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Topten Act aims at transforming the European market of energy-using products towards higher energy
efficiency by addressing non-technical market barriers. Topten Act works in order to:

1. Increase consumer purchases of top energy-efficient products in Europe: Topten Act identifies the
top energy-efficient products in 16 European countries, and pushes this information to consumers
through tailored national websites and targeted communications activities. Topten websites are a free,
accessible to all, ‘public service’ that helps consumers navigate the myriad of energy-using products
offered to them in AT, BE, CZ, FR, DE, IT, LT, LU, NO, PL, PT, RO, ES, SE, CH and UK.

2. Increase the availability and visibility of top energy-efficient products on EU markets: Consumer
demand for top energy-efficient products improves Topten Act’s ability to: 1) work with manufacturers
to help them steer production lines towards more energy-efficient products; 2) support retailers to
display and promote energy-efficient products in their shops.

3. Increase large buyers’ knowledge of and demand for top energy-efficient products in Europe (both
public and private entities): Large buyers have the ability to steer the market towards more energy-
efficient products. Topten Act approaches them with information on products of their interest (e.g.
office equipment, vehicles) and offers direct advice in preparing calls for tenders that include energy
efficiency criteria.

In this framework, the Topten success stories illustrate the variety of activities undertaken and
the impacts generated by the Topten partners.

Editors

Sophie Attali — SOWATT sattali@sowatt.net
Therese Kreitz — ADEME therese.kreitz@ademe.fr

This document reflects only the author’s view. EASME is not responsible for any use that may be made of the information it
contains.
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Topten Act websites reach its target groups of stakeholders in 16 European countries with a
combined population of 447 million citizens. The various European regions are well covered
by the project: East, West, North, South / from producing-importing countries / with
consumers more or less sensitive to environmental issues, with different purchasing
behaviours.

Topten covers a wide range of activities, from detailed market and technical studies to
dissemination to various target groups including the general public. This versatility offers
many keys for evaluation. Whereas other reports present quantitative evaluation (notably
D6.4), the present document provides selected illustrations of the Topten’s many qualitative
impacts, together with D6.5 that is based on stakeholders' interviews.

Within the market transformation toolbox, Topten is considered as a "soft measure", a
measure that definitely impacts the market on crucial aspects: it is a market shifter, a
facilitator, an education tool, a decision-making aid.

A city modifies its procurement policy; a utility decides on a rebate programme; policy
makers favour ambitious regulations; NGOs communicate on energy savings in homes in
order to link individual behaviour and climate change issues; retailers choose to adopt
energy efficient positioning and revise their product range; manufacturers develop new
efficient models and strongly market them; consumers' demand for efficient models grow —
Though these decisions depend on the strategies stakeholders decide to adopt, Topten may
weigh, more or less explicitly, in all of these decisions transforming markets.

After having presented in August 2016 17 stories of successful activities and partnerships in
a first report (D6.6), in the following pages, partner countries propose 18 stories from the
second part of the Topten Act project (activities undertaken between September 2016 and
August 2018).
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Topprodukte.at material for children and booths at kids events

March to August 2018 - Austria

Message: Awareness raising for sustainable energy use should start with children, who are
the consumers of tomorrow.

Target group: children aged 6-12 years

Training character: interactive and illustrative experiments in the field of using energy at
home

Topprodukte.at has developed information materials for children between the ages of 6 and
12, which convey the topic of "energy use in the home" in an age-appropriate and vivid way.
Children are an important target group as they represent the future generation of consumers
and also have some influence on decisions made in households.

Topprodukte.at has developed a children's brochure "A journey through the world of energy",
which deals with topics relating to the use of energy at home in a simple and descriptive way.
Based on the question of what energy is at all, the most important electricity consumers in
the household are presented. Worksheets for individual discussion of the topic are included
as well. This brochure is in high demand by many schools and multipliers such as energy
suppliers and energy advice centers.

Topprodukte.at has also developed a concept how the topic of "sustainable energy use" can
also be conveyed age-appropriate for children's events. By means of display boards and
easy hands-on experiments, curiosity is awakened and an understanding of basic aspects of
energy use is created.

In 2018, the topprodukte.at team looked after stations at four children's events organized by
other institutions. The interest and participation of the children was great. This is taken as an
opportunity to further develop and expand activities and materials for children.

= e . 2 Vol W S L1 q‘,. TSR e
Figure 1: Booth at kids event “Ferienspiel Startfest
Organised by the City of Vienna, 30" June — 15t July 2018
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Figure 2: topprodukte.at-Team at booth for kids event “Summer kids festival“ (organised by Kiddy and

Co, 29" August 2018)

More information

Thomas Bogner, Kerstin Schilcher,
AEA
thomas.bogner@energyagency.at
www.topprodukte.at

topprodukte.at

ein Service von klinnaaktiv
[ X 1
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KnowledgeFox — MicroLearning for Apprentices

August 2018 - Austria

Message: In-depth online-training for selling energy efficient household appliances.
Apprentices are important multipliers considering their assistance to customers on the shop
floor.

Target group: Student apprentices, young people aged 15-26 years
Training character: Innovative learning software

Topprodukte.at developed a KnowledgeFox micro course for retail apprentices.
KnowledgeFox is an innovative software. Learning content is presented via knowledge cards
and in the optimal order to ensure rapid knowledge acquisition. The structure of the
knowledge cards ensures a well-founded didactic approach and a good learning experience.
Students can use it for free on their smartphone, tablet or laptop, or at the school workspace.

The micro course is called “Apprentices as Efficiency-Multipliers”. It consists of 25 knowledge
cards surrounding the theme of “energy efficient household appliances”. The course is
designed in order to support the apprentices in preparing for their final apprenticeship
examination. The course is available for free as a desktop version or as an app on the
Google Play-Store or on iTunes.

The development of the micro course for apprentices started already in 2017. A first test-
version was implemented and tested with apprentices in June 2018. The feedback from the
apprentices was consistently positive and it suited their learning approach. With the feedback
of the test run the micro course was finalised over the summer months and is available for
free on the different online platforms since August 2018.

Lehrlinge als Effizienz-Multiplikatoren

Dieser Kurs besteht aus 1 Lektion(en) und 25 Karte(n).

Lektionstibersicht

Energieeffiziente Elektrogerate m 26%

Mit effizienten Gerdten und bewusster Nutzung kdnnen
etwa 30% der Stromkosten in einem durchschnittlichen
Haushalt eingespart werden. Lehrlinge die als wichtige
Effizienz-Multiplikatoren auf energieeffiziente
Haushaltsgerate setzten, leisten einen wichtigen Beitrag zur
Energiawende.

Kurs fortsetzen

Figure 1 - Screenshot : Lesson Overview
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Welches GeschirrspUlprogramm braucht
am wenigesten Energie?

Das Programm Y.. Es zeigt an, dass nur halb so
viel Energie verwendet wird.

Das Kurzspllprogramm. Je kirzer die Laufzeit,
umso weniger Energie wird verwendet.

Das Energiesparprogramm bzw. das
Programm mit einer geringen
Temperatureinstellung (45°C bis 55°C).

Das 65°C-Programm.

Lésung

Figure 2 - Screenshot : Question : Which rinse cycle needs the least energy?

Welches Geschirrsptlprogramm braucht
am wenigesten Energie?

Figure 3 - Screenshot : Answer with explanation

More information

Kerstin Schilcher, Thomas Bogner
AEA
kerstin.schilcher@energyagency.at
www.topprodukte.at

topprodukte.at

cin Service von klinnaaktiv
[ X 1 ]

Das Programm Y. Es zeigt an, dass nur halb so

viel Energie verwendet wird.

Das KurzspUlprogramm. Je kiirzer die Laufzeit,

umso weniger Energie wird verwendet.

W4 Das Energiesparprogramm bzw. das

Programm mit einer geringen
Temperatureinstellung (45°C bis 55°C).

Das 65°C-Programm.

Erklarung

Jeder zweite Geschirrspaler verfigt bereits Uber ein
Energiespar-Programm. Es wird auch Eco-Programm oder
Intelligent-Programm genannt. Diese Programme heizen das
Geschirr auf 45°C f 50°C auf und nicht auf 65°C oder sogar
70°C. Das spart nicht nur Strom sondern schont auch das
Geschirr. Um eine gute Spdlleistung zu erbringen, dauern die
Programme meist etwas |anger. Trotz der |angeren Laufzeit
sind die Programme aber sparsamer als die Standard-
Programme mit einer normalen Laufzeit.

Ein Spdlgang mit 65 °C pro Monat beugt Fettablagerungen in
der Maschine vor und kann vor einem technischen Defekt
schitzen.

AUSTRIAN ENERGY AGENCY
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Topten affiliate and educational marketing campaign

August 2018 — Czech Republic

Originally, the Czech Topten website used its own coded CMS. The website was fast and
easy to maintain, but it was outdated. It was not possible to render mobile-friendly pages and
old CMS did not allow deep linking to specific e-shops. The Czech Topten team wanted to
significantly upgrade the software to overcome these obstacles. Although there were several
delays in developing the new Topten software, the Czech version was successfully installed
and completed in July 2018.

