Tfida G€innosti odstfedovani by méla byt u klasickych pragek A, u slim pracek alespofi B.

s Pokud nechcete uvedené sledovat, vybirejte pragku ze seznamu nejlspornéjéich spotfebitl na internetové
strance www.uspornespotrebice.cz.

Figure 25: Zboci.cz backlinks to uspornespotrebice.cz and implemented their recommendations

Referral marketing in Spain

Topten Spain being part of WWF Spain has its very own software. Anyhow, the
Spanish team also has managed to set up a partnership in the second part of the
reporting period with shoppydoo.es, a price comparison website (see Figure 26).

Making the same experience as other countries, engaging directly with large retailers

turned out to be difficult. Engaging with retailers is very time consuming due to
getting in to contact with the right person or teams. Furthermore, aligning with their
KPIs (sales, number of clicks) often requires more budget.
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Figure 26: Topten Spain show the best prices from the price comparison site shoppydoo.es

Referral marketing in Poland

In parallel of setting up the new software, Topten Poland sent invitations to twelve
online shops (Saturn, EuroAGD, Morele, MediaExpert, Electro.pl, Redcoon, Emag,
Neonet, Avans, Mall, Oleole), one price comparison site (Ceneo.pl) and one affiliate
network (SalesMedia). Their offer was accepted by ceneo.pl and SalesMedia (with
oleole.pl). Poland went live just live at in August 2018 with the new Topten software
and successfully transferred the existing shop links to the new software (see Figure
27 and Figure 28).

Aktualnosci 0 nas Partnerzy Kontakt
Urz. biurowe Silniki i pompy Oswietlenie Transport RTViAGD Komponenty budynkowe
- Klasa efektywnodci: Attt
= Smeg Energia (kWh | rok): 230

4100 Klasa efektywnodci suszenia: A Typ konstrukeji: Wolnostojgca m
LVS36TB Zuzycie wody (l/rok): 2380
' Poziom hatasu (dB): a7

@ Wigee] szczegdtéw o produkeie  # Link do producenta

- Dostgpne w W sklepie Zdostawg Cena Link do sklepu

olal OleOle! yes yes 4100,00 z¢

Figure 27: Online shop links to affiliate partner oleole.pl
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@ Wigcej szczegdtow o produkcie % Link do producenta

Dostgpne w W sklepie Z dostawg Cena Link do sklepu

Pojemno#é pojemnika na pyt (1): 4.5

Figure 28: Shop links to price comparison site ceneo.pl

Referral marketing and labelling in Switzerland

Topten Switzerland started early with implementing affiliate marketing. A test phase
in 2015 revealed quite some difficulties (see D5.4 Periodic Referral Marketing Report
). These experiences were taken-up by the new software development and the latest
Topten software with its shop link engine and shop link tracking finally also enables
professional referral marketing in Switzerland.

Switzerland does not have strong affiliate networks, therefore Topten Switzerland set
up yearly, direct collaborations with the two largest retailers in Switzerland — Coop
and Migros — which have several partner online stores such as microspot.ch,
interdiscount.ch, fust.ch, nettoshop.ch, melectronics.ch etc. Entry points for the
partnerships were their respective sustainability managers that were eager to
highlight energy-efficient products and connecting the Topten Swiss team to their
category managers, e-commerce managers and branch managers.

In the first reporting period Topten Switzerland had 13 partnerships which have
grown by now to 18. Thanks to this large network, Topten Switzerland has nearly
7’000 different shop links integrated, providing different offers from online retailers for
many products (see Figure 29). Within 10 months (1.11.17 — 31.8.2018) more than
27’000 shop links clicks were generated and tracked. The largest online retailers are
integrated in such manner that the shop link integration runs completely automatically
once a day. This is key in order to handle such amounts of shop links.
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Figure 29: Topten.ch with its 18 referral partners provides many shop links and the daily best-price

Not only did Topten Switzerland establish new partnerships but existing partnerships
could be intensified. Topten Switzerland has set up a POS (point-of-sales) site at
topten.ch/pos which provides examples on how to label products with the Topten
logo at the online shop. This POS site from Topten Switzerland also contains a data
feed which is daily updated and exports all products with the Topten label and the
EAN code. With the EAN code online shops can do a matching also on their side and
label Topten products. This solution is not used by the retailers since software
development capacities seem low.

