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About HACKS

The objective of the Heating and Cooling Knowhow and Solutions (HACKS) project is to
achieve market transformation for heating and cooling (HAC) appliances and improve comfort
and health of European citizens.

Across the EU almost half of all buildings have individual boilers that were installed before
1992 with efficiency of 60% or less. The expected energy savings from a speedy replacement
are immense.

To achieve this goal, 17 HACKS partners in 15 countries are working together, thanks to the
financial support of the European Horizon 2020 programme.

After scanning market actors, current policies and most commonly used products in each
country, starting from April 2020 the HACKS partners will implement involvement campaigns
to raise awareness of the economic and environmental benefits brought by good HAC products
and solutions:

o HACKS will motivate households equipped with old and inefficient devices — boilers,
water heaters, air conditioners, certain types of boilers and stoves, etc. — to replace
them with new super-efficient equipment.

¢ In each country, partners will set-up dedicated on-line platforms to assist consumers in
their purchasing process. The platforms will propose: tools to assess households'
needs and provide customised information; best product lists with technical
specifications; direct links to suppliers of most efficient products; and advice on how to
use and maintain equipment.

e For those households who need to improve their situation because they feel too hot,
too cold, or too humid but who cannot invest in new equipment or can avoid getting
equipped, HACKS will propose simple and low costs solutions. It is possible to reduce
energy consumption and energy bills while improving winter and summer comfort, air
quality and health conditions through the installation of shading devices, thermostats,
water saving taps and showerheads, etc.

Beyond households, HACKS will target all relevant stakeholders (“multipliers”) that participate
in the decision-making process of consumers by setting up strategic partnerships to facilitate
the purchase of energy efficient appliances. HACKS places a strong emphasis on installers
but also retailers and consumer organisations because of their proximity to consumers, their
capacity to involve them and bring them guidance on energy efficient equipment.

More information on the HACKS project can be found at www.topten.eu/hacks




Executive summary

The document provides an overview of the activities and results of the HACKS
consumer outreach campaigns, launched across Europe during the first year and a
half of the Project, reporting on the main activities carried out by the Project partners.

It describes the various activities foreseen by the project and how these were
undertaken by the partners with a focus on the successful activities carried out.

The HACKS project is characterized by planned activities in different areas, including
communication and outreach, but also by the flexibility to adapt activities and seize
opportunities as they come. Hence, activities carried out by the partners are presented,
although not formally foreseen in the work programme, because they have proven to
be particularly useful and successful and potentially replicable in the second part of the
project.

It should be emphasized that the particular situation due to the pandemic has certainly
had a heavy impact on the activities of individual partners, who were forced to cancel
all or part of the planned "physical" activities. This aspect made the implementation of
online activities even more fundamental for the outcome of the project, of which an
exhaustive overview is provided in the following paragraphs.
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1 Introduction

The WP4 Consumer outreach campaign is a key work package, because it concerns
the involvement of citizens and the raise of their awareness about the benefits of
efficient heating and cooling equipment. The WP’s aim is to inform and motivate
consumers to replace their old and inefficient heating and cooling equipment, through
designing a consumer involvement campaign, developing national internet platforms
and developing additional activities to interact with citizens. For this reason, the WP
includes both online and offline activities.

To achieve the set objectives, the Consumer outreach campaign includes:

1. The design and implementation of a consumer engagement campaign to raise
awareness on the benefits of installing efficient heating and cooling equipment.

2. The development of national internet platforms, acting as a cornerstone of
national campaigns and increasing understanding by providing reliable advice
on the benefits of moving to efficient products and solutions (cost of savings,
payback period, comfort, air quality, etc.).