The key new feature of the new Topten software is the direct links from appliances displayed
on the Topten website to e-shops. This deep linking to e-shops allows the user to buy an
energy-efficient product immediately and to compare prices. Soon after launching the new
Topten website, the Czech Topten team began implementing an affiliate marketing
campaign.

Wide-ranging cooperation was launched with
Zbozi.cz (“zboZi” means goods in Czech), a
price comparison website owned by Czech
search engine company Seznam, with nearly
half of the local search market share. ZboZzi.cz is
the second-biggest price comparison website in
the Czech Republic, with 100,000 regular visits

a day.

<bozZicz

The cooperation with Zbozi.cz does not focus only on affiliate deep links, but takes several
forms. For example, the Czech Topten (branded as Usporné spotrebice) provided Zbozi.cz
with recommendation guidelines for eight product categories:

e washing machines
o refrigerating appliances
e dishwashers
e range hoods
¢ households lamps
e TVs
e coffee machines
e vacuum cleaners
Vellkost Bubiu Ui, kol prédia najecney mi e syprn Projecne. S avostiennon comdcnost e postat | 111€ F@COMMendation guidelines are
Enempotokatin e Pt e, e g e displayed at the bottom of the search
Prodefc pf prodellpratky (v obchod® | na internetu) musfvystavit energeticky &ftek. Z né) st page for the relevant product category.
©snergecou i A+++fenefyia  nfnc In addition, recommendation guidelines
nergie v KWh (12 uwatoving 220 pracich eyki za rok) have their own section of energy
- Mk it pranta i octfedovénl v 0B efficiency and recommended selection
s _ criteria. The criteria were adapted to
okt ok S perea g e | e MRS B the Czech Topten project and a link to
Vi uspomé pracky the Czech Topten website is provided
‘fr‘n ‘.-:uL ;I.T::_.‘I.;Il‘jl.;\::.:l.l;.i\,;..‘.".‘ll.‘l aklady na elekiiinu a vodu, vyplati se pii wbaru pracky dodizovat n2koalik (WWW.USporneSpOtrebice.CZ).
« Nekupujte si zbytséné praiku s velkou kapacitou, pakud ji nevyuZijets. Fracka pracuje nejicinngji, pokud je

zcela naplnéna

« Vybert zvySujici se Ucinnosti pracek je nyni nejhoréi dostupna
pite pracku A+, j& to ta nejméne GEinna pracka na trhu_ Brzy ScreenShOt Wlth recommendatlon
A guidelines for washing machines on
pracku ze seznamu nejusparngjlich spotiebicd na internetove ZbOZiCZ W,th a Ilnk to Czech Topten
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An first
cooperation in
deep linking
(affiliate
marketing) has
been established
for washing
machines. All
white goods are
currently in the
process of
adaption as well
(refrigeration
appliances,
dishwashers and
dryers).

Screenshot of Czech Topten website with deep link to ZboZi.cz

The cooperation with the Zbozi.cz comparison website will likely continue. Future
cooperation will likely introduce labelling of Topten appliances in the displayed lists of
appliances on the Zbozi.cz website, giving further visibility to the most efficient appliances.

There are several outputs and lessons learnt:

¢ the appropriate website software is crucial for future cooperation in the field of affiliate
marketing;

e alot of technical details and features are key for success collaboration, i.e. website
optimised for search engines, possibility of automatic XML updates, website speed,
modular website with possibility to regroup web items and regular technical support;
access to EANSs required as a unique identifier of appliances;

e assumption for the future: more e-shops deep-linked from the Czech Topten website
will require either quality technical support or a modular tool for various XML inputs
(for automatic deep-link uploading).

More information:
https://www.facebook.com/uspornespotrebice/
https://twitter.com/usporspotrebice

Michal Stasa michal.stasa@svn.cz ..
WWW.uspornespotrebice.cz

spotrebice.cz SE\/ErV
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Should there be a price for Topten data when commercial companies
use it?

November 2017 — France

Guide Topten was contacted by a French start-up called Deepki proposing to its clients to
accelerate the digital and energy transition of their property assets thanks to big data. The
start-up employs 35 people, has won several prizes in the field of green technology and has
prestigious clients.

Deepki analyses the data from their clients' buildings, notably their energy invoices and
building characteristics and activities. By analysing this data, and comparing with that of
similar buildings, they are able to spot anomalies and propose measures in order to save
money (contract optimization with utilities) and energy (demand reduction).

N\

( & \,
Qj/ Find the best equivalent to this lighting

Deepki used the Topten .

data to assess the
economic impact and . m—

demonstrate to their clients pos gy
in a concrete way the se- - s =

related savings. For RN -
example, as shown in the ’
picture on the side, they

energy saving of

used Topten to make Sy Sl 90,6 | yeui ageriiy
explicit the savings W T

attached to a lamp retrofit  oldmodel

measure proposed to one [£] - Foﬁtggowggﬁe;';k:
of their clients. savings

This use of Topten data happened without notification — and this may happen often as the
Topten data is public and no permission is requested for consultation. Deepki contacted
Guide Topten in order to clarify the situation and investigate on cooperation opportunities in
which they could promote Topten towards their clients that come from a wide variety of
sectors, and Topten could help with the accuracy of benchmarks and calculations, warn
about regulatory changes, etc. In addition, setting-up an API would allow a more automatic
exchange of information — this should be possible with the new Topten software and getting
involved with serious and competent start-up companies such as Deepki is becoming a must
for whoever is producing data.

A founding principle of Topten is to bring transparency on the market and hence have all its
data accessible, free of charge, on the Internet. A lot of stakeholders use Topten, but it is
rather new that the Topten data is used with a commercial purpose and helps someone else
in making money - when at the same time Topten struggles to fund its own activities. A key
guestion for the future is thus to be able to set a price for this Topten service — which
undoubtedly has a value — even if the Topten data remains accessible to all.

More information: EEE
Sophie Attali — sattali@qguidetopten.fr uiue A1
www.guidetopten.fr 3
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EcoTopTen used as a basis for consumer information on efficient
appliances in the National Top Runner Initiative

August 2018 — Germany (update)

On 14™ of June 2016 the German Federal Ministry of Economic Affairs and Energy launched
the National Top Runner Initiative (NTRI) which is part of the National Action Plan on Energy
Efficiency (NAPE). The NTRI targets manufacturers, retailers and consumers. Its aim is to
communicate the benefits of energy-efficient products and encourage companies and
individuals to develop, market and use energy-efficient and energy-saving products.

Within the NTRI a so-called Product finder! was established that helps consumers to find
energy efficient appliances. Like the entire NTRI, the Product Finder is located under the
umbrella campaign "Deutschlands macht's effizient” (Germany makes it efficient) and - as a
practical tool for consumers - represents added value for the website as a whole. With its
interface, the Product finder aims to make it easy for consumers to find the most suitable
product for their needs. The objectives of EcoTopTen and NTRI are exactly the same: to
increase the market penetration of particularly energy-efficient equipment and to make it
more environmentally friendly.

EcoTopTen was identified by the Federal Ministry to be the most suitable database on
energy efficient appliances in Germany. Against this background, EcoTopTen was asked to
cooperate with NTRI. As a result of this cooperation, the Product finder now refers to
EcoTopTen for its recommendations on energy efficient products.

The example shown in the next page is translated into English:

The top runners for refrigerators and freezers - Introductory remarks
The refrigerators and freezers shown in the product finder meet the current criteria of
EcoTopTen, the platform for top ecological products.

All refrigerators and freezers meet the following criteria:
e Best energy efficiency class A+++ and low power consumption (maximum 200
kilowatt hours per year)
¢ Audible or visual warning signal when temperature is too high or door is open
¢ No organohalogen substances in cooling fluids or insulation materials.

Refrigerators and freezers are in continuous operation in most households - 24 hours a day,
365 days a year. Inefficient appliances can therefore lead to very high electricity
consumption. Top devices of the energy efficiency class A+++ can save up to 30 percent
electricity compared to an A++ device.

About EcoTopTen

EcoTopTen is an Internet platform of the Oko-Institut on which consumers and purchasers
can obtain an overview of efficient products in many categories. The equipment is selected
on a manufacturer-neutral basis and in accordance with transparent criteria. EcoTopTen is
funded by the Federal Ministry for the Environment, Nature Conservation, Construction and
Nuclear Safety as part of the National Climate Protection Initiative. EcoTopTen is also
supported within the framework of the "ToptenAct" project by the Horizon 2020 programme of
the EU.

This might also be of interest to you:

1 https://www.deutschland-machts-effizient.de/KAENEF/Redaktion/DE/NTRI/Standardartikel/produktfinder.html
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e Learn more about the EcoTopTen criteria for refrigerators and freezers
e More info on EcoTopTen.de
e More about refrigerators and freezers
¢ Infographics for refrigerators and freezers
e CheckKlist for the purchase of the right refrigerator and freezer
U[UTSEHMND of HOTLINE 0800- 0115 000 INFOTHEK FAQ KOMTAKT * :f,':ﬂfi,w,;ﬁmm
MACHT'S | und Energie
Im Alltag Eigenheim Unternehmen Kommunen Forderprogramme  Service 2 Suchen
Die Top-Runner bei Kihl- und Gefriergeraten < Selte emafelen

Die im Produktfinder gezeigten Kiihl- und Gefriergerdte erfiillen die aktuellen
Kriterien von EcoTopTen, der Plattform fiir Skologische Spitzenprodukte.