Anyhow, eight online retailers are labelling the most energy-efficient products with
the Topten label in Switzerland: lumimart.ch, schubiger-online.ch, melectronics.ch,
micasa.ch, doitgarden.ch, super-discount.ch, kaufsignal.ch, lichtbox.ch and risch-
lufttechnik.ch. Our discussions revealed that they label still everything manually. We
are now in the process of supporting the second largest retailer on establishing this
labelling automatically on their side too.

Topten labelling is mostly done in the product overview (see Figure 30) and on the
detail page of a product (see Figure 31).

30



top mm
ame 56t ten.eu

. Mein Warenkorb (0)
.Iumlmorr Produkte oder Kategorien suchen !’ 0.

BELEUCHTUNG LAMPEN NACH ZIMMER LED-BELEUCHTUNG LEUCHTMITTEL & ZUBEHOR DESIGNERLEUCHTEN AKTIONEN

Startseite > Beschreibende Kategorien > Marken

Topten

Sortieren nach:

Neuheiten
&. N | 50% 40% 35% 20%
P p— | i
¢ - —. "1 ! _% =¥ |
™ S . 6 A - AN
\/ = © O e
' [}
N )
SPOT MELO SPOT MELO SPOT MELO PENDELLEUCHTE VASTO
CHF 14.90 statt CHF 29.90 CHF 29-90 statt CHF 49.90 CHF 44-90 statt CHF 49.90 CHF 119.20 statt CHF 14%.-

e e &0 e

Figure 30: Largest luminaire retailer in Switzerland called Lumimart labels showing Topten logo in its list view

Shopping cart
@ nEﬂDShOP-Ch Search by product, category and item number Q pping ;.'r
Wie lave housekeeping CHF 0.00
LARGE HOUSEHOLD SMALL HOUSEHOLD
ABPLIANCES APPLIANCES HEALTH BODYCARE HOUSEHOLD BRAND WORLD SERVICE + CUSTOMER SERVICE
Large household appliances - Cooling / freezing - Free-standing refrigerators - Free-standing refrigerators, 2-door - Siemens KG36NSB40 refrigerator bilack right
Siemens KG36NSB40 refrigerator black right SIEMENS
Art. no. IP02724% Manufacturer no. KGIeNSB40
‘Questions about the article
@ In stock at our logistics center
A

© rree delivery

CHF 1'682.80

ncl. sales tax / incl. recycling tax

Add to cart

Figure 31: Online retailer nettoshop.ch is prominently labelling 700 Topten products in Switzerland

Some retailers such as kaufsignal.ch or nettoshop.ch not only label the product but
also have set up Topten filters and create navigation entries which directly link to

products that have the Topten label (see Figure 32 and Figure 33).
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@ nettoshop.ch

We love housekeeping

LARGE HOUSEHOLD

Search by product, category and item number

SMALL HOUSEHOLD

HEALTH BODYCARE

HOUSEHOLD BRAND WO

APPLIANCES APPLIANCES
Price Brand Reviews average rating
‘ Please choose... v ‘ ‘ Please choose... v ‘ ‘ Please choose... v ‘
Depth (product) mm Length (preduct) mm Height (niche) mm
‘ Please choose... A4 ‘ ‘ Please choose... A ‘ ‘ Please choose... A4 ‘
TopTen
‘ Yes » ‘ delete all filters

Figure 32: nettoshop.ch has the Topten label as filter integrated
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Figure 33: kaufsignal.ch has Topten even in their navigation included
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And finally the largest retailer in Switzerland has an entry page on Topten
Switzerland explaining consumers what Topten is and how the Topten labels help
them to find green products (see Figure 34).

Labels Standorte Newsletter Coop Apps Kundendienst m
= \\ -
Allergie-Gitesiegel Bio Suisse Demeter FSC® Hochstamm Max Havelaar MSC Schv — Alle Bersiche
ATl Ty
- n e . .