3. The development of additional activities to interact with consumers and increase
their involvement.

Therefore, each country first prepared a consumer involvement campaign plan
(gathered in D4.1. National campaigns should have started in April 2020, however, the
plans have been heavily revised due to COVID-19 and the consequent lockdown that
affected most European countries. In fact, the economic crisis generated by the
pandemic and also the low interest of public opinion on topics not directly related to
COVID would have influenced the launch of the campaign and its effectiveness. For
these reasons, most countries decided to delay the start of national campaigns for a
few months. At the same time, some countries have decided to launch a softer
campaign, linking their communication to current events: for example, talking about
energy saving at home and smart working, or giving advices on how to reduce
consumption through simple "zero cost" actions.

Another element that has impacted the activities of the partners and their consumer
engagement campaign is the implementation of their respective national sites. The
websites actually constitute the backbone of consumer involvement activities, both
because they host lists most efficient products promoted by HACKS (and the related
contents dedicated to selection criteria, advices, an overview of existing incentives,
insights, etc.), and because they host (or will host) the tools that the project provides,
and which are aimed at increasing involvement (raffles, competitions, online calculator,
etc.). Therefore, the implementation of national sites has influenced the development
of individual online activities.

The launch of the individual national campaigns therefore began with different
timelines from country to country, based on the different national situations.

The consumer involvement campaign framework also includes a media outreach plan
in which partners are able to detail any HACKS related coverage they have obtained,
either in print or online press. A detailed update on this kind of activity can be found in
Deliverable 4.6.



2 Engage consumers across Europe

The partners’ campaigns, due to the specific reasons stated in the introduction, started
with very different modalities and timing and consequently also the results obtained
are very different between the various countries. The following paragraphs detail the
campaigns and the main activities carried out in the individual countries.

2.1 Development of the national websites

The use of national web platforms is a fundamental tool of the HACKS project, as they
are used as a key interface to reach a large number of consumers. The idea of the
project is to develop specific national sections, on each of the 15 Topten portals already
existing, in order to benefit from their visitor traffic and from the recognition of the
Topten brand. Topten is a consumer-oriented online search tool, which presents the
best models in various product categories, selected according to selection criteria such
as energy efficiency and consumption, while other quality aspects like resource
efficiency and health are also considered. Topten sites exist in 15 European countries,
China, Chile, Argentina, Brazil and Peru. All Topten teams research, select and
present the best products available on their national markets.

Although not all platforms are called «Topten», they benefit from an already well-known
brand and apply the Topten methodology in selecting and displaying the product lists.

For this reason, during the first months of the project, the partners started, often with
the support of web specialists, to implement a HACKS content on their Topten
websites. The following paragraphs describe the actions implemented by the partners.

A section relating to HACKS has been developed on each national web portals which
are accessible from the European website: www.topten.eu/hacks

This section is very important, because it summarises the main features of the project
and lists the HAC products available on each website.

Table 1- List of the national website URL and their HACKS section.

Country National website URL HACKS page URL
AR _ _
https://www.topprodukte.at/ https://www.topprodukte.at/de/service/EU-Projekt-HACKS.html
AT
‘ ' https://topten.be/ https://topten.be/private/page/hacks-nl
BE