Alle Kihl- und Gefriergerate entsprechen folgenden Kriterien:

® Beste Energiesffizienzklasse A+++ und geringer Stromverbrauch [maximal 200
Kilowattstunden pro Jahr)

» Akustisches oder visuelles Warnsignal bei zu hoher Temperatur oder gedffneter
Tar

® Keine halogenorganischen Stoffe in Kihlmitteln oder Isolationsmaterialien.

Kiihl- und Gefriergerate sind in den allermeisten Haushalten im Dauerbetrieb — 24 Stunden am
Tag und 365 Tage im Jahr. Ineffiziente Gerdte kinnen daher zu einem sehr hohen
Stromverbrauch fihren. Spitzengerate der Energieeffizienzklasse A+++ kénnen gegeniber
einem A++ Gerét bis zu 30 Prozent Strom einsparen.

Uber EcoTopTen

EcoTopTen ist eine Internetplattform des Oko-Instituts, auf der Verbraucher und Beschaffer sich
einen Uberblick iber effiziente Produkte in vielen Kategorien verschaffen kénnen. Die Auswahl
der Gerate erfolgt hersteller-neutral und gemaR transparenter Kriterien. EcoTopTen wird im
Rahmen der Mationzlen Klimaschutzinitiative vom Bundesministerium fiar Unmwelt,

Naturschutz, Bau und Reaktorsicherheit gefardert. EcoTopTen wird dariiber hinaus im Rahmen
des Projekts , ToptenAct” durch das Horizon 2020 Programm der EU gefardert.

Das kénnte Sie auch interessieren

Erfahren Sie mehr iiber die & EcoTopTen-Kriterien fiir Kiihl- und Gefriergerate
Mehr Infos auf + EcolopTen.de

Mehr zu Kithl- und Gefriergeraten

Infografik zu Kihl- und Gefriergeraten

Checkliste fiir den Kauf des p den Kiihl- und Gefrierg;

Example for cooling appliances underlining the cooperation with EcoTopTen?

The action was launched on 14" of June 2016 and the broad promotion of the website has
started with a significant time lag in October 2016. The latest website statistics show that
approx. 15,500 users clicked on the Product finder between 10/2016 and 3/2018 on the
website of the NTRI. These clicks can be considered as impact of www.ecotopten.de due to
the database established within EcoTopTen.

In order to reach the energy efficiency goals for private households in Germany it makes
sense to base new initiatives — like the NTRI - on existing, successful approaches — like
Topten / EcoTopTen — instead of starting from scratch. The success of NTRI will partly
depend on its ability to bundle already existing actions on energy efficiency that address
consumers in their variety.

2 https://www.deutschland-machts-effizient.de/KAENEF/Redaktion/DE/NTRI/EcoTopTen/Kontextkriterien/kontextkriterien-

kuehlgeraete.html
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Bundesministerium
DEUTSCHLAND o HOTLINE 0800 - 0115000 MEDIATHEK FAQ KONTAKT * | fiir Wirtschaft
MA(H"S und Energie

ImAlltag Im Eigenheim InUnternehmen In Kommunen Mehr + £ Suchbegiff eingeben

STARTSEITE ? MEHR 2 MATIONALE TOP RUNNER INITIATIVE * PRODUKTFINDER

< Seite e
Hinweis zur Datengrundlage EcoTopTen
Der Produktfinder prasentiert 8kologische Spitzenprodukte der Hersteller-unabhéngigen =, Nationale
Plattform EcoTopTen: eine Internetplattform des Oko-Instituts, auf der Verbraucher und 5 A r‘-[-].:w.-‘ft-'r“t‘-:::,!fi-‘zlxlﬂ‘“f

Beschaffer sich einen Uberblick Giber effiziente Produkte in vielen Kategorien verschaffen
kénnen. Die Auswahl der Gerate erfolgt nach transparenten Kriterien. Fiir 23 Produktgruppen
werden aktuelle Bestproduktelisten bereitgestellt, die auf anspruchsvellen Mindestkriterien
basieren. Dariiber hinaus werden auf & www.ecotopten.de fir zahlreiche weitere
Produktgruppen Empfehlungen zum Kauf und zur umweltfreundlichen Anwendung gegeben.

Oko-Institut

Das Oko-Institut ist eines der europaweit fiihrenden, unabhingigen Forschungs- und
Beratungsinstitute fiir §kologische Nachhaltigkeit. Seit der Griindung im Jahr 1977 erarbeitet
das Institut Grundlagen und Strategien, wie die Vision einer nachhaltigen Entwicklung global,
national und lokal umgesetzt werden kann. Es ist an den Standorten Freiburg, Darmstadt und
Berlin vertreten.

Finanzierung von EcoTopTen

Seit Januar 2015 wird EcoTopTen im Rahmen des Projekts ,Die Produktauszeichnung EcoTopTen
- Schwerpunkt SEK Stromsparen* der Nationalen Klimaschutzinitiative vom Bundesministerium
fiir Umwelt, Naturschutz, Bau und Reaktorsicherheit geférdert. AuBerdem wird EcoTopTen seit
Marz 2015 im Rahmen des Projekts . ToptenAct” durch das Horizon 2020 Programm der EU
geférdert.

Source: http://www.deutschland-machts-
effizient.de/KAENEF/Redaktion/DE/NTRI/EcoTopTen/datengrundlage/datengrundlage.html

Translation into English of the main text of the above website:
Note on data base EcoTopTen

Introduction

The product finder presents environmental friendly top products from the manufacturer-
independent platform EcoTopTen: an internet platform of the Oko-Institut, which allows
consumers and purchasers to get an overview of efficient products in many categories. The
devices are selected according to transparent criteria. For 23 product groups, up-to-date best
product lists are provided, which are based on demanding minimum criteria. In addition,
recommendations for purchasing and an environmentally friendly use are provided at
www.ecotopten.de for numerous other product groups.

More information: # Oko-Institut e V.

Dietlinde Quack: d.quack@oeko.de ' '::':'z*;";:"ﬂE‘;i':;"zglfk°'°9ie
www.ecotopten.de EGBTDP Ten institute for Applied Eccloay
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EcoTopTen used as bases for retailer Saturn’s campaign “Jetzt auf Griin
schalten!” [,,Go green now!“]

August 2018, Germany

In 2017 the retail chain Saturn has established the campaign “Jetzt auf Grin schalten!” [,Go
green now!“] in Germany?®. Within this campaign Saturn focuses on energy efficient best
products basing its recommendations on the ambitious product criteria of EcoTopTen and
the EcoTopTen product lists.

The following product groups are considered within the campaign: cooling appliances,
washing machines, tumble dyers, dish washers, vacuum cleaners, coffee machines,
televisions.

We expect a twofold impact: on the one hand the highlighting of efficient products should
lead to an increase in the share of efficient products sold by Saturn in Germany. On the other
hand it can be expected that Saturn changes its product range increasing the share of more
efficient EcoTopTen products in order to offer a reasonable choice to its customers.
Unfortunately no figures are available.

We consider this a win-win situation: Saturn profits from the independent and neutral
EcoTopTen product lists that base on ambitious environmental criteria in order to be credible
towards their customers. EcoTopTen profits from the presence at Saturn: itbecomes better
known by consumers. Additionally the initial aim of EcoTopTen — the increase of market
share of energy efficient products — is fulfilled with this type of cooperation.

SATURN

Waschmaschinen
& Waschetrockner

MEHR RESSOURCENSCHONENDE TECHNIK IN UNSEREM SORTIMENT

Auf den ersten Blick erkennen, welche Produkte besonders nachhaltig sind - das kénnen SATURN-Kunden ab sofort in unserem Online-Shop anhand des
griinen Labels .Jetzt auf griin schalten®. Mit dem neuen Label zeichnen wir in 10 Warengruppen Produkte aus, die besonders energieeffizient, umweltschonend

und betriebskostensparend sind. Grundlage fiir die Auszeichnung der Produkte sind die anspuchsvollen EcoTopTenKriterien des Freiburger Okodnstituts e.V.

Unser Ziel: Wir méichten es lhnen so leicht wie méglich machen, eine nachhaltige Kaufentscheidung zu treffen.

Lassen Sie sich in unserem Shop inspirieren.

3 https://www.saturn.de/de/shop/nachhaltigkeit-produktempfehlungen.html
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Translation into English of the main text on the above website*:
,,GO0 green now!“
More resource-efficient technology in our product range

Identify at a glance which products are particularly sustainable - SATURN customers can
now do this in our online shop using the green label "Switch to green now". With the new
label, we are awarding products in 10 product groups that are particularly energy-efficient,
environmentally friendly and save operating costs. The products are awarded on the basis of
the ambitious EcoTopTen criteria of the Freiburg Oko-Institut e.V. (Institute for Applied
Ecology).