" topten.ch

ENERGY SAVER

Home > Topten

Topten

Topten deklariert umweltschonende Gerate, die wir im Alltag benutzen. So steht hier neben dem
Energieverbrauch, auch die Gebrauchsfahigkeit sowie die Qualitat und der Preis im Fokus.

Stromsparen mit Topten

Wir bieten unseren Kundinnen und Kunden, die Strom und Geld sparen wollen, eine grosse Auswahl an

energieeffizienten Geraten fur Haushalt und Biiro.

Besonders stromsparende Gerate sind bei uns
transparent mit dem Topten-Gitesiegel
gekennzeichnet. So ist fir Sie auf einen Blick
ersichtlich, welche Gerate wenig Energie
verbrauchen und somit Kosten sparen - und dabei
die Umwelt weniger belasten.

Figure 34: Entry page at the largest retailer in Switzerland on topten.ch

Rebate programmes as strong incentives

The intensified partnerships and additional five partnerships in the second reporting
period were mainly achieved thanks to rebate programmes. Topten product lists are
used by many municipalities and utility companies in Switzerland as a basis for
rebate programmes. These rebate programmes promote energy-efficient appliances
and support citizens to save energy. Municipalities or utility companies grant e.g.
25% cash-back if one buys a product that is listed on topten.ch. For three different
rebate programmes which were each active for three months on luminaires, fans and
large appliances Topten Switzerland actively communicated with other multipliers
(e.g. WWF Switzerland) and involved online retailers in promoting these rebate
programmes (e.g. fust.ch or microspot.ch).

By being the hub between utility companies, manufacturers, retailers and
communication partners, we could raise awareness for energy efficient products. On
the one hand, we gained during these periods massively more traffic. See for
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example the page views on the Topten fan product list which got a steady number of
visits exactly during the rebate period (1.6.-31.8.) and took off in August when WWF
Switzerland launched a press release on the energy efficiency of fans versus air
conditioners on 26.7.18 (see Figure 35).

@® Pageviews

1,200

A
June 2018 July 2018 August 2018 September 2018
Primary Dimension: Page Page Title  Other
Secondary dimension * | Sort Type: | Default - fans Q, | advanced @ f}-
Unigue Pageviews Avg. Time on Page
Page Pageviews Entrances Bounce Rate % Exit
17,238 5,897 00:01:15 2,923 40.53% 22.87%
f Tat i \ r View f Tot i w fo g f
1. /private/products/fans @ 17,236 (99.99%) 5,895 (oo 00:01:1% 2,923(100.00%) 40.53% 22.87%

Figure 35: Rebate programme for fans with Topten label (1.6- 31.8.18) boosted pageview for this product
category

On the other hand, by proactively involving retailers, providing them graphical
examples and information, they were motivated to cooperate more with Topten
Switzerland by showing banners on their start page (see Figure 36), setting up entry
pages on the Topten label (see Figure 37) and being very active with point-of-sales
(POS) activities in their store (see also D5.2 Periodic Retailer Partnership Report Il
on these success stories). Because Topten.ch was already in contact with retailers,
thanks to referral marketing and support brought for communicating the rebate
programmes to their customers, the Topten Swiss team could fully integrate retailers
in the campaigns.

UCHjBQx

WOHNRAUMLEUCHTEN  AUSSENLEUCHTEN  SCHWEIZER PRODUKTE LEUCHTMITTEL ZUBEHOR DEKD + GESCHENKE

topten.ch EKZ [DchTBox.CH

Bis zu 250.- pro
Leuchte sparen!

EKZ Kunden erhalten eine Pramie von
25% auf alle Topten LED-Wohnleuchten.

Figure 36: During the luminaire rebate programme (1.11.17-31.1.18) Topten Switzerland was prominently
displayed even on start pages
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DER PREIS ENTSCHEIDET,

= ALLE PRODUKTE

~ TOPTEN - DIE m‘l’ES‘I’EN GERATE AM
SCHWEIZER MARKT

Wir bieten eine grosse Auswahl an Produkten an, weiche die strengen
Kriterien von Topten erfOlien, Produkte, weiche wenig Strom verbrauchen
und generell strengere Umweltauflagen erfOllen erhalten das Topten
Siegel. Diesp Best-Produkte leisten einen Beitrag zum Klimaschutz, und
den Konsumenten bleibt dank des geringeren Stromverbrauchs mehr Geld
im Portemonnale.