c https://www.topten.ch https://www.topten.ch/private/page/hacks
CH




www.uspornespotrebice.cz

http://www.uspornespotrebice.cz/private/page/hacks

www.topeffizient.de

https://topeffizient.de/private/page/hacks

https://eurotopten.es/

https://eurotopten.es/private/page/hacks-conocimientos-y-soluciones-

para-calefaccion-y-refrigeracion

https://www.guidetopten.fr

https://www.guidetopten.fr/grand-public/page/chauffage-et-
climatisation

www.topten.it

https://topten.it/private/page/hacks

https://ecotopten.lt/

https://ecotopten.|It/private/page/hacks

https://www.oekotopten.lu

https://www.oekotopten.lu/private/page/hacks

www.topten.info.pl

www.topten.info.pl/hacks

www.topten.pt

https://topten.pt/private/page/hacks

www.energismart.no

energismart.no/om-energismart/category884.html

https://toptensverige.se

https://www.toptensverige.se/produkter-privat/varme-kyla

http://www.toptenuk.org/

http://www.toptenuk.org/private/page/hacks




™ topten.pt consumioon

lluminagao Lavar e limpar Conservar Cozinhar Climatizagao Eletrénica Mobilidade

HACKS

# Casa - HACKS

HACKS - Solugbes e conhecimento especializado em Aquecimento e

|[THACKS B

Os ODJEUVOS do DFO]EID HACKS - SO\[I(_ZEN)ES e conhecimento espemahzado em Aquemmemo e Arrefecimento s&o: contribuir a lransmrmagéo do mercado de
equlpamemos de aquemmemo e arrefecimento; \mpulswonar 0s consumidores a substituir, nas suas f <N equ de 1to e arrefecimento de
ambiente e de aquecimento de agua que estejam obsoletos, por outros com elevada eficiéncia energética; divuigar solugdes alternativas, a baixo custo, que diminuam
a necessidade de consumo energético, reduzam as faturas e melhorem o conforto e a satde dos cidadéos europeus. Na UE, quase metade dos edificios tém
caldeiras individuais instaladas antes de 1992, com rendimento igual ou inferior a 60%. Portanto, as poupangas energéticas da sua rapida substituicso sio
significativas.Um consrcio de 17 parceiros pertencentes 15 paises, que conta com o apoio financeiro do programa Horizonte 2020, desenvolve as atividades
necessarias para alcangar os objetivos propostos

Figure 1 - The HACKS section on Topten.pt

In order to make the HACKS section visible on their websites, partners have
implemented various strategies (in many cases, adopting all these strategies jointly):

¢ Inserting an image dedicated to the project in the carousel of images at the top
of the home page.

Saldymas  Biuras  Vaizduokliai  Apdvietimas  Skalbimas,valymas  Sildymasvésinimas

Populiariausios kategorijos Kas yra HACKS? Kas yra Topten?
[]  Elekiniaivandens Sicytwai smmmmn . Projekto tikslas - pateikti energetiSkai efektyviausiy
0 ;

W Kondicionieriai
- lietuviy kalba - Sildym

Figure 1 - The Ecotopten.It homepage. At the top of the page there is a "Carousel” of images. One of these is
dedicated to HACKS and refers to the Project section in the website. This strategy has been adopted by many
partners.

e Publishing a box in the right column of the home page.

e Publishing a news dedicated to the project, in the news section.

e Publishing one or more news related to HACKS. For example, IT published
two news items about the new national incentive for energy efficiency (so
called “110%)” with an in-depth look at the HAC products which can benefit
from this generous incentive.

The aim of the HACKS Project is to maximize savings and avoid energy waste, both
encouraging the replacement of old heating and cooling equipment with the best
technologies available today, and providing useful advice to reduce consumption and
lower bills to those who cannot afford expensive installations. Encouraging the choice
of new efficient products by consumers is therefore essential. In fact, consumers for
the most part are not specialists on this subject and can easily be overwhelmed by the
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terminology used in this sector, the complexity of the technologies, the amount of data
available, etc. For these reasons, the HACKS project foresees the development of a
series of lists of best products on the market, selected on the basis of very stringent
environmental and energy performance criteria. Product lists are a "shortcut" for
consumers to identify and find the best products among the hundreds of products
available on the market.

For each list of products, the selection criteria used to select the products displayed
on-line are also published.

mem .
guide fr
Réfrigération ~ Lavage v Chauffage & clim » Ecrans & informatique v Eclairage + Petit électroménager v TOPTEN PRO
AEffacer tous les filtres Afficher les produits similaires = 2 Fichier v