Our goal: We want to make it as easy as possible for you to make a sustainable purchase
decision.

Let us inspire you in our shop.

# Oko-Institut eV,

Institut fiir angewandte Okologie
Institute for Applied Ecology

More information:
Dietlinde Quack: d.quack@oeko.de
www.ecotopten.de

EcolopTen

4 https://www.saturn.de/de/shop/nachhaltigkeit-produktempfehlungen.html
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Partnerships with online retailers to ease efficient appliances purchase

June 2018 - Italy

Thanks to the new functionalities characterizing the new software, Topten Italy’'s team was
able to start 3 partnerships with online retailers in order to help consumers in their search for
efficient appliances. The retailers involved are:

e Amazon, the most famous online retailer in the world

Amazon offers an affiliate
programme allowing to link specific
products to their online shop
automatically.

What has been done is to integrate
Topten’s lists inside Amazon’s to
show to visitors the opportunity to
buy a Topten product on Amazon
(screenshot n°1).

This is a “passive” partnership
because it does not include any logo
exchange.

......

Disponibile ds n stock?
I

amazoncom  amemn

Screenshot n°1

e Idealo.it, a price-comparison portal visited by 1,3 M people per day

Idealo offers an affiliate programme
as well; unlike Amazon, the use of its
database is dependent on their
approval, which was obtained. So, to
date Topten’s visitor can buy efficient
products on ldealo (screenshot n°2).
The partnership goes beyond a mere
exchange of links, it includes a logo
exchange and some joint
communication activity.

idealo.it visitors can understand
which are the most efficient products
in the market by spotting Topten logo
on product pages (screenshot n°3).
Moreover, articles on Idealo’s blog
about energy efficiency of products,
such as TV sets, have been
disseminated. Topten ltaly’s staff
participated in the redaction of these
articles.

™ topten.it

e = Lo 3
- D .
: 1 ; o R
. =

Screenshot n°2

= Categorie

* ici * Grandi Erigoriferi

~=—— | @ Siemens KG49EBI40

- g 15 offerte: €708,90 - €1.039,00
L % { 2 opinioni: Kok sk
| T -\I I
N |

=
2 Erigorife libera

utile congelatore 1121+ sbrinamento automatico del vano frigo - raffreddamer

Recensione:

Volume utile frigorifero

Scheda prodotto

Screenshot n°3

e Qualescegliere.it, an online portal providing consumers with products’ reviews,

comparisons and offers.

top
ten
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http://idealo.it/

gqualescegliere.it does not offer an
affiliate programme.

For this reason, the exchange of links
is manual. A mutual dissemination of
our logos and portals is included in
the partnership.

Screenshot n°4 shows
qualescegliere.it's logo on topten.it, Screenshot n°4
whereas screenshot n° 5 shows how
gualescegliere.it is promoting our &

website to their visitors. Altri test
SCOPRI DI PIU SULL'EFFICIENZA

" topten.it

ENERGETICA DI QUESTO PRODOTTO SU

66

Screenshot n°5

Providing Topten visitors with price comparisons (as in screenshot n°6) is key to allow them
to buy top-range products at reasonable prices.

CLL ‘ - ‘,-"' 1 - |
to p‘ten_ It  CAsa News  Chisiamo  Partner  Contatti
-
Classediefficaciadella | Costiidriciinto
g Samsung Consumo energetico P I — centrifuga: Capacita 7 anni: D
WW70K5210WW  annuale (kWh): arica:Frontale ¢ onsumo annuale di 1400 (KEE Costielettriciin10 . o
ﬁ acqua (1) annii
oN | ® Altri dettagli sul prodotto & Sito del produttore
Disponibile da In stock? Con consegna? Prezzo Link
Qualescegierelt  Qualesceglere.it s s [ Aiivendtore |
S

Classe efficienza energetica: A+++ Indice di efficienza energetica (%): 32.1 Rumorosita modalita centrifuga (dB): 74
Rumorosita modalita lavaggio (dB): 54 Altezza (cm): 85 Larghezza (cm): 60
Profondita (cm): 55

Screenshot n°6

Lesson learnt

Price comparison portals are more willing to collaborate with us than “classic” retailers,
maybe because they are less dependent on manufacturers product policies and pressures.
For such an activity to be as effective as possible and to increase the purchase of efficient
appliances, spending resources for marketing and advertising activities is key.

Data exchange should be as automatic as possible (e.g. through the use of APIs) which
implies a continuous software programming: for instance, Amazon and Ebay databases can
be searched quickly and effectively only through the use of specific codes. Otherwise, the
exchange of shop links becomes very time consuming.

More information: www.topten.it
Riccardo Nigro nigro@eliante.it - general information
Marina Trentin trentin@eliante.it - specific information about the partnership
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E-memo for public buyers “Green public procurement”
August 2018 - Lithuania

E-memo “Green public procurement” is one of Topten Act project’s a publications targeting
public procurers which was prepared the Lithuanian National Consumer Federation. This tool
is dedicated to one target group of Topten Act - the professional buyers (private and public
enterprises, institutions and organizations, which purchase goods and services for their own
use, most often in large quantities).

This informational e-memo is aimed at motivating professional buyers to consider additional
public procurement criteria, in particular energy efficiency, when creating public procurement
tenders and implementing public procurements within the organisation. This comprehensive
resource includes simplified information on green public procurement regulation, practices
and actualities in Lithuania and EU, therefore this publication is a handy tool for any public
procurement specialist organising public procurement in various organisations, institutions or
business entities. Additionally, the publication serves as a source of practical information
helping to prepare public procurement tenders: useful links, examples of ready to use tools,
such as life cycle costs calculators, Topten Act product lists, labelling systems and similar,
success stories, product comparisons and advices — all can be found in one publication.
National Lithuanian market actualities were taken into account when preparing e-memo in
order to equip the reader the most actual information. The E-memo supplements the Topten
Pro section’s information.

Valstybiné vartotojy teisiy apsaugos tarnyba
Kovo 23 d., 13:34 - €

The sustainability and the impact of this Topten Act activity in KA ) raitog i pu eDoRe: Kklog Carysd matenl porsi
. . . . . . aplinkai? Ar Zalieji produktai tikrai kainuoja brangiau? Kaip
Lithuania reveals in several ways — firstly, collaboration with P S S e e e e
number of stakeholders were strengthen, secondly, the idea of =~ Zmindeverse Zerel orumer
energy efficiency was promoted in the field of public ZALIEJI PIRKIMAI
. . . as | Tvarus idtekliy naudojimas | Svaresns ir sveikesné splinka
procurement. Thanks to the Topten Act project, the Lithuanian P P

National Consumer Confederation has developed close
collaboration with public institutions at the highest level
(ministries, policy-makers, price regulators) as these

VVTAT

stakeholders have contributed closely to the creation of the otk Ll by e s el
tool as well as disseminating the publication via their official T T = e By e =
channels (on official websites of ministries, public bodies, B e

utilities) which ensured wider reach of the target group of the project — public buyers. Number
public institutions having a policy decision power were involved actively into the process of
the preparation and dissemination of the tool, specifically, The Ministry of Energy of the
Republic of Lithuania, the Ministry of Environment of the Republic of Lithuania, the State
Consumer Rights Protection Authority, the Public Procurement Office and largest Energy
Utility service in Lithuania — AB “ESO”. E-memo is nhow available on official websites, social
media of these mentioned institutions which also ensures the wider visibility of Topten Act in

eneral.
g é‘&‘““’”c

More information: R
Alvita Armanaviciene: alvitaarman@agmail.com
www.ecotopten.lt
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“Flécken a Léinen” — The online platform for repair and rental services

August 2018 — Luxembourg

Oekotopten.lu is taking part in a new initiative called “Repair and Rent” since this year. This
initiative provides the consumer with an alternative to procuring hew consumer goods and is
designed to conserve resources and thus the environment.

The original title of the initiative is "Flécken a léinen" which means “Repair and Rent” in
Luxembourgish. Oekotopten.lu thus supports this project that offers consumers the
opportunity to use a resource-saving repair or rental in order to avoid a new acquisition. We
see this in addition to our product lists on Oekotopten.lu as a complementary offer in order to
deal in a responsible way with resources and energy. This partnership also meets a field of
activity in which we are increasingly called upon.

Initiator of the initiative is the Luxembourgish waste management company
"Superdreckskéscht, a long-time partner of Oekotopten.lu. Other partners and promoters of
the project are the Ministry of Sustainable Development and Infrastructure, the Chamber of
Labor, the Chamber of Commerce, ECOTREL - an association of 43 Luxembourgish
importers of electrical appliances who have set up this unincorporated association which is in
charge for the collection and the disposal of these equipment throughout the Luxembourgish
territory. With "INDR" (Institut national pour le développement durable) the project has
another important partner in the field of sustainability management for companies.

"Flécken a léinen" is an Internet portal® that addresses the end consumer who - as already
mentioned - likes to have items repaired or wants to borrow something he does not
necessarily own. In both cases he can see the companies participating in the project on the
website.

