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Project Fact Sheet

EURO-TOPTEN MAX

	Programme area:
	[image: image1.jpg]SAVE, Market transformation for energy-efficient products

	Status:
	Finished (from January 2012 till December 2014)


	Coordinator:
	Therese Kreitz
ADEME, French agency for environment and energy management
E-mail: therese.kreitz@ademe.fr
Tel: +33.(0)4.9395.7984

	Partners:
	Austria: Austrian Energy Agency, AEA

Belgium: Bond Beter Leefmilieu Vlanderen vzw, BBL

Croatia: North West Croatia Regional Energy Agency, REGEA

Czech Republic: The Energy Efficiency Center, SEVEn, o.p.s 

Finland: Motiva Oy 

France: Guide Topten 

Germany: Oeko-Institut e.V.

Germany: Wuppertal Institute

Germany: ICLEI, European Secretariat

Greece: WWF Greece

Italy: WWF Italia Onlus

Lithuania: LNCF, consumer federation

Luxemburg: Oeko-Zenter, asbl

Norway: Norges Naturvernforbund

Poland: FEWE Polish Foundation for Energy Efficiency

Portugal: Quercus

Romania: ICEMENERG

Spain: ADENA / WWF, Asociacion para la defensa de la natureza 

Sweden: Swedish Society for Nature Conservation, SSNC

United-Kingdom: Keep Britain Tidy
Steering Committee: Topten Switzerland, WWF Switzerland, dena (Germany), denkstatt (Bulgaria)

	Website:
	www.topten.eu


	Objective:
	Make efficient products the normal and best choice for consumers, retailers and manufacturers 

	Benefits:
	Up-to-date and targeted information, easily available for European consumers, European review of Best Available Technologies


	Keywords:
	Best products, communication, dialogue with manufacturers 


	Duration:
	36 months, 01.01.2012 – 31.12.2014

	Budget:
	€ 2,148,819 (EU contribution: 75%)

	Contract number:
	IEE /10/317/S12.589422 


Short description

Thousands of refrigerators, TVs, cars and other energy-consuming equipment are available on the market. Consumers cannot compare and chose judiciously: no information is available, there is no time, it is too difficult... With the Topten websites, consumers find the best products by a simple click. Topten websites provide a selection of the best appliances from an energy point of view. The information targets consumers, using photos, describing functions, availability, and listing prices. No complex calculations are involved. The sites are neutral in that there is no influence from manufacturers. They are rigorous and transparent: the selection methodology is explained online. The websites are promoted thanks to press relations and communication activities in order to generate a high traffic. This in turn gives strength to Topten’s dialogue with manufacturers at European level (a product competition was also organised to motivate industry), it allows to set ambitious criteria for product selection and to advise bulk buyers in the public procurement field, as well as policy makers, on efficient products. The project teams comprise energy specialists, environmental NGOs and consumer associations. 

More than 270 product categories are scanned in the 19 countries and presented on-line, broken down into more than 600 market segments reflecting consumers' preferences.

Results

· 19 Topten websites – 2.11 visitors in 2014 – presenting best products in a variety of fields (home appliances, office equipment, cars, etc.), selected for their energy performance – including market-monitoring activities. New countries join any time the Topten movement.
· A home page www.topten.eu acting as a portal and presenting the Best Products of Europe – the only review of the most energy efficient appliances in Europe.

· Extensive communication and partnership activities targeting the general media, large-scale public and private buyers, utilities, NGOs and public authorities. 95 partnerships; 12 Topten PRO sections on-line targeting professional buyers; 7 partners working with retailers (more than 80 participating shops, including large on-line retail chains); more than 750 manufacturers’ representative regularly in contact with the Topten teams. 
· 126 press releases, 1 621 pieces of media coverage reported, thousands of leaflets distributed, several videos produced, more than 273 Mio media contacts.
· A Topten product competition organised for the most efficient TV, tumble driers and LEDs, with an award ceremony in February 2014.

· A working smoothly team for a project made of 21 partners, gathering energy specialists, environmental NGO and consumer associations.

Lessons Learnt

· Research about most efficient products is time consuming but it is necessary to obtain quality information (the 19 Topten teams are in contact with all brands' Product Managers at the national level to check product information and availability). Synergies exist for homogenous products at the European level, e.g. TVs, but for white goods, product identification and markets are still very national. 
· Transition phases when a new regulation, such as a new label, is introduced on the market generate questions: the Topten teams are ideally placed to provide answers to manufacturers and retailers at that time.
· The Euro-Topten product competition can be considered as a success: it proved that manufacturers are very sensitive to any external support which stimulates them to develop new and especially energy efficient products - in this case, Euro-Topten Max proposed the institutional guarantee from the European Commission and the project partners and communication activities, which seemed to be enough even with limited communication activities.

· Consumers do need impartial information on product energy performances. The next step is to provide them more information on where they can find and buy the most efficient products.
More information

· EU portal www.topten.eu 
· In Austria www.topprodukte.at  
· In Belgium www.topten.be
· In Czech Republic www.uspornespotrebice.cz
· In Finland www.topten-suomi.fi
· In France www.guidetopten.fr 

· In Italy www.eurotopten.it  

· In Poland www.topten.info.pl 

· In Switzerland www.topten.ch 

· In Germany www.ecotopten.de
· In Portugal www.topten.pt   

· In Spain www.topten.wwf.es
· In Luxembourg www.oekotopten.lu
· In Greece www.ecotopten.gr 

· In Romania www.topten.info.ro
· In Norway www.besteprodukter.no
· In Lithuania top-10.lt
· In Sweden www.toptensverige.se 

· In Croatia www.top-ten.com.hr/
· In the UK www.top10energyefficiency.org.uk/

Last updated: February 2015.
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Best products In your country

News

e

topten

st Products of Europe

‘Be the top energy saver" the Topten
game has started in several countries
(March 2011) »

Policy recommendations for air
conditioners: Topten recommends to
base policy measures for air conditioners
on the best available technology (January
2011)»

The new energy labels are in force:
coexisting with the old label for household
appliances, completely new for TVs
(December 2010) »

Topten goes global
and

(October 2010) »

are online!

(Registration)

Enter search

Energy efficiency for consumers,
In policy and procurement

g

Topten reveals the best products in
Europe:

Topten is a web portal guiding consumers
to the most energy efficient appliances and
cars in Europe. Find the best products
available in your country, with a simple
click!

Policy recommendations:
Topten policy recommendations are based
on Topten's overview on most efficient
products in different product categories.

Professional procurement:

gives purchasing guidance for
public procurers and other professional
buyers. It provides clear guidance on
tender criteria to buy the most efficient
product on the market
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