Total 36 éléments. Mise a jour : 10 déc. 2020

- MODELE CARACTERISTIQUES PERFORMANCES COUT D'UTILISATION -

8 Thermia
ATLAS 12 400V
(aquifére)
8 Thermia
ATLAS 18 400V
(aquifére)
B Thermia
Calibra 7 400V
(aquifére)

® Source dénergie Aquiféere

® Type Monobloc

@ Puissance basse température
(kw) 12.54

® Bruit intérieur (dB) 33

® Source d'énergie Aquifére

® Type Monobloc

® Puissance basse température
(kw) 17.55

® Bruit intérieur (dB) 36

® Source d'énergie Aquifére

® Type Monobloc

® Puissance basse température
(kw) 8.51

® Bryit intérieyr (4B) 32

® Classe énergie A+++
® Conso. énergie chauffage
(kWh/an) 2454

® Classe énergie A+++
® Conso. énergie chauffage
(kwh/an) 3160

® Classe énergie A+++
® Conso. énergie chauffage
(kWh/an) 2463

® Codt en électricité sur 15 ans
6990 €

e Economie d'énergie par rapport a
un modeéle peu efficace (classe A+)
11687 €

® Co0t en électricité sur 15 ans
9001 €

Economie d'énergie par rapport a
un modeéle peu efficace (classe A+)
13970 €

Codt en électricité sur 15 ans
7016 €

® Economie d'énergie par rapport a
un modeéle peu efficace (classe A+)
10103 £

Figure 3 - Product list (heat pumps) from Guidetopten.fr

In addition, for each product list, an advice page is available with recommendations
on how to choose correctly and how to efficiently use heating and cooling products. In
fact, each product, in order to be truly efficient, must be able to function well, be
correctly sized and set up. The recommendations also contain useful information on
emissions related to equipment, aspects on circular economy (duration, warranties,
spare parts), comfort, air quality, maintenance and design.

Each HACKS national partner has tailored the information to the specificities of their
national market (technology used, climate, electricity prices, CO2 emitted, etc.).

Table 1 shows the product lists implemented by the various teams as of February 2021.
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Table 2 — HACKS Product lists displayed on the national websites

Equipment = e80T o O
AT |BE |[CZ |FR |[DE | IT |LU |PL |PT

5y
1
P

2O

o)

Ventilators v v =7 v v

«
«
‘\
«

Air conditioners v v v v v v

4\
«
4\
«
4\

Intelligent thermostat

Heat pumps v v v v v

RN ENENEN

Solid fuel boilers viv |y e

Pellet

Local space heaters v v v

«
«
<
<
<

NRNENENEN

Heat pump water heaters v v v

Electric water heaters v
and combined water
heaters (heat loss below
1,2 kWh/day)

Dehumidifiers

Taps and shower heads v v v v v

Circulation pumps v | v 77 v v | Y| Y

A YRR Y

Windows v

Photovoltaic v

Insulation v

Doors v

District heating 77

Windows v

Solar Thermal v

2.2 Deep links

The use of deep links on the web-portals of the HACKS Project was designed in order
to facilitate the purchase of efficient equipment for heating and cooling. In general,
deep links are links (hyperlinks) that lead to an internal page of a different website. The
adjective deep indicates that these are direct links, which avoid the home page and
the intermediate pages of the arrival site, and direct them directly to the content that
must be reached. The deep links implemented on the HACKS Project portals connect
the product in the Project lists directly with portals where it is possible to finalise the
purchase. Through the agreement with online retailers, the products selected on the
HACKS portals are linked with "deep links" directly to online stores, so that consumers,
with a simple click, can directly purchase this super-efficient product, without the need
for further research.

12



Deep links have only been implemented by some countries, CH (for 5 product
categories), ES (for one category), IT (for two categories), PT (for two categories) and
SE (for three categories), while NO has chosen not to create real deep links that allow
the purchase of the product, but have integrated a contact form on the site, linked to
expert installers in the energy sector. Other countries have made deals with online
retailers, but have not yet implemented deep links and will do so in the coming months.
Overall, the HACKS partners have entered into agreements with 21 online shops.