In Luxembourg too, the electronic waste is increasing from year to year. We are convinced
that with this project a part of the electronic waste can be avoided. It also complements our
efforts to bring consumers closer to resource conservation with our guides.

The project was therefore immediately accepted by Oekotopten.lu, as more and more
consumers are reporting to us looking for "repair cafés". Since Oekotopten.lu is not a portal
for consumption but among other things informs about the avoidance of unnecessary
electrical appliances as well as about the care of electrical products, the initiative fits our
philosophy. This new partnership also fits into the government's future plans to promote the
so-called Circle Economy in Luxembourg.

With "Flecken a Léinen" Oekotopten also has another instrument in hand which can be used
in workshops, in schools or information desks.

Another interesting point is, that some Oekotopten.lu-partners affiliated to the electronic
sector are participating in this project. With the recommendation of "Flécken a Iéinen",
Oekotopten will offer another service in the near future. The risk exists that consumers would
want to repair a particularly energy-hungry device which could produce more CO2 than
replacing the old device. We will implement a tool on our homepage that will help consumers
to better calculate whether the repair is worthwhile or not. A similar calculator is already
available at Topprodukte.at.

S http://www .flecken-a-leinen.lu/?lang=en
ﬁ :
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More information: [ . ]
Thierry Lagoda: thierry.lagoda@oeko.lu WWw. OEkO Tlu
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Restart-party with political debate and talks with celebrities
January 2017 - Norway

Fiksefest for In January 2017 we co-hosted

elektronikk a "restart-party” for

ied Anidceas Wahi electronics, combined with

several talks  highlighting

energy efficiency, electronic

waste, circular economy and

planned obsolescence, as well

it e i menesns g3 g political debate regarding

these themes. The event was hosted by Norwegian TV-personality, Andreas Wabhl, that hosts

several TV-shows in Norway, amongst them “Folkeopplysningen” (Public information) on the
national TV-channel NRK.

28. januar 2017
k.12 -16.00

The event was organized by us
(Naturvernforbundet), The Norwegian Consumer
Agency, Restarters Oslo and Deichmanske
library. The event was also streamed on social
media. Audience size: approx. 450 people

A Restart-party is an event where anyone can
get their electronic equipment fixed for free -
everything from mobile phones to household
appliances (if it can be carried to the venue).

Participants write their issue on a board, and then

Viinviterer til fiksefest for elektronikk pa Deichmanske

get matched with a Restarter/fixer. They are then hovedbibliotal den 28 janvar,

guided through the process of troubleshooting

and repairing their device. ZINaturvernforbundet
energismart

The first talk was a session regarding electronic

waste, environmental impacts and consumer

behaviour. Our general secretary presented TopTen during this talk. The speakers for this
talk were Avfall Norge (Norwegian Waste Management and Recycling Association)
Naturvernforbundet and SIFO (Consumption Research Norway).
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The second talk was a session where a freezer was repaired on stage while the host
simultaneously interviewed an electro engineer and a retailer about the reparability, energy
efficiency and planned obsolescence regarding electronic products.

The third talk was a session about the future, mainly focusing on the consumption of
electronics and on who is responsible for a sustainable development going forward.
Speakers for this talk were The Norwegian Consumer Agency, Elkjgp Nordic (one of the
largest retailers in Norway), Elektronikkbransjen (The Consumer Electronics Trade
Foundation) and TechFix (a company that specializes in electronic reparability).

For the political debate, we had a panel consisting of politicians from Arbeiderpartiet
(Labour party — largest in Norway and opposition party to the government), Kristelig
Folkeparti (Christian party — support party for the government), Hayre (Right wing party — sits
in government) and Miljgpartiet De Grgnne (The green party — opposition party to the
government).

The political debate touched on issues regarding the political responsibility for a sustainable
consumption in the future, what political tools can be used (taxes, prohibition/bans, subsidies
etc.) and what political goals each party had regarding electronics, consumption, energy and
high-grade resources.

Even though it was not an ambitious debate from the politicians’ side, we did highlight the
problems of high energy use, electronic waste and planned obsolescence. Most agreed that
these were important topics, but very few could show any concrete political goals from their
own party programme regarding the issues.

We also had an information stand where we promoted Naturvernforbundet's projects
“Energismart” (Topten) and Ta vare pa det du har (“Care and repair). Here we showed the
websites and handed out flyers, amongst them the national fact-sheet for Topten.

More information:
Martin Leander Brandtzaeg: mb@naturvernforbundet.no
www.energismart.no

ener gismart f©)Naturvernforbundet
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Topten Norway re-brands with a new website and a TV-commercial

October 2017 - Norway

energismart

VELG EFFEKTIVE PRODUKTER ~ OPPGRADER BOLIGEN DIN ~ ENERGISPESIALIST ~ HVA SKJER? ~ OM 0SS

%) Naturvernforbundet

Energismarte valg sparer naturen og klimaet. Vi
hjelper deg & finne de gode produktene og
Iasningegq.

,_,&%"' La
FA EN ENERGISMART BOLIG

Kjel og frys Bytt oppvarmingsigsning Stopp varmetapet r
Tarketrommel LED-p2rer Stptteordninger Bruk apparatene smartere

To create a complete portal for energy efficiency and energy saving in buildings and
households we decided to expand/improve energismart.no by partially merging it with one of
our other national projects, Oljefri (oljefri.no).

Our goals:

- Create a complete portal for energy efficiency and energy saving:
-In buildings; heating-systems and other building specific energy measures (Oljefri)
-In everyday life; product lists, energy saving advice and campaign activities (Topten)

- Provide a dynamic and updated site with news and objective information

- Be a relevant resource for the totality of energy efficient measures for private households.

- Provide added relevance and a more traffic to the website

- Implement more functions and updates

Why are we doing this?

The recent Norwegian Topten-website (energismart.no) was not reaching its potential and
made little impact on the Norwegian market. The feedback received from both consumers
and retailers was that the project needed a more holistic approach.

We have recently been part of a research project with NTNU (a leading university in Norway)
where the study has been looking at consumer conception and willingness/understanding of
their own consumption. Here we have learned that it is challenging for consumers in Norway
to choose energy efficient products over other measures (the study's results are not yet
published). We saw that Norwegian consumers regard their national electricity as green and
eco-friendly, thus prioritize other criteria such as price and functionality first. There is also the
issue of solid private economy and low electricity prices in the country that makes it difficult
to convey information of the importance of energy conservation.

Also, the feedback from several retailers has been that they seldom get questions about
energy efficiency. Price is still the main criteria for consumers. Therefore, we wanted to make
the portal also about heating and energy saving in buildings in general, since that's where
the main cost for energy comes from. And when consumers visit the website they will also
get input on household devices since they most likely will be in a refurbishment mode while
looking up the information.
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Making a commercial for social media and TV

In the autumn of 2017 we produced a commercial film
that was financed by both Topten and Husbanken (The
Norwegian State Housing Bank). The goal was to show
what the Norwegian TopTen website has to offer.

A professional advertisment company (Overdrive) was
given the task, as we had struggled to convey this
information in a fun and creative way.

The theme: All the smart measures that can be done in your house; e.g. energy efficient
products, energy efficient heating, insulation of the attic and insulated windows.

) | to choose one with the best energy label. i
The main actor is our own energy counsellor, Dag Arne Hgystad.

Main focus: getting the audience to visit the web site while proposing a film that is also both
fun and educational to watch.

We also launched Energismart on social media through a new Facebook page where we
used this commercial to gain attraction.

Uses: Mainly on the social media. We also applied for the commercial-free day on national
Norwegian TV. It takes place during Easter time and allows NGOs and other non-commercial
applicants to get their commercials shown for free. We were not selected this time because
there were so many applicants, but we are hopeful for next year's edition.

We do not use YouTube to promote our videos, but the film can be seen from the link below
if one wants to see it with English subtitles:
https://www.youtube.com/watch?v=sttCR6NOdak

More information:

Martin Leander Brandtzeeg: mb@naturvernforbundet.no
www.energismart.no

energismart f)Naturvernforbundet
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Competition for manufacturers — be on Top, be one from Ten!
June 2018 — Poland (update)

FEWE with its partners have been organizing competitions for manufacturers since a number
of years. This was a perfect way to establish sustainable cooperation with manufacturers as
it was shown during consecutive editions of these competitions. This was also a good
opportunity to promote the best energy efficient products available in the Polish market.

Competition for windows manufacturers

Within the Topten Project, four editions of such competitions have been organized so far.
Two of them ran under auspices of the Topten Act project (in the 2015 and 2017,
respectively). The competitions were organized in cooperation with the Lower Silesian
Agency for Energy and Environment, who has developed the methodology of labeling
windows (so far, energy labels for windows are not obligatory in the EU).

