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Topten partner and XXX launch ideas competition for ‘lifecycle costs’

Oeko-Institut and XXX are searching for a creative new name for the term ‘lifecycle costs’. The term describes the sum of a product’s sales price and operating costs. Energy efficient household appliances require considerably less electricity, which means that the operating costs for running them are considerably less than those for conventional devices.

“However, very few consumers know that it is not just the procurement costs that are important for your purse but in particular the subsequent costs of electricity, water and gas,” explains NN, an energy expert at Topten partner. “This could be partly the fault of the rather ungainly term ‘lifecycle costs’. Together with XXX, we are therefore looking for a fresh and more easily understandable description.”

Competition: The best idea will win 500 euros
As part of the competition, suggestions for a new term can be sent by email to ideas@xxx by 31 August 2011. A panel of judges from NN (institution), NN (institution) and NN (institution) will select the winner.

You can find further details on the competition online at:

xxxx (Insert Link)
Background information on the lifecycle costs of products

For over ten years, a comprehensive range of energy-saving and energy-efficient products has been available on the market. However, there is little demand for these products. There are several reasons for this: lack of knowledge regarding energy efficiency labelling, the assumption that the quality of ‘eco products’ will be poorer and, of course, the fact that the price of energy-efficient products is usually higher. Energy-efficient products are in fact frequently more expensive than conventional or non-energy-efficient products. With household appliances such as refrigerators, the price difference can amount to 200 euros and more, while energy saving bulbs can cost several euros more than conventional bulbs. 

However, energy-efficient products consume significantly less energy and therefore cost less to operate, thus compensating for the difference in purchase price. The total costs, calculated as the combined cost of the purchase price and operating costs (also known as ‘lifecycle costs’) are therefore usually comparable or indeed cheaper than those of conventional products. The operating costs during the utilisation phase can far exceed the purchase price and can even be two to three times higher.

An example: Lifecycle costs in comparison
With a volume of 245 litres (fridge) and 92 litres (freezer), Electrolux’s ERB 36001W8 fridge-freezer is rated with a Class A energy label and costs 679 euros. It is therefore 190 euros cheaper than AEG-Electrolux’s comparably sized Öko-Santo 70361KG fridge-freezer, which bears the Class A++ energy label. The Class A device consumes more electricity, using around 350 kilowatt-hours (kWh) of power per year. Over an average useful life of 14 years, this therefore produces approximately 1,140 euros in electricity costs. That is around 440 euros more than the energy efficient A++ device, which only consumes 214 kWh of power per year with total energy costs of just 695 euros. If these electricity savings are subtracted from the difference in the procurement costs, across the entire useful life of 14 years the A++ appliance will save you around 250 euros compared with the A model.

High operating costs and large differences between conventional and energy-efficient appliances can also be found among tumble dryers, televisions, espresso machines, energy-saving bulbs and LED lights, in the mobility sector with cars, as well as in the heating sector with heating systems, heat pumps, thermostatic valves and (hot) water-saving shower heads.

The Topten project

The survey and ideas competition form part of the EuroTopTen Plus project (Topten for short), which is being funded as part of the EU’s Intelligent Energy Europe programme. 

Topten is a web portal guiding consumers, policymakers and public sector procurers to the most energy efficient appliances in various categories of products, including cars, household appliances, lamps, electronics and office equipment. 

Topten was launched in the year 2000 in Switzerland and is now present in 15 EU countries. In addition, since October 2010 Topten went global with the launch of the US and Chinese websites. In Europe, Topten is supported by the European Commission.
Topten information targets consumers and major buyers. Topten is rigorous and transparent (the selection methodology is explained online), independent from producers and commercial distributors. 

The main portal at www.topten.eu is linked to the sites of the participating countries.
To the ‘Lifecycle costs’ ideas competition:

xxxx (Insert Link)
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