Table 3— HACKS Product lists with deep links by country

Country Product lists with deep links

Comfort fans, Humidifiers, Dehumidifiers, Smart heating controls, Taps and
CH | Head showers

A Air conditioners
WVES

U Comfort fans, Taps and Head showers
IT

All Heat pumps, Air conditioners, Solid fuel boilers, Solar thermal
WWNO’

Comfort fans, Air conditioners
PT
(A Local space heaters, Heat pumps, Windows
\W'sSE

The development of deep links is somehow a challenge for HAC products: for example,
not all HAC products have EAN codes which are necessary to make automatic links
(or they are difficult to find), or at a more general level, some HACKS products are not
suitable for online sales (for example heat pumps, biomass boilers, etc.) because they
require a professional installer.

" NO has chosen not to create real deep links that allow the purchase of the product, but have integrated
a contact form on the site, linked to expert installers in the energy sector

13



‘." tOpten,ch PRIVATE BUSINESS
Elettrodomestici Illuminazione Ufficio / TV Mobilita Tempo libero Energia ecologica

Visualizzo 1-10 di 123 elementi. Ultimo aggiornamento: 06.07.2020

@ Styles mﬁmm’z 1,1:: datavolo  Fotenzasonora(dey 35 Betiricta su 15 anni: S
[ Lyra Standby (W): 00 Ventilazione aria (m*/min): 50
I mmm"':k?)" 9 f»:&:‘:ei:‘;i(%m): UE? atore :Z:z':z:::i:"::; miny: 64? Eleftricith su15anni: ~ CHF 12 CHF 79.00
1 — fﬁ;ﬁ:ﬁuﬂ nZaz e T, TP
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Figure 4 - Example of a product list (comfort fans) with deep links (see the red arrow) from the CH website

Energia (kWh/anno): 4370  Costi elettrici in 10 anni: 814€

@ Altri dettagli sul prodotto B Link all'incentivo

Shoplinks

Disponibile da In stock? Con consegna? Prezzo
Idealo si No 74,98€
Classe di efficienza energetica: A Luogo di installazione: Lavandino bagno
Hansa _ - I -
I HANSAPRIMO Energia (kWh/anno): 437,0  Costi elettrici in 10 anni: s7a€ -
=S
i Hansa , 10
ir == HANSATWIST Energia (kWh/anno): 437,0  Costi elettrici in 10 anni: s1a€ -

Figure 5 — Example of how a deep link is shown in the product detail, from the IT website

2.3 HACKS Prize competitions

] St

With the aim of involving consumers and raise their awareness, the HACKS project
envisages two kinds of prize competitions: raffles and central competitions. Both
provide a prize for winner(s), characterized by being a product related to energy
efficiency at home. The main difference between the two competitions is that the raffles
are carried out at national level, while so called central competitions concern all
countries part in the project. The central competition has not yet been implemented;
the first edition will most likely be held in March 2021.
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Regarding the Raffles, open to all users at the national level, during the first months of
the project, a specific software functionality has been implemented in order to be able
to host the raffles. Thanks to the new functionality, 4 partners were able to organize at
least one raffle, namely: CH (4 raffles), CZ (n. 1), ES (n. 1) and NO (n. 1). Other
countries are getting organised to launch their first raffles in the period of spring-
summer 2021.

To make the raffles more engaging and not to tie them only to a random draw, a "quiz"
function has been inserted: in order to participate, it is necessary to correctly answer
a question concerning the efficient products of the HACKS project.

Raffle prizes are usually products related to energy efficiency, such as comfort fans or
humidifiers. In CH, the prizes were provided free of charge by the manufacturers.

Overall, the raffles involved about 13.000 consumers.

cwtopten.es - - < |

Cocinar Lavar Conservar Climatizacién lluminacién Electrénica

Ante las olas de calor, un ventilador. Participa en el concurso y consigue un ventilador de techo
eficiente con luz incorporada

# inicio -~ Concursos - Ante las olas de calor un ventlador. Particips en el concurso y consigue un ventilador de tacho eficente con luz incorporada)

Figure 6 - ES page dedicated to the raffle (August
2020)
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Figure 7 - CZ page dedicated to the raffle
- L (November 2020)

SEVEY f w " fteneu

2.4 Increase online engagement

The national internet websites are the cornerstone of the HACKS Project, because
they are full of useful content to disseminate energy saving best practices and highly
efficient products. For these reasons, the websites are designed to be interactive and
provide a large amount of information to citizens, in order to increase their involvement.
The HACKS project developed further online activities to be carried out through
national portals.