Manufacturers participated in the competitions by submitting the best products they can offer
which were evaluated by the jury. Overview of the windows and doors market was also done
in order to award the companies that produce the actually best windows and doors in terms
of energy efficiency. Each competition is finalized with a grand celebration attended by the
invited winners. Film documentation from both events can be watched on
http://topten.info.pl/private/competition/iii-edycja-konkursu-topten-okna-2015 (2015 edition)
and http://topten.info.pl/private/competition/iv-edycja-konkursu-topten-okna-2017 (2017
edition). The results have also been widely published by the professional press. After the 4™
edition in the year 2017, a catalogue of windows and doors has been issued (available at:
http://storage.topten.info.pl/source/pliki/konkurs okna/Topten%200kna 2017 katalog.pdf),
used by designers and installers. Additionally, manufacturers are authorized to place the
Topten Polska logo (a protected trade mark) on all products awarded in the competitions.

PROJEKT EURO TOPTEN ACT

euro W dzisiejszych czasach zakup sprzetu nie jest tatwa decyzja. Na rynku
t dostepne s tysiace modeli, co sprawia, e mozna poczuc sig nieco
e n zagubionym. To od nas jednak zalezy ile zaptacimy za sprzet, a co
najwalniejsze ile bedzie nas kosztowaé jego uzytkowanie. Nalezy bowiem
[P O LS KA| waiac pod uwage, ze koszty energii stale wzrastaja i nic nie wskazuje na
to, aby ten trend miat ulec zmianie. Juz na etapie podejmowania decyzji

o zakupie mozemy wiec mie¢ wplyw na zasobnosc naszych portfeli.

HISTORIA TOPTEN

Idea Topten powstata w 2000 r. w Szwaicarii. W 2004 i 2005 r. podobne inicjatywy z sukcesem
powstaty we Francji i Austril, a od 2006 1. projekt jest realizowany w Polsce. Obecnie trwa jego
czwarta edycja - TOPTEN ACT - w ktra zaangazowanych jest 17 partnerow (z Austrii, Belgii,
Czech, Francji, Hiszpanii, Szweji, Litwy, Luksemburga, Niemiec, Norwegii, Polski, Portugalii,
Rumunii, Szwajcarii, Wielkiej Brytanii i Wioch). Inicjatywa Toplen rozwija sie takie poza
kontynentem europejskim - w Chinach. Chile oraz Argentynie.
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Fig. Catalogue for windows and doors, Topten 2017
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Competition for boiler manufacturers

Poland faces a severe problem with air quality. Therefore the State should put a special
attention on the quality of heating equipment installed in households. Within the Topten Act
project, three competitions have been organized (2016, 2017 and 2018) for manufacturers of
boilers fueled with solid fuels (coal, biomass), in cooperation with the Polish Chamber of
Ecology. The Topten list includes equipment and devices that meet the provisions set under
the Regulation EC 2015/1189. In addition to that, the website www.kotlyna5.pl presents
boilers meeting requirements for the 5™ class.

All boilers have been evaluated by a Competition Commission in terms of energy efficiency
and emissions. The best units were listed into the Topten lists. Each edition of this
competition was finalized with a grand celebration and the best manufacturers were awarded
with a special diploma. They were also authorized to place the Topten logo on the awarded
equipment.

o

Spolka Klimosz | Aktuainosci | MNagrody | Prasa | Wspieram y

KLIMOSZ LE 30 PELET WYROZNIONY W PRESTIZOWYM KONKURSIE @
TOPTEN 2017.
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Fig. Boilers manufacturers’ website with the information on the Topten competition
(http://www.klimosz.pl/aktualnosci/klimosz-le-30-pelet-wyrozniony-w-prestizowym-konkursie-topten-2017- )

Results of the competition have been published on the Topten website and in the
professional press and have also been presented during the meeting held at the Ministry of
Environment (February 10", 2017) and during the meeting of the Silesian Senate Association
(February 21%, 2017).

In addition, the competition created the opportunity to meet with representatives of the Polish
Centre for Accreditation, the Ministry of Energy and the Ministry of Environment, in
November 2017. During this meeting, it was possible to discuss issues related to improper
marking by the manufacturers, regarding parameters of products subject to the European
regulations and insufficient market surveillance by the responsible institutions.

These Topten product lists will be very helpful for the government and local authorities for
green public procurement purposes. The list of class 5 boilers can help fighting air pollution
(this list can be used for example in subsidy schemes, Regional Operational Programme...).

af,
1 1 . . 4 Fundacja na rzecz
More mforma‘Flon. euro wrp @eflvw’nggga
Anna Bogus_z.fa.b?gusz@fewe.pl e n W7 o
www.topten.info.p :
POLSKA i
for Energy
Efficiency
top 27

ten
s-m act


http://www.kotlyna5.pl/
http://www.klimosz.pl/aktualnosci/klimosz-le-30-pelet-wyrozniony-w-prestizowym-konkursie-topten-2017-
mailto:a.bogusz@fewe.pl
http://www.topten.info.pl/

Topten.pt Tutorial
July 2018 - Portugal

After launching the new website in July 2018, Quercus produced a tutorial video
(https://vimeo.com/285545516) to explain how the visitors could potentiate their experience
when using the new Topten.pt portal.

For 2 minutes and 27 seconds the viewer is guided through all the specific sections of
consumer and business areas, and among other useful indications, taught how to search for
a product model that fulfils his needs, how to use the filters (Picture 1), access the
recommendations and selection criteria for each product category, explore the
documentation and support information.

B (Op len.pt CONSUMIDOR

Classe de eficiéndia enerpitica
Consumo energético (an,ﬂo)
Cozinhar Conservar Lavar e limpa. Custo em electricidade (€ em 10 anos)

Diagonal do ecrd (polegadas)

Marca

Televisores

Modelo

Poténcia (W

Poténcia standby (W

Diagonal do ecri (polegadas) Ordem
Prego de compra aproximado (€ .

v Indice de eficéncia enerpética

#Limpar os filtros Mostrar produtos da série E.
- Jitima atu 0: 23/07/2018
|
m . o B N S

% Classe de efickbncia energetica: Avs
Consumo energetico (kWh/ano) 57 Custo em electricidade (€ em 10 anos 8¢ 625,00 €
“suEsiv Poténca standby W o3

P | ™ Clatse do efichbncia energetica: Ave

el Comumo energitico (kW ano) 107 Custo em slectricidade (€ em 10 anos e 1300€
SsUnGIsV Poténcia standby (W 03
Classe de efichincia energética Ase

. Phitips st g o D — I -+ A

Picture 1 - Tutorial video showing TV category filters

Apart from the portal, the video was disseminated on Facebook (sponsored post), Twitter
(Picture 2), Instagram and on Quercus weekly newsletter sent to about 30.000 subscribers.

In addition, to evaluate the usefulness of the tutorial, Quercus has developed a simple online
survey to be answered after watching the tutorial. The survey was disseminated along with
the tutorial, in order to boost the number of responses and enhance its purpose (Picture 3).
Besides age and sex of responder, the survey had six questions (Picture 4). The responder
was first asked about his loyalty to Topten.pt, and his opinion about the content, duration,
explanations, images and value of the tutorial.

Secondly, the responder is inquired about the most interesting and the less interesting
explained sections. At the end there was an open question where responders could write
their comments and suggestions about the tutorial or the website.
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Picture 3 - Website homepage (carousel image and news)
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There was a wide dissemination on Quercus online channels (sponsored post on Facebook
and newsletter), that reached almost 30.000 persons each and the tutorial benefited also
from the impact of Topten.pt website launching press release and dissemination on media,
that resulted in over 4.000 in July and 3.000 website visits in August. However, even with this
raise in visitors, the number of responses to the survey was quite low and limited to 24. This
is not fully surprising since, in addition to the fact that these surveys are rarely complemented
by short tutorial viewers (who want to dedicate a short time to the topic), the survey was
available online for less than a month (during the summer holidays). Though the answers
make the following ideas not representatives, they anyway provide a feedback and the data
collected from the survey enable the following considerations:

o more than 2/3 of the responders hadn't visited the website before and almost all of
them were not frequent visitors. This is in line with the visitors' statistics and is well
explained by the fact that people — hopefully — do not need to buy a product everyday
(the "loyalty" indicator is not to be understood as for other websites);

o between 79% and 92% agreed about the tutorial content usefulness, duration, clear
and perceptible explanation, highlighted the website potentialities and cleared any
doubts;

o the most interesting aspects of the website, expressed by at least 50% of the
responders, were the product categories, consumer area, selection criteria and
support information;

o on the other side they have individuated selection criteria, recommendations and
project documentation as the aspects that should be better explained in the video;

o on the opened questions, responders asked for slower explanations, more
information on the filter options and, if possible, additional information on the product
production, not related to energy but to social responsibility (such as place of product
and labour conditions);

o responders were mainly women (79%) and the age ranged mostly between 36 and
50 years old (41%).

Though the real impact of the tutorial is difficult to assess, especially in the short-term, this
tool seems useful for visitors, because in less than three minutes they have an overview of
the website, become more skilled to maximise their experience, and more easily spread the
word about the website.

From the responses given, this tutorial is an added value for the project. Its duration seems
adequate and it would be a good idea to prepare shorter and more detailed tutorials on
specific themes, such as categories filters.

After this experience Quercus will develop similar tutorials for other projects.