Topten - Geld sparen und gleichzeitig zum Klimaschutz beitragen

Figure 37: microspot.ch set up an entry page on topten.ch during the rebate programmes (1.6.-31.8.18)

Learnings & future development

The main goal of the referral marketing was to engage more retailers on the subject
of energy efficiency and support customers at the point-of-sale to buy green
products. Setting up referral links or shop links to retailers and at the same time
establishing the Topten label on their online shops proved to have a strong impact.
Both approaches give higher visibility to Topten products and make it for consumers
easier to spot and buy energy-efficient products. Nevertheless, some key points are
to be kept in mind for the future:

o Affiliate networks are not the only way for referral marketing. Direct collaborations
with comparison/review sites or retailers have proven to be very fruitful.

¢ Since affiliate marketing provides financial compensation on performance (clicks,
sales) very high traffic is needed. Even Topten Switzerland with more than one
million page views per year could not earn more than some (low) ten thousand
Euros per year. For the Topten websites, "making money" with affiliate marketing
cannot be the main goal but it provides at least some support for a sustainable
operation.

¢ In order to make affiliate marketing profitable, more communications (i.e. press
releases from multipliers), adding more shop links for the same products (see A/B
tests in France), adding EAN codes of equivalent models to the database
(therefore resulting in more shop link matches) and automatization is key. Also
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staying in contact with the referral partners is a time-consuming task that needs to
taken care of.
Since setting up product lists on the most energy-efficient products is the core
activity of the Topten sites, referral marketing can be rather quickly set up in
combination with the new software and its shop link engine. Hence, it is an
additional, attractive service for Topten web users.
And even if some national Topten sites have relatively low traffic, Topten websites
are very interesting for online retailers since:

o Topten users have high click-sales-ratio (3.5 — 9%)

o Topten incorporates high-priced products (A+++ products are more

expensive and provide a larger margin to their dealers) ...
o ... and large revenue product groups such washing machines, fridges,
tumble driers etc. which are the most clicked Topten lists.

Alternatives to affiliate marketing are direct collaborations on yearly, fixed
contracts with large retailers. Topten can support them additionally by improving
the visibility of energy-efficient products on their websites.
Topten proved to be a valuable and credible partner for retailers due to its
neutrality and know-how in energy efficiency. The Topten product lists and label
are based on independent and ambitious selection criteria. This provides strong
confidence for consumers.
Getting retailers across Europe labelling Topten products was a great success
bearing two “facts” in mind: (1) Retailers mainly display images and information
provided by manufacturers and (2) most marketing activities and displays are
directly paid by manufacturers to retailers. It was possible to add further
information directly via retailers in the case of a Topten label (which was as in
some cases as prominent as international label - such as Energy Star - or
regulative displays - such as the energy label) thanks to its additional value.
Getting online retailers labelling Topten products has a very strong impact since
not only Topten users are addressed but all shop visitors get in touch with the
Topten label. Online retailers showing the Topten label are strong multipliers
since these have much higher web traffic.
As the experiences in different countries show, retailers in Europe still label
Topten products manually, mainly since they have also a software development
bottleneck. Supporting them with a data feed or an API can save a lot of time on
both sides.
Using on the other hand their API not only for generating shop links on Topten
websites but also for product information (e. g. energy consumption) might help to
reduce research work for the Topten product lists editors. Using the API
capabilities from partner websites will need more software development from
Topten.

Summary: Deliverables and milestones achieved

All deliverables and milestones for the Task 5.2 Facilitating Consumer ACTion
have been successfully completed. Furthermore, the target of 32 referral
partnerships was surpassed, reaching 44 partnerships.
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D5.3 “Guidelines for Affiliate Marketing” has been elaborated in 2016 and was
together with the new software used by the different teams to start affiliate marketing
with retailers, online shops and price comparison websites.