=002 TV v T T

HACKS web portals are designed to encourage interaction with citizens, both to
increase engagement, and to promote greater market transparency and completeness
of information. All HACKS websites have an online contact form to collect citizens’
comments. The comments received related to various topics. In many cases,
comments from citizens and requests for information also reach partners through other
channels (by mail, telephone or via social networks).

‘ 'All
w
In addition, in order to implement the interactivity and completeness of the portals,

some countries have also implemented a FAQ section to offer more information to
citizens (NO and BE).

16



FAQ

# Home - FAQ

FAQ

Quels sont les buts de Topten ?

Nous voulons permettre aux consommateurs de trouver les meilleurs produits et services pour le bureau et la maison rapidement. Notre credo : Bien, mieux, le meilleur, c'est 3 dire :
« une faible consommation énergétique,
« de faibles nuisances pour l'environnement,
« une utilisation facile,
« unetrés bonne qualité,
« un prix raisonnable.

Les codts d'un produit représentent bien plus que le prix d'achat : les appareils consomment de I'énergie pendant toute leur durée de vie et certains sont branchés 24
hsur241

D'autres catégories de produits seront ajoutées. Nous essayons de mettre & jour les données existantes deux fois par an
Topten international

« Topten est actif dans 16 pays européens ainsi quen Chine, au Chili et en Argentine.
O -

Ann Tantan ART Annn

Figure 8 - FAQ section on BE website

In order to allow to be as close as possible to the market, the HACKS websites visitors
have the possibility to recommend a product that meets the selection criteria but is not
displayed online. Although this possibility is guaranteed by all HACKS websites, only
two recommendations of this type have been received so far, both in ES.

U0

In a context of economic crisis due to the Covid pandemic and climate change, many
European governments have activated incentive policies for energy efficiency
interventions, considered as a driving force to support the economy. In this context, it
is therefore very important to underline national incentives and inform citizens.

Currently, many countries quote subsidy programmes and CH, CZ, IT, PT and NO
have implemented a specific section dedicated to an overview of national incentives
for energy efficiency relating to HAC. Most of the other national teams have planned
to make this page in spring 2021.
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"™ topten.it

Incentivi
# Home Incentiv
L'ltalia & il paese europeo con gli incentivi pill alti per I'efficienza e le fonti rinnovabili. In questa pagina potete trovare
un'utile guida agli incentivi presenti nel nostro paese, con particolare riferimento a quelli che incentivano le
@ tecnologie presenti per riscaldare e raffrescare casa del progetto HACKS
Dato che gli incentivi sono molto alti, infatti, il nostro consiglio & di prediligere tecnologie molto efficienti che

rispondono ai migliori requisiti ambientali ed energetici. Vediamo gli incentivi nel dettaglio
Superbonus

Breve riassunto: Il Decreto Rilancio (Il decreto legge n. 34/2020, convertito con modificazione con la legge n.
77/2020), nell'ambito di misure urgenti in materia di salute, sostegno al lavoro ed economia, nonché di politiche
sociali legate all'emergenza epidemiologica da Covid-19, ha introdotto un incentivo senza precedenti, aumentando al
110% la percentuale di detrazione IRPEF per le spese sostenute dal 1° luglio 2020 al 31 dicembre 2021 per gli
interventi di efficientamento energetico che facciano fare un salto di almeno 2 classi energetiche all'edificio
Rientrano nella agevolazione al 110%, i cosiddetti interventi “trainanti: isolamento di oltre il 25% della superficie
delle pareti esterne; sostituzione dell'impianto di riscaldamento con uno pil efficiente, ovvero con pompe di calore
caldaie a condensazione, apparecchi ibridi (pompa di calore integrata con caldaia a condensazione), micro-cogenerazione, solare termico, caldaie a biomasse (ma
solo in casi specifici); interventi di riduzione del rischio sismico.