More information:

Laura Carvalho: lauracarvalho@quercus.pt LI '
www.topten.pt top ten- pt Cﬁg)
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Topten used as information and support tool for electricity consumers

July 2018 - Romania

Link from the main electricity distribution company in Romania — «Electrica Furnizare»
website to the Topten website.

ELECTRICA Furnizare S.A®. has as main activity the commercialization of electricity. The
company operates in 18 counties of the country, with the right to supply all over the country,
through the Bucharest Work Point and three branches of electricity supply with six agencies
each. Also, ELECTRICA Furnizare S.A. obtained the Natural Gas Supply License for
carrying out natural gas supply activities throughout the country.

' ©F rcerth evergetch - Doctr. X \p_'...m
* CHN electricafumizare ro

%IOC rica #  ENERGIE ELECTRICA « GAZE NATURALE v DESPRENOI v PRESA v PROTECT
urnizare..

Eficientd energetica

B |

Eficientd energetica Informatii utile

Societati prestatoare de servicl lerarhizare produse electrice sl electronice

VIZUALIZARE VIZUALIZARE

Topul eficientei
energetice

Discussions with the representatives of this electricity supplier have been carried out since
the previous stages of the Topten project. Initially, the idea was for electricity suppliers to
introduce the "Topten" logo accompanied by a small explanation, on the electricity bill, thus
making it possible to popularize the ideas promoted by the project.

6 http://electricafurnizare.ro/informatii-utile/eficienta-energetica/
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Meanwhile, for reasons of environmental protection, ELECTRICA has started a campaign to
switch to electronic invoice, with no advertisements, and our message would no longer reach
consumers. Thus, they chose to include in their website, at the chapter "Energy efficiency” a
link to the Topten site with the title "Hierarchy of energy efficient products”.

Thanks to the cooperation between ICEMENERG and ELECTRICA, the electricity provider
included a link on their website pointing to topten.info.ro.

We mention that the cooperation between the two institutions is wider, including research
and engineering services offered by our institute to the electricity supplier.

Thanks to this reference, we received consumer feedback, via email messages, phone or
direct discussion on various exhibitions and fairs, underlining their appreciation of the
website, the possibility to find useful information regarding new ways of saving energy and
lowering their electricity bill. In addition to this positive feedback, the number of visitors on the
website steadily increased, as well as the number of “likes” on the project's Facebook page
(a total increase of 24% during the last 6 months), all coming from consumers.

The most significant aspect of this type of cooperation is that the use of high-energy
efficiency and environmentally friendly products was promoted, as a step toward to market
transformation.

Being present on the electricity supplier's portal (with over 3 million registered consumption
points), Topten became more known to consumers, the direct beneficiaries of the
information presented in the website, and so they could act to reduce their electricity bill by
choosing energy-efficient equipment.

For more information:

www.topten.info.ro a x /\
topten.romania@gmail.com e n.iNn fO J0O ICEMEI\ERG

INCDE-ICEMENERG Bucharest
WWW.icemenerq.ro

Nicolae Simion

Adina Stanculea
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Topten Participation at the National Environmental Congress

December 2016 - Spain

The National Environmental
Congress (CONAMA) is one of
the most important events, as far
as environmental issues are
concerned. It takes place every
second year and attracts more
than 5000 participants in each
edition; among them cities,

companies, civil society
organizations, scientists,
politicians, consumers or

Universities. In this 13" edition

- | and in the light of Paris

~  Agreement signed just the year

before and an accelerating

concern over climate change, CONAMA gathered more than 7000 visitors and 400 entities

breaking all the previous records. Moreover, more than 100 events took place during the 4

days of the Congress, while the Spanish Minister of Environment, Isabel Garcia Tejerina,
opened formally its sessions.

Topten participated formally with a booth, where WWEF volunteers presented the new
modernized Spanish Topten website as a tool for everyday energy efficient decisions either
at home or at the office. 413 persons visited the stand and were informed on energy efficient
purchases, energy savings, the Topten project and our responsibility as citizens to reduce
our CO, emissions and our carbon footprint. Among the visitors we had the pleasure to
welcome the president of the CONAMA, Alicia Torrego, and the R&D Director of the
Association of companies related to electronics, information technologies,
telecommunications and digital contents, Carlota Gonzalez.

Before the event we performed two training sessions for the volunteers that would participate
in it, where we presented to them the functionalities of the Topten web and provided
arguments on why we need to save energy and perform energy efficient purchases, what is
the situation in Europe and in Spain, as far as the household energy consumption is
concerned; and easy tips on how to save energy in our daily life. 13 WWF volunteers
participated in these sessions and were our voice at the event.

Such large events are what Topten needs in order to get the visibility that may place it in the
map of important energy efficiency and market shift tools. During these events, many
activities can be undertaken: lobbying, speed meetings with representatives of the public
authorities, manufacturers or other possible collaborators and dissemination of face to face
information to the consumers.

More information: -
Giorgos Tragopoulos gtragopoulos@wwf.es antOpten.es
www.eurotopten.es
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Rebate for electrical outboard motors

August 2018 — Sweden

Since February 2018, a rebate scheme is in place for Swedish consumers buying electrical
bicycles, mopeds and motorbikes. Since the public interest turned out to be huge and the
rebate scheme proved very successful, the Swedish government wanted to expand the
programme by adding electrical boat engines (outboard motors) to the list. Thus, in the
spring budget, a proposal was launched stating that electrical outboard motors should be
subsidised. They also wanted to add 45 million SEK (about 4,3M€) to the yearly electrical
subsidies pool.

The boat engine rebate was implemented
during the summer of 2018 and turned out to be
another success. According to
Naturvardsverket, the Swedish Environmental
Protection Agency, all of the budgeted money
will be disbursed by the end of October. There
are plans, however, to keep the programme
running throughout the year, even though the
budget has been exceeded.

Sweden has among the highest number of
boats per capita in the world, with around

600 000 outboard motors, and the government
is determined to speed up the transition from
dirty petrol engines to efficient and clean
electrical engines. The proposal states that the
buyer receives up to 25% discount (maximum
10 000 SEK, equal to about 960€) when buying
an electrical outboard motor with a power rating
corresponding to a 5 horsepower or larger
petrol engine.

Since toptensverige.se is the only official site in Sweden gathering and analysing information
about specific electrical boat engines, Topten has been referred to in many articles in
Swedish media. We also believe that the fact that electrical outboard motors were listed on
Topten, highlighting their benefits, has contributed to spreading knowledge and awareness
on multiple levels, ultimately acting as a seed for the governmental proposal for this rebate
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Measurable impact: dissemination of the action, Market data (e.g. share of best appliances if
covering a specific product, sales data if covering a partnership with retailers)

Following the media exposure, we noticed a significant increase in visitors on the Topten
website, also thanks to links from the boat website "pakryss.se"”, as seen in the graph below.
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Summer Heat 2018 & Efficient Fans
Swiss rebate programme with 30% cash-back on fans with Topten label

August 2018 — Switzerland

Extreme weather situations in Europe have increased over the last
decades, especially severe heat waves during the summer. This leads
to unbearable temperatures in the office or during the night at home.
Consumers and employers are looking to purchase immediate cooling
solutions, often from one day to the next. However, the decision about
the type of cooling device has long-term consequences with regards to
he energy consumption: ventilators consume significantly less energy,
running on only 50 watts as opposed to (mobile) air conditioners that
run on about 1°000 watts. Ventilators are able to achieve a pleasant cooling effect even
during extreme heat-waves — and unlike (mobile) air conditioners, there is no need for a
complex installation or leaving a window patrtially open all day (thus letting hot air back in).

Image 1 Infographic produced by Topten Switzerland

Topten communicates this difference in energy comparing energy use of fans versus mobile aircons

consumption between ventilators and air Published by Hans Miler 2+ July 18 - @

conditioners to the public using easy-to- Kohle Brise im Baro nstig? | @

understand infographics that can be Understood at i st o vomiomcs et 1 x "
a single glance (cf. Image 1). See Translation

As significant differences between ventilators exist
not only with regards to energy consumption but also  ERWVITER =1 i sl el e= 10 (e s i e [V
type and noise level, Topten has put together a list um cool zu bleiben?

of 5 ventilator types that fulfill strict energy efficiency
criteria and can be filtered by type as well as sorted

by noise level. This list was created for the summer @ -
2018 and contains 115 products in the following five

CategorieS: Ventilator

e Table

e Stand

o Tower rooow

™ O

* Ceiling Mobiles

° Floor Klimagerat
In addition, Topten provides tips on additional (" topiten.ch/ventilatoren
measures that can be taken to help achieve a
comfortable room temperature despite hot outside e esches Eoagements o
temperatures.

Q A8l Kistler, EKZ and 3 others 1 Comment 23 Shares

The measurement standard IEC 60879 “Performance and construction of electric circulating
fans and regulators” makes it possible to compile standardized product data that can be used
for directly comparing fans. According to the EU commission regulation 206/2012 all fans
need to include information in their technical product fiche based on IEC 60879. This
includes the maximum flow rate, fan power input, service value, standby power consumption
and maximum power noise level of the fans.