D5.4 “Periodic Referral Marketing Report I” provided a first overview on the status
of referral partnerships and online shops labelling with Topten. The milestone “MS 5:
Retailers” was reached after 18 months with 20 partnerships established by six
different countries (see Table 3).

The 20 partnerships in the first reporting period were a good basis for the second
period. It provided many good examples to other Topten partners and their online
retailers. With the new Topten software, which was launched in September 2017,
referral marketing took a leap. The previous idea of setting up a classical affiliate
marketing with affiliate networks and getting online retailers to label Topten products
became much more diversified. Topten partners also set up shop links to price
comparison sites, to manufacturers online shops and directly to online retailers.
Furthermore, the partnerships mostly got intensified. Besides labelling energy-
efficient products with the national Topten labels, retailers also started to setup entry
pages and communicate about Topten.

In this report D5.5 “Periodic Referral Marketing Report II” we demonstrated that
the number of partnerships for referral marketing more than doubled (see Table 3).
At the end of August 2018 ten different countries established together 44
partnerships (see the full list at Annex). This means that 44 online shops have been
integrated on Topten websites. From these 44 partners, 14 websites in Europe use
the Topten label on their side to label the most energy-efficient products. Task 5.2
provided a sound basis for the future development on referral partnerships.

Partnerships Partnerships
(established/ in established

Country . )
progress) Reporting | Reporting
Period | Period Il

AT 2 3

CH 13 18

Cz 0 1

DE 1 1

ES 0 1

FR 0 3

IT 1 3

PL 0 2

SE 1 1

UK 2 11

Total 20 44

Table 3: Number of partnerships for referral marketing
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References and links

Useful links

e https://developers.google.com/analytics/devguides/collection/: Google’s
developer site on how to integrate tracking on a website and do reporting

o https://en.wikipedia.org/wiki/Affiliate _marketing: Short overview on affiliate
marketing

Topten web sites with integrated referral links

1. www.topprodukte.at
2. www.topten.ch

3. www.uspornespotrebice.cz
4. www.ecotopten.de

5. www.eurotopten.es

6. www.quidetopten.fr
7
8
9
1

. www.topten.it
. www.toptenuk.org

. www.topten.info.pl
0.www.toptensverige.se
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Annex
List of referral partnerships
Nr | Country | Referral Partner Comment
1 AT saturn.at
2 AT mediamarkt.at
3 AT expert.at
4 CH interdiscount.ch
5 CH melectronics.ch
6 CH nettoshop.ch
7 CH doitgarden.ch
8 CH micasa.ch
9 CH kaufsignal.ch
10 | CH bauundhobby.ch
11 | CH conrad.ch
12 | CH lumimart.ch
13 | CH lichtbox.ch
14 | CH risch-lufttechnik.ch
15 | CH fust.ch
16 | CH onlux.ch
17 | CH microspot.ch
18 | CH girardsudron.ch (Online shop of manufacturer)
19 | CH shop.dyson.ch/de-CH (Online shop of manufacturer)
20 | CH store.hp.com/switzerlandstore (Online shop of manufacturer)
21 | CH dell.com/de-ch/shop (Online shop of manufacturer)
22 | CZ Zbozi.cz
23 | DE idealo.de
24 | ES shoppydoo.es
25 | FR idealo.fr
26 | FR Darty.fr
27 | FR cdiscount.com
28 | IT idealo.it
29 [ IT amazon.it
30 | IT Qualescegliere.it
31| PL ceneo.pl
32 | PL oleole.pl
33 | SE toprunner.se
34 | UK ao.com
35 | UK markselectrical.co.uk
36 | UK wadappliances.co.uk
37 | UK currys.co.uk
38 | UK geraldgiles.co.uk

ten.eu
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39 | UK hughes.co.uk

40 | UK electrical.coop.co.uk

41 | UK snellings.co.uk

42 | UK ryness.co.uk

43 | UK atlanticelectrics.co.uk

44 | UK savemoneycutcarbon.com
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