Figure 9 - Italian rebate overview page

£00a

The implementation on the web portals of links to associations of installers and certified
networks is a useful tool to accompany consumers in finding a local installer able to
offer the most efficient equipment. This will also facilitate the work for consumers and
avoid cumbersome research. The HACKS websites currently host links to around 11
associations: NO (6), DE (3), PT (1), CH (1). These are real national associations of
installers and craftsmen (8), associations of energy consultants (2), certified pellet
suppliers (1)2.

USOceH

Due to the Covid-19 crisis, so far it has been very complex to organize specific
initiatives with consumers, as it is almost impossible to organize events in presence.
However, many partners have used this period to establish new relationships with
consumer associations or to strengthen existing relationships. Overall, collaborations
with 14 associations are underway (IT: 6 associations; LU: 3; NO 2, ES, LT and PT:

1).

2 More info about collaboration with installer organisations is available in Deliverable 5.2 Report on the
multipliers campaign and its result across Europe, Successes and barriers
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2.5 Seized Opportunities

For the purpose of achieving WP4’s aims and of engaging consumers, some partners
have undertaken activities that are not explicitly stated in the WP4 work programme.
In some cases, these activities have been thought to overcome the difficulty to carry
out the activities foreseen due to the Covid-19 situation. Various examples are reported
below.

1) Production of infographics

UOeow!()

In order to build a stronger visual image in the social media, to engage specific targets,
some partners (IT, PT, CZ, ES, FR, PL), under the lead of the WP4 and WP5 leaders,
have started to produce 30 infographics, dedicated to the WP4 and WP5 tasks and
activities. The infographics cover or will cover the promotion of all project topics,
activities, task, key messages, targets, tools and tips, using a specific graphical
content, in order to add value to the visual material, and to encourage sharing and
interactions in social media. Each image comes with a text in English that partners are
free to translate and change as most convenient. At the moment 11 infographics of 30
have been produced (3 dedicated to consumers are presented below in Fig. 5).

WORKING FRoM HOME How To HEAT oR (ool YoUR HOME WANT To (ool DoWN THE HEAT?
1§ NoT EASY ... WHILE STAYING GREEN?

Visit Topten.xx, the
independent website where
you can find updated lists of

heating and cooling products,
selected according to their
environmental and energy

performance, and useful

information!

Take part in
our contest
==+ and win an
efficient

... comfort fan!

- while saving the environment!
Do you know that
standby represents 11%
of your bill and 1% of global

CO2 emissions? )
Find out how
" "p savlng on www.topten.xx
S

Figure 10— Example of HA CKS /nfographlc used by several partners (after trans/atlon and adaptatlon)
2) WWF Video

O

Worthy of note is the short video filmed by WWF Climate and Energy about the
HACKS project. This video, published on June 24" 2020, describes the project’s
purposes and activities

Find out more useful tips al saving energy in your home
on www|oplen XX

(see: https://www.youtube.com/watch?v=akgRSWfP30w&feature=emb _title).

WWEF has joined the HACKS steering Committee (see WP2) and is relaying the
HACKS messages, in this video but also on their blog (see Fig 6).

https://wwf.panda.org/our work/our focus/climate and enerqy practice/blog/?36453
1/HACKS-low-carbon-heating-cooling
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@ OURAMBITION v OURWORK - GETINVOLVED v LATEST v KNOWLEDGE HUB v Q ENSv |l
WWF
T . . .

Many Europeans aren’t aware that heating and cooling
consumes half of the continent’s energy. The HACKS
project aims to make it easier for them to make climate-
smart choices, write Hélene Rochat and Jennifer Calder.