The noise level of fans is not always indicated correctly by retailers - most declare the noise
level at minimum setting. The Topten product lists declare the noise level according to
IEC60879 which helps consumers to compare on a realistic basis.

The value used as selection criteria by Topten is the efficiency index since it sets the output
(flow rate of the fan) in relation to the power input. All these values can help consumers to
choose an efficient fan.
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Rebate programme and communication

A rebate programme was organized and implemented by Topten Switzerland in which the
utility company of the canton Zurich (EKZ) gave 30% cash-back to their customers for the

purchase of all fans with Topten
logo. This programme ran for Image 2 Topten display in an outlet informing about the rebate programme.
Small leaflets are included for customers as take-aways.

three months from June to August
2018.

Information about the rebate T - rench
programme was provided on -8 e . ;

Topten, along with direct shoplinks IRy U SST AN 30% Rabatt auf
and daily prices from each product o\ o Ventilatoren!

to various online shops offering the ] B e 20
product. In order to reach i al | auf effiziente Ventilatoren

mit Topten Label.

consumers in regular stores,
promotional POS (point-of-selling)
material was developed by Topten
and set up by different retailers for
three months in their stores.
Altogether 12 outlets put up the
displays and labelled energy-
efficient products at the store with
the Topten label:

- Risch Lufttechnik AG: 1

outlet
- Meletronics: 4 outlets
- Do it + Garden: 7 outlets

On peak days, the energy efficient
ventilators in the outlets were sold-
out.

Print articles
Five print magazines (Electrosuisse, Hausmagazin, Mieten & Wohnen, Panissimo)
published an article with simple tips about how to cope with the excessive heat and
reminding readers how much energy air conditioners use. Infoboxes were included about
the Topten list with energy-efficient fans and the rebate programme with 30% cashback.

WWEF press release

WWF Switzerland published a series of four posts about tips for cooling down during heat
waves on Facebook, including the Topten infographic and information about the Topten list
(https://www.facebook.com/WWEFESchweiz/ posts/2096657827042761). On the main WWF
Switzerland website, an article referring to Topten and explaining the difference between
fans and air conditioners was published (https://www.wwf.ch/de/medien/hitzetage-
klimageraete-heizen-dem-klima-ein).
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Competitions and sponsoring

topten.ch
0 topten.ch Published by Hans Miiller [?]- June 7 - &

Published by Hans Miiller (2]- July 4 - &
Heiss? Abkiihlung notig? -
Frische Brise im Biiro nétig? . . B . y : : . e
9 Mach bei unserem Juni-Wettbewerb mit und gewinne einen effizienten
Bei unserem Juli-Wettbewerb kannst du einen stylischen & effizienten Stand-Ventilator Charly von Stadler Form ==
Tischventilator von KOENIG gewinnen https://www.topten.ch/.../com...

Jtisch tilator-k S 3 Jetzt mitmachen unter: https://www.topten.ch/.../stand-ventilator-stadler-
ischventilator-koenig-gewinnen

form-gewin...
See Translation

Juli Wetthewerb

See Translation

““topten.ch
Juni-Wettbewerb £

gesponsert von KOENIG

Topten Switzerland publishes a competition each month, offering website visitors the
opportunity to win a sponsored energy efficient appliance if they correctly answer a question
related to the energy consumption of correct utilization of the appliance. This summer, two
manufacturers (Stadler Form & Koenig) sponsored two fans which could be won in two
competitions for Topten web users.

Web figures

Topten monitors the visitor numbers of the Topten websites. On www.topten.ch the effects of
the rebate programme and different communication campaigns were clearly visible. The
image below reflects the significant increase in page views starting at the same time as the
rebate programme. Different communication activities (newsletter, infoboxes in printed
articles) provided further peaks. The most significant push for the Topten fans product list
was caused by the infographic & WWF press release (26.7.18).

Overall, the rebate programme, communications and competitions lead to 17°000 page views
within 3 months on the product lists for fans.

This shows that Topten has managed to put public focus on fans as the more energy-
efficient alternative to air conditioners through various channels in Switzerland with the
rebate programme serving as inducement.

® Pageviews

1,200

Jung 2018 July 2018 August 2018 Seplember 2018

Primary Dimension: Page Page Title  Other

Secondary dimension +  SortType: | Default = fans Q, | advanced |E ©

Page Pageviews o| i Fagmiems | Avg. Time 2n Pagu Entrances Bounce Rate % Exit
17,238 5897 00:01:15 2923 40.53% 22.87%
1. /private/products/fans & 17,236 (99.99 5,895 00:01:15 2923 40.53% 22.87%

Figure 3 Rebate program for fans with Topten label (1.6- 31.8.18) boosted pageview for this product category

More information:

Eric Bush: eric.bush@topten.ch Bush ten ch
WWW.tOpten.eU n e l' g ] e Gmbh DerFllickzum.tleslenPmdukt‘
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Competitions with retailers of energy-efficient products
January 2018 - UK

For dissemination activities, Topten UK had the remit to engage journalists, issue press
releases and conduct social media to promote the project. Following October 2016 as the
second period of the project commenced, EST were looking to increase web hits to Topten
UK, which had been averaging around 2,200 per month in 2016. At the time Topten UK was
using quite an old website interface, and following the ‘mobilegeddon’ algorithm change,
there was concern that this could negatively impact web hits until EST were able to upgrade
to the new website.

Therefore, EST decided to also conduct a competition, which was not one of the originally
assigned dissemination strategies, but had been seen to work well for other partners. At the
time, EST had begun to engage partner retailers to link to for purchasing products on Topten
lists. Topten UK had already partnered with several retailers of appliances, as well as some
lighting retailers. One such retailer was Ecotopia, an arm of the UK green electricity supplier
Ecotricity that sold eco-products, including LED lightbulbs.

EST conducted a competition in January and February 2017 to give away an Owl Energy
Monitor, and promoted Topten and the co-operation with Ecotricity. This action significantly
boosted web visitor numbers, as detailed below.

Following this, EST decided to repeat the activity later in the year with another partner
retailer of lighting products, SaveMoneyCutCarbon. This competition was run in December
2017, with prizes of 2 LED filament bulbs and a voucher to spend on eco-products on the
SaveMoneyCutCarbon website. Topten UK had recently added LED filament bulbs as a
listing category, and the competition was launched with a ‘seasonal’ theme, due to it being
winter.

In both cases, the retailers provided prizes free of charge and jointly promoted the
competition.

As a result of promoting the competition with Ecotopia, Topten UK saw a huge spike in web
visitors from competition entrants, achieving 5,740 sessions in February 2017 (there were
2,553 sessions the previous month).

24th January 2017

Win an OWL micro+ energy monitor in our competition

If you're trying to get your electricity bills under control, knowing how much energy J\
you're using in real time can help = ] \
|

d up with Ecotopia offer the chance to win an ) | \
1gy saving product range. S
10 more efficient produc

IS n UK's p
several o -
0 oul
C eco-fnendly products for your home

Ecotopia competition, and the effect on visitor numbers in February 2017

Topten UK has te:
from

The competition with SaveMoneyCutCarbon did not quite produce the same visitor numbers
as was seen with Ecotopia, but was a very important piece of promotion for the project.
Topten UK had just switched to the new website, and had initially seen web hits drop as a
result of temporarily losing Google search ranking — only 672 sessions were recorded in
November 2017. The competition was essential in helping web session numbers recover,
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and in December 2017 numbers doubled with 1,302 sessions. The full reach of the
competition was calculated as 261,900, and there were 70 entrants.

EST also put out a series of blogs on efficient lighting at the same time, and promoted the
competition through its social channels.

7 Low energy lighting now dominates the market
v Many types of fittings available
7 Our guide helps you make an informed choice

Energy efficient lighting is now pretty much the norm

Vast improvements in product performance, as low-energy options have become mainstream, mean

that these days there are very few voices of dissent when older f lighting are taken off sale,

2016 was the latest leg of the EU's light bulb phase-out, and it meant the end for halogen spotlights.
Next year, non-directional halogens will be phased cut.

WIN with Topren UK and SaveMoneyCutCarbon in their

LEDs lead the way
EST’s blog linking to the competition with SaveMoneyCutCarbon

Retailers fed back positively, reporting that the competition was a good way of promoting
their partnership and the credibility of working with Topten UK. As Topten has been running
in the UK for less time than in other countries, building awareness of it is still taking place,
and it was necessary to find alternative ways to increase its exposure. Competitions were
found to be one of the best strategies for boosting web visitors when needed, for a very low
cost — all activity was done online. It was necessary to select prizes that would be desirable,
but sufficiently low cost that retailers would provide these for free.

Additionally, the competition enabled the opportunity for better engagement with the
audience. The competition question asked what the measurement unit of light was (watts or
lumens), providing insight into the knowledge of the general public on the topic. Running the
competition alongside blogs enabled Topten UK to educate consumers on efficient lighting in
general.

Topten UK would recommend competitions to be used widely in similar projects in future,

both as a driver of web traffic, but also to accompany educational pieces to raise awareness
on energy efficiency. Additionally, the activity helped strengthen relationships with retailers.
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