Figure 11 — Screenshot of the WWF blog on the HACKS project

3) Comic book
-

PL created a comic book (Zar z Nieba) with advices on how survive heat waves (Fig.
7). It was used in the social media (Twitter, Facebook, LinkedIn) and on the PL website.

ZAR Z NIEBA

) e Figure 12 — HACKS comic book in PL

4) Informative material

‘\
\9’

Some partners AT LU, PT, NO) have produced various types of informative material
(leaflet, brochure, flyer) also available online.
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DURCH DIE

Klimaschonend ﬁ‘&
A

A L ot R S Cie e
Wohnkomfort und schutzen das Kllma, denn es gllt Jede nicht ver-
brauchte Kilowattstunde ist eine klimafreundliche Kilowattstunde.

HelzsalsonA

Gluckernde Heizkérper? Zeit zum Entliiften!
Mit einem Entliiftungsschliissel kdnnen Sie die Luft einfach @ ‘ ’ j
| 1

selbst aus dem heiBen Heizkorper ablassen.

Die Temperatur macht's
Die Raumtemperatur sollte nicht hoher als nétig sein. @ @}
Grundsétzlich gilt: Ein Grad weniger spart etwa sechs Prozent PR

Heizenergie.

Richtig liiften
Bei dauerhaft gekippten Fenster kiihlen die Wande aus. Liber nur @ &@3
ein paar Minuten stoBliiften, dann muss der Raum nicht von Grund P

auf neu aufgeheizt werden. (500 kg,,)

Fenster abdichten

Passende Dichtungsbander aus dem Baumarkt verhindern den @
Wérmeverlust durch undichte Fenster. ‘ x
Tipp: Verwenden Sie ein Teelicht oder Réucherstédbchen, um l
undichte Fenster zu finden.

ge und Jalousien nachts schli

Halten Sie Vorhénge, Jalousien und Rollos nachts geschlossen und @ a
senken Sie so den Warmeverlust tber die Fenster. ‘ j
Achtung: Tagsiiber sollen Heizkdrper jedoch nicht von Vorhéngen l I
oder Mébeln verdeckt sein.

[T ——s—
- Somes e e @AEE
‘ e
CKS e o

Figure 13 - Infographic related to HACKS created by AT

kllmaakl:lv
- eee

topprodukte.at

Per Klick zu den 8kologisch besten Produkten

oektaptenrodukien een Achngatncn

und Katalogen. So haben Sie es als Verbraucher

einfacher, wenn Sie einkaufen gehen. Die Adressen der

Puctmgrchibe Hnd S o onletptee i dor
ik "Partner”.

Neben den Produktisten lstet ockotopten lu auch
komemunale Subventionen for umweltschonende

— B

Flgure 14- Brochure about Topten and HACKS produced by LU

6) SE established a cooperation with https:/www.prisjakt.nu/, a Swedish company
running a popular app/site used to compare products and get the lowest prices. Prisjakt
has a yearly competition and elects the best online stores in various categories, and
Top Ten Sverige is part of the "sustainability” award.
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3 Conclusions

The first half of the project was heavily influenced by the ongoing pandemic. The
impact of COVID 19 was significant both because it catalysed the attention of public
opinion for long periods during 2020, and because it caused a sharp reduction in
consumption, including those relating to HAC products.

The HACKS project and the related national campaigns have undoubtedly been
affected, both because many of the planned "physical" initiatives (meetings, fairs,
congresses, etc.) could not be undertaken, and because even the "online" activities
have been slowed down.

Despite this, however, the HACKS’s partners were able to start the various national
consumer outreach campaigns, demonstrating dynamism and a certain ability to adapt
to the difficult context. Indeed, many initiatives have been launched to engage
consumers, but above all the first half of the project was used to "enhance" national
websites, filling them with content relating to heating and cooling technologies, comfort
improvements, and developing and displaying the lists of best available products.

Precisely these contents are the core added value of HACKS. Having in place a more
solid and broader content base available, it will be possible for the partners to start a
greater number of initiatives for consumers’ involvement starting from spring 2